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LIST OF ABBREVIATIONS AND TERMS

	Tourism industry  
	-
	A set of enterprises whose main activity is the implementation of processes for the support and development of markets for travel products and services

	Tourist product
	-
	A range of transportation and accommodation services provided for the total price (regardless of the inclusion in the total price of the cost of excursion services and (or) other services) under a contract for the sale of a tourist product

	Tourist market
	-
	A system of economic, legal, and social relations connecting a large number of manufacturers of a tourist product and real and potential buyers who are able and willing to buy this tourist product

	Outbound tourism  
	-
	Outbound tourism is the travel of citizens of a country and persons permanently residing in the country of departure to other countries

	Inbound tourism
	-
	Travel within the country of persons who do not permanently reside on its territory

	Domestic tourism
	-
	Travel within the country of citizens of the country and persons permanently residing in its territory

	Macro level
	-
	Central executive and representative bodies of state administration

	Meso level
	-
	Local (regional, district) executive and representative bodies of state administration

	Micro level
	-
	Enterprises and organizations, SMEs, tourism activities in destinations

	GDP
	-
	Gross domestic product

	GRP
	-
	Gross regional product

	Gross value added created directly in tourism
	-
	A part of the gross value added created in the tourism industries and in other sectors of the economy directly related to the service of visitors in accordance with the dynamics of consumption related to tourism within the country

	Multiplicative (cumulative) effect of tourism development
	-
	The increase in production in the sectors of the economy and social sphere related to the tourism industry

	Measures of state support for the tourism industry
	-
	are a set of legal, organizational, financial-economic, and informational actions taken by the state to stimulate, regulate, and ensure the sustainable development of the tourism sector. 

	Systematic approach
	-
	The direction of the methodology of scientific cognition, which is based on the consideration of an object as a system: an integral complex of interrelated elements

	Economic and mathematical model
	-
	A mathematical description of the economic process produced in order to study the patterns of their development

	SWOT-analysis
	-
	Analysis of strengths and weaknesses, opportunities and threats for the object of research, which forms the basis for developing a strategy for its development

	Strategy 
	-
	A long-term conceptual view of the development of the research object in the direction of achieving assigned goals

	EU
	-
	The European Union

	OECD
	-
	Organization for Economic Cooperation and Development

	ASEAN
	-
	Association of Southeast Asian Nations

	EAEU
	-
	The Eurasian Economic Union
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INTRODUCTION
[bookmark: _Hlk191905085]Relevance of the research topic. In recent years, scientific research has increasingly raised questions of a more complete, comprehensive approach to the problems of the tourism industry, based on the increasing awareness of its importance in the socio-economic development of the country and its perception as a complex economic system involving many sectors of the economy in the value chains of production of tourism products and services.
Despite the widespread acceptance of an expanded interpretation of the tourism industry in economically developed countries, this conceptual approach remained largely underdeveloped in the post-Soviet context for an extended period. This limitation was not confined solely to the tourism sector but reflected a broader pattern characteristic of multiple areas of socio-economic activity, which were traditionally shaped by residual financing mechanisms.
The transition to a market-based economic system significantly altered the role of social factors in economic development. As a result, the need to reassess existing conceptual frameworks became evident, leading to the growing importance of advanced theoretical, methodological, and analytical research focused on improving sectoral governance and management practices.
These issues are directly relevant to the tourism industry of the Republic of Kazakhstan. An assessment of the current state of the sector demonstrates that, notwithstanding the implementation of numerous state strategies, concepts, and development programs, the tourism industry has yet to fully realize its potential. This is manifested in both domestic and international tourism markets and constrains the achievement of long-term sustainability and competitive growth.
This situation in the tourism industry is due to the lack of a systematic, comprehensive approach to managing its development, taking into account scientifically based strategic goals and objectives for the medium and long term. Of course, all this poses corresponding challenges for the domestic scientific community, and thus determines the relevance and choice of the research topic.
The degree of study of the problem. The theoretical and methodological foundations in understanding the essence of the concept of tourism and its significance in the system of social relations at different times 
The theoretical and methodological foundations for interpreting the essence of tourism and determining its role within the system of social relations have been developed over different historical periods and have been the subject of extensive scholarly inquiry by such foreign scientists as D. Hawkins, P. Sheldon, R. Wolf, R. Brymer, J. Bowen, J. Walker, R. Butler, S. Plog, C. Cooper, J. Owen, M. Porter, Ph. Kotler, E. Cohen, S. Campbell, J. Holloway, P. Mariot, etc.
Certain directions of development of the scientific and methodological base in terms of solving key problematic issues of tourism industry development have been developed in research and have found their reflection in the works of scientists from neighboring countries: A. Azar, S. Bystrov, A. Alexandrova, Ya. Potoyalo, O. Chabanyuk, M. Morozov, L. Davydenko, Yu. Barzykin, Ye. Yelova, A. Zyryanov, D. Sharafiyeva, I. Goncharova, L. Safiullin, N. Serdyukova, D. Yurensky, S. Boldyreva and many other researchers.
Among Kazakhstani scientists, the following researchers of various aspects and sides in the development of the tourism industry can be distinguished: Ye. Kiyakbayeva, K. Iskakova, A. Maidyrova, A. Mukanov, A. Kairova, G. Ospanov, A. Zhandosova, V. Korablev, M. Smykova, A. Zhalbayeva, E. Vechkinzova, I. Denivov, A. Daribayev, S. Yerzhanova and many other scientists.
At the same time, a critical review of the existing body of literature, particularly recent studies, indicates a number of unresolved methodological and conceptual limitations. Most research efforts tend to focus either on highly generalized interpretations or, conversely, on narrowly defined aspects of tourism industry development. As a result, insufficient attention is given to a holistic, systems-based perspective that considers the tourism industry as an integrated complex characterized by multidirectional interactions, feedback mechanisms, and interdependencies within the sector itself, across different levels of public governance, and in relation to associated branches of the economy and the social sphere.
Furthermore, current studies provide limited methodological tools for conducting comprehensive quantitative assessments of the economic, social, and environmental effectiveness of tourism development. The inadequate application of economic-mathematical modeling, statistical analysis, and forecasting techniques restricts the ability to produce well-founded evaluations of the tourism industry’s significance for public policy, business development, and societal welfare.
In addition, the issue of formulating long-term strategic frameworks for tourism development remains insufficiently explored. In particular, existing research rarely addresses the design of development strategies capable of ensuring resilience to external shocks while maintaining competitiveness within global tourism markets.
All this determines the purpose and objectives of this scientific research.
The aim of the research is to assess the macroeconomic processes of the development of Kazakhstan's tourism industry and to determine the impact of key tourism indicators on the national economy. 
The purpose of the study is to assess the macroeconomic processes of tourism industry development in Kazakhstan and to determine the impact of key tourism indicators on the national economy.
[bookmark: _Hlk191710761]The realization of this multifaceted aim necessitates the accomplishment of the following objectives:
– to study contemporary theoretical approaches and analyze the development of the tourism industry;
– to conduct an assessment of the effectiveness of tourism industry management and to identify methodological features at the macro-, meso-, and microlevels;
– to summarize international experience and demonstrate the potential of the tourism industry in the Republic of Kazakhstan;
– to analyze the current state of the tourism industry in Kazakhstan by examining macroeconomic processes, current trends, challenges, and development prospects, as well as to identify the factors influencing the sector’s performance;
– to improve methodological approaches to evaluating the effectiveness of the tourism industry and determine key methods for analyzing and forecasting its development;
– to carry out a comprehensive assessment of the effectiveness of tourism industry development using macro-indicators of tourism sector performance;
– to formulate strategic directions for the development of the tourism industry and to develop recommendations and mechanisms aimed at enhancing its sustainability;
– to determine state support measures for the tourism industry.
The object of the research is the tourism industry of the Republic of Kazakhstan and the processes of its development at the macroeconomic level.
The subject of the research is the study of macroeconomic indicators (GDP, GVA, VTUR, FINTUR, KZTUR, MMR, KOT, KMR, KOR, KONR) characterizing the development of the tourism sector of Kazakhstan and their impact on the country's economic development.
The theoretical and methodological foundation of the study consists of the works of classical scholars in the field of tourism development, as well as scientific and methodological contributions of the broader expert community concerning the theory and practice of advancing the tourism industry.
The methodological basis of the study includes a set of scientific approaches, theoretical concepts and methods that enable a comprehensive analysis of the development of the tourism industry, assessing its effectiveness and developing strategic directions for increasing competitiveness.
To achieve the objectives of the study, the following methods were used:
General scientific methods. Analysis and synthesis – used to study various aspects of tourism development, identify patterns and form a holistic picture; induction and deduction – allowed to generalize the obtained data and formulate conclusions; comparative analysis – used to study international experience and identify effective practices applicable in Kazakhstan.
Economic and statistical methods. Statistical analysis techniques were applied to examine trends in tourism development, tourist flows, and the overall contribution of the tourism sector to the national economy. The SWOT analytical framework was employed to identify and evaluate the internal strengths and weaknesses of Kazakhstan’s tourism industry, as well as the external opportunities and threats influencing its development. In addition, economic modelling and forecasting methods were utilised to assess future development trajectories and growth prospects of the tourism sector.
Sociological methods. Questionnaires and surveys were used to study the opinions of tourists, experts and business representatives about the state of the industry; content analysis allowed us to analyze strategies for promoting tourism products and evaluate the impact of marketing.
Methods of strategic analysis. PEST analysis – helped identify macroeconomic, political, social, and technological factors influencing tourism; benchmarking – was used to compare Kazakhstani tourism with the best global practices.
The use of an integrated approach based on a combination of theoretical concepts, statistical analysis, sociological and strategic methods allow us to objectively assess the current state of the tourism industry in Kazakhstan and develop scientifically based recommendations for its development.
The research framework draws upon a set of established scientific theories and analytical approaches. The systems perspective is applied to conceptualize the tourism industry as an interconnected and multi-component structure encompassing economic, social, environmental, and institutional dimensions. A comprehensive approach is employed to conduct a multifactor analysis of tourism development, emphasizing the interrelations between public policy instruments, investment processes, marketing mechanisms, and sustainability objectives. The principles of sustainable development guide the examination of tourism growth from the standpoint of balancing economic performance, social outcomes, and environmental considerations. In addition, institutional theory is used to evaluate the influence of regulatory frameworks, state programs, and formal governance mechanisms on the evolution of the tourism sector. The analytical foundation is further strengthened by the application of the competitive advantage concept developed by M. Porter, which serves to explain the drivers of national tourism competitiveness.
In addressing specific research questions, the study relies on national legislative and regulatory instruments governing tourism activities in Kazakhstan, as well as official materials issued by the Tourism Industry Committee of the Ministry of Tourism and Sports of the Republic of Kazakhstan and the “Kazakh Tourism” National Company” JSC. Relevant documentation and analytical reports produced by international organizations are also incorporated into the analysis.
The empirical and informational basis of the research is formed by statistical reference data and thematic compilations published by the Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan, alongside analytical publications of international tourism-related institutions and materials disseminated through official periodicals.
The scientific novelty of the dissertation research lies in the following:
• The functional scope of the tourism industry as an independent sphere of socio-economic activity has been improved. Its potential has been theoretically substantiated in expanding the individual’s degrees of freedom for achieving life goals and needs that extend beyond the boundaries of traditional living environments and professional engagement.
• A generalized methodological framework for organizing tourism management at the macro-, meso-, and microlevels has been developed.
This framework takes into account the specific interactions among the state, business, and society; identifies the factors influencing managerial effectiveness; determines critical management zones; and establishes a system of evaluation indicators.
• An analysis of the current state of the tourism industry in Kazakhstan, combined with a comparative assessment with foreign countries, has enabled the development of benchmarking recommendations and has revealed the insufficient maturity of regulatory instruments within the sector.
• Methodological approaches to evaluating tourism industry performance have been enhanced through the development of a five-level system of interrelated economic–mathematical models.
• A comprehensive evaluation and forecasting analysis based on key macro-indicators of tourism industry development has been carried out. This enabled the sector to be assessed and the particular significance of tourism for the national economy to be identified.
• A predictive analysis incorporating the calculation of the tourism multiplier effect has been conducted.
• The research results formed the foundation for a SWOT analysis and for substantiating strategic goals, directions, and long-term development tasks for the tourism industry of Kazakhstan aimed at ensuring the sustainability of macroeconomic processes in both domestic and international tourism markets, as well as developing proposals for optimizing state support measures.
Provisions submitted for defence:
1. A theoretical conceptualization of the socio-functional role of the tourism industry as an environment that provides individuals with opportunities for self-realization beyond the boundaries of everyday life activities.
2. A methodological framework for the systemic organization of tourism management, reflecting the interconnections across the entire vertical of managerial influences on the development of the tourism industry.
3. Economic and mathematical tools that enable the assessment of tourism industry performance through the application of macro-indicators of tourism sector development.
4. A strategic vision for the future development prospects of the tourism industry.
The practical significance of the research. The results of the research can be used in the activities of the Tourism Industry Committee of the Ministry of Tourism and Sports of the Republic of Kazakhstan, the subordinate institute of the “Kazakh Tourism” National Company” JSC to improve the planning and management of the tourism industry, as well as interested central and local executive and representative government bodies, “Atameken” NCE in terms of regulating issues of SMEs engaged in the field of tourism activities.
Approbation of the research results. The main provisions of the dissertation were discussed at a number of scientific and practical seminars and symposiums: The IX International Conference “Problems and Tasks of Modern Science and Practice”, in Bordeaux, France, November 15-17, 2021, “Digital Transformation of Industry and the Service Sector: Trends, Management, Strategies” [in Russian] on March 2-3, 2022, International Scientific and Practical Conference “System Entrepreneurship: Current State and Prospects of Cooperation Among Universities, Business and the State” on May 12, 2022, International Scientific and Practical Conference “Human Capital as the Main Factor of Economic Development”, Astana: The L.N. Gumilyov Eurasian National University, 2022.
There are 10 scientific articles published on the dissertation topic (“Theoretical Concepts of Tourism Industry Management: Content Analysis of References” [in Russian] published in Collective Monograph “Priority Directions of Sustainable Development of the Economy of the Service Sector: Theory, Methodology, Practice”, 2021; “Prospects for the Formation of a Smart Destination as a Determining Factor in the Modernization of Urban Infrastructure and a Means of Sustainable Urban Tourism Development in Kazakhstan” published in the Journal of Environmental Management and Tourism, December 2022; “Analysis of the Situation of the Domestic Tourism Market of the Republic of Kazakhstan” [in Kazakh] published in the Bulletin of The National Academy of Sciences of The Republic of Kazakhstan, 2022; “The Cluster Approach to Tourism Industry Management” published in Trudy Universiteta, 2023; “Development of Rural Tourism in Kazakhstan as a Priority Area of Agribusiness Diversification” [in Russian] published in ENU’s Bulletin, 2024; “Factors Of Achieving The Competitiveness Of The Tourism Industry In The Republic Of Uzbekistan” [in English] published in Education. Quality Assurance, 2024; “International Experience in Managing Tourism Clusters” [in Russian] published in The IX International Conference “Problems and Tasks of Modern Science and Practice”, 2021; “Analysis of the Impact of the Political Situation on the Influx of Potential Tourists to the Republic of Kazakhstan” [in Russain] published in the proceedings “Digital Transformation of Industry and Services: Trends, Management, Strategies”, 2022; “Cluster Approach in Tourism Industry Management” [in Russian], published in the proceedings of the International Scientific and Practical conference “Systemic Entrepreneurship: the Current State and Prospects of Cooperation Among Universities, Business and the State”, 2022; “The Impact of Human Capital on Tourism Development” [in Russian] published in the proceedings of the International Scientific and Practical Conference “Human Capital as the Main Factor of Economic Development”, 2022) with a total volume 6,4.
The structure and volume of work. The dissertation work consists of an introduction, the main part of three chapters, a conclusion, 27 tables, 34 figures, and 20 formulas on 152 pages of standard text, including a list of 155 references.
The introduction provides a justification for the relevance of the research topic, sets out the objectives and tasks, reveals the scientific novelty of the results obtained and substantiates the practical significance of the dissertation research.
The first chapter examines the general theoretical and methodological issues of the tourism industry from its simplified perception to awareness as an increasing factor of influence on the socio-economic development of the country and regions. The international experience of organizing effective management of the tourism sector is summarized, which allows taking a fresh look at the problematic issues of tourism development in Kazakhstan.
The second chapter analyzes the current state of the domestic tourism industry, the main conceptual and policy documents on its development over the years of independent development, identifies a range of major problematic issues, identifies the need for a more systematic approach to the development of the tourism industry based on an assessment of its economic (with additional multiplier effect), social and environmental efficiency, for which there is a developed 5-level complex of economic and mathematical models with specific predictive and analytical calculations.
In the third chapter, based on the SWOT analysis, 5 strategic directions are substantiated, with the objectives and tasks of long-term sustainable and competitive development of the tourism industry, as well as proposals for rationalizing measures of its state support are developed.
The conclusion covers the results and general suggestions arising from the results of the research.




1. THEORETICAL AND METHODOLOGICAL ASPECTS OF TOURISM DEVELOPMENT
1.1 The place of tourism in the system of socio-economic development of society: theoretical foundations 
Tourism as a phenomenon of public life originated from time immemorial, but it began to be recognized by society as the real essence of existence closer to the middle of the XIX century. And for the first time, this term was used in publications based on the results of his research by W. Zhekmo in 1830, which is translated from French as “journey”. It was in this role that the conceptual understanding of tourism developed.
Scientists who have intensified their scientific research since the 70s of the last centuries [1-30] also contributed a lot, when, according to D. Sharafiyeva, the scientific community began to increasingly realize the importance of this concept as an object of study, and some areas of tourism became the object of more serious scientific research. For example, from a historical point of view, resort areas were first considered by S. Plog, and later by experts in economics and geography. At the same time, geographers, together with environmentalists, also investigated problematic issues of maximum permissible anthropogenic loads, which served as an impetus for scientists to take into account the processes of the tourism industry’s influence on the environment and include them in scientific works and, last but not least, in the media, which are the most accessible to the general public.
To this, we can add that the issues of the influence of tourism on human activity were reflected in fundamental works in sociology and anthropology. In particular, the first works in this research area appeared in the 70s of the previous centuries: anthropologist V. Turner – on rituals and pilgrimage, sociologist M. Csikszentmihalyi – on the analysis of tourist flows. D. MacCannell carried out a fairly broad scientific analysis of such flows in the field of tourism from an anthropological, sociological and semiotic point of view. N. Graburn studied the problems of tourism development at the junction of different cultures and national traditions in the light of the spread of European expansion to North America [31, p. 79]. 
It is important to note that nearly a century after the initial conceptualization of tourism, one of the earliest official definitions introduced by the United Nations in 1954 characterized tourism as a specific form of active leisure. This definition emphasized its beneficial effects on individual health and physical well-being, while also highlighting the spatial dimension of tourism as movement beyond a person’s permanent place of residence.
At the World Tourism Conference in Madrid (1981), the concept of tourism was already interpreted as one of the forms of active recreation based on the same travels, but at the same time carried out with the aim of getting to know different areas, both of one’s own country and other countries, and combined in some places with elements of sports activities. At the same time, such trips can be considered tourist trips only in cases when both temporary (more than a day) and spatial (moving outside the place of residence) criteria are met. 
The Hague Tourism Declaration of 1989 introduced a more generalized interpretation of tourism, defining it as the free movement of individuals away from their places of residence and employment, supported by a system of services specifically designed to satisfy emerging needs arising during such movements [32].
Despite its recognition as a socio-economic and socio-cultural phenomenon with a long historical evolution, tourism has not yet been defined through a single, universally accepted concept. This lack of terminological consensus can be explained by the highly dynamic nature of tourism development, which is continuously influenced by structural transformations within the industry, the rapid advancement of applied innovative technologies, and the diversification of contemporary tourism practices and experiences [33, p. 7].
For example, there are different interpretations of the categorical concepts of “tourism”, “tourism potential” and “innovative tourism potential”.
Indeed, for example, according to Ya. Potoyalo’s expert opinion, most experts perceive tourism as a social factor and even more broadly as a sector of the economy, which leads to the conclusion that tourism can have some influence on important areas of the economy and social life, thereby to a certain extent influencing the processes of accelerating the socio-economic development of the country.
According to a number of experts, the concept of “tourism” covers almost all forms of movement of an individual that are not related to the obligation to change the established area of residence and work. This approach allows understanding tourism as one of the forms of manifestation of irregular labor and other relations in the migration regime.
Third experts, when defining the category of “tourism”, point to the principles of its dynamism and territoriality, and fourth experts, to active recreation.
There are other approaches, and all this is evidence that tourism is a manifestation of an independent and dynamically developing system characterized by a variety of classification features, and which is developing everywhere in all countries and regions, giving an additional impetus to the socio-public and economic development of the country, while being the starting point for the formation of tourism potential based on relationships with all socio-economic systems of society.
Moreover, according to Ya. Potoyalo, the essence of the category “innovation and tourism potential” is understood as the potential that includes both the tourist infrastructure and the opportunity to develop all possible viable models of this sphere's development on the basis of this type of activity [34, p. 120].
Thus, the process of interpreting the term “tourism” remains a subject of some debate. At the same time, there is an understanding that a unified interpretation approach is extremely important from the perspective of practical activities in the field of tourism. In addition, the scientific community and a large number of international tourism schools feel the same need to unify concepts in the tourism industry. 
At the same time, the standardization of terminology plays a critical role in ensuring the completeness and reliability of statistical records related to tourist flows across different areas of tourism development and tourism product markets. A unified conceptual framework makes it possible to more accurately reflect the balance between supply and demand for tourism services within specific market segments.
Such terminological consistency also enables the development of a coherent, comprehensive information base over time, which is essential for monitoring trends and forecasting key indicators of tourism development. Moreover, it provides a methodological foundation for producing objective and evidence-based assessments of tourism effectiveness, particularly in terms of its contribution to economic growth and the implementation of social development programs [33, pp. 7–8].
Therefore, we can agree with O. Chabanyuk that “tourism should include not so much the travels of antiquity, the Middle Ages and subsequent centuries until the first third of the XIX century, no matter how unique and outstanding they may be, but rather the very fact of the production of a tourist product and the development of industrial relations on this basis” [35].
Such an approach, in our opinion, brings us much closer to understanding the concept of tourism as an independently developing system with its own specific features at various hierarchical levels of development of society. 
Moreover, it seems to us that tourism gives individuals additional degrees of freedom in the implementation of plans and aspirations that are little or completely unrealizable in the traditionally established environment of living and working.
Such an understanding of tourism reveals significant potential for the development of tourism activities toward the formation of a well-developed tourism industry.
It should be emphasized that there is currently no consensus in the scientific community regarding the interpretation of this concept.
Again, one circle of experts suggests considering the tourism industry in the broadest sense, as a whole national economic complex, including:
– all passenger transport, together with a network of technical services; 
– various enterprises that directly specialize in activities directly in the field of tourism, as well as in tourism-related sectors of the economy and in the service sector, are involved through interaction with the tourism sector in economic turnover.  
Other experts perceive the tourism industry as an interconnected system, comprising both legal entities and individuals, providing tourists with the necessary tourist products to a sufficient extent for the implementation of tourism development.
Third, experts consider the tourism industry to be the totality of all travel agencies and establishments in tourist accommodation, which, with varying degrees of completeness, participate in the production of tourist products and the provision of services for tourists.
At the same time, there are also recommendations of international organizations on statistical accounting in the field of tourism, according to which the tourism industry includes all those organizations that associate their main activities directly with tourism activities [36, p. 15,16].
Such a state in the field of essential terminology provides a wide field for scientific research, in order to better understand the processes of forming a scientifically sound base in the field of tourism.
And here, in particular, according to A. Gladkiy, it is extremely important, first of all, to place the right accents in matters of understanding the essential features, which will make it possible to more accurately relate one or another type of activity specifically to the tourism sector. In particular, various international organizations put tourism activities on a par with various components of the service sector system as a whole, and in the functional plane – with various components of the system of international trade in services. 
It is absolutely clear that all this has a direct impact on scientific research in terms of understanding the patterns in the development of tourism and tourism activities.
Within the framework of the World Bank classification, tourism and travel services are categorized as non-factor services, whereas factor services include income derived from investment activities, royalties, licensing, and other financial payments made by non-residents. At the same time, transport services are presented as a separate category within the classification structure. This separation introduces a conceptual inconsistency, as transport constitutes an essential component of tourism activity and cannot be reasonably excluded from the functioning of tourist flows.
As a result, tourism-related services are distributed across multiple classification groups, which complicates their integrated consideration. Such fragmentation creates methodological difficulties for scientific research, particularly when applying a systems-based approach to the analysis of the fundamental characteristics of both international and national tourism development.
According to the classification of the International Monetary Fund, tourism is classified into the category of travel, and partially into the category of transport services, maritime transportation, etc. Hence, it can be understood that within the IMF framework, scientific approaches to understanding the essence of tourism have not yet been worked out in detail and remain of the most general nature, placing the IMF on par with the World Bank in matters of tourist classification.
According to the classification established by the World Trade Organization (WTO), services in the field of tourism and travel are defined in a separate line. At the same time, business services, environmental services, medicine, recreation, culture and sports, transport services, etc., are also included here. Moreover, these types of services may include individual elements of tourist services. All this, of course, greatly complicates the procedures for allocating the actual tourist services from the entire volume of services. It turns out that the essence of tourism remains somewhat blurred due to its dispersion across different types of service-sector activities.
According to A. Gladkiy, the service classification proposed by the United Nations Conference on Trade and Development (UNCTAD) represents a sufficiently consistent and methodologically sound framework. Within this system, services are grouped into five major categories: financial, information and communication, professional (production-related), social, and tourism-related services. Under the UNCTAD approach, travel services are largely distinguished from other service categories, which allows this classification to more accurately capture the specific nature of international tourism and tourism-related activities. As a result, the UNCTAD methodology may be considered one of the most appropriate frameworks for the purposes of scientific analysis in the field of tourism studies [37, pp. 93–94].
However, in our opinion, it should be borne in mind that this classification only distinguishes a variety of tourist services into one group. At the same time, it cannot be said that the coverage of these services is complete, especially from the point of view of the dynamism of the expansion of the tourism sector, which determines the expansion of the range of new services on functional grounds.
According to D. Sharafiyeva, every tourist activity has a certain functionality:
1) cognitive, meaning the processes of reflecting the surrounding reality in thinking, in order to increasingly perceive and understand the patterns of the surrounding world;
2) educational, for the younger generation, bearing in mind that interesting and informative excursions expand children’s horizons, forming their broad worldview. For example, in Japan, all schoolchildren necessarily travel around their country in an organized manner, enriching themselves with knowledge about their native land and being inspired by patriotic feelings;  
3) wellness, aimed at both restoring mental and physical strength and replenishing the internal reserves of the individual. At the same time, the healing effect should be divided into preventive and curative;
4) the socially communicative function, which facilitates interpersonal interaction among travellers in informal settings, free from rigid hierarchical constraints and independent of social status, age, nationality, or other distinguishing characteristics;
5) sports, bearing in mind that tourism, in its essence, is a natural type of sports activity, where physical activity can be rationally dosed, in accordance with the self-control of the individual; 
6) aesthetic and emotional-psychological; 
7) creative, in the sense that tourists, distracted from the everyday routine, go beyond the stereotypical form of being, and thus gain the opportunity to focus on new, more promising tasks;
8) pilgrimage, which gives a special historical aura to tour trips; 
9) levelling, contributing to the formation of the development potential of remote, sparsely populated territories, involving them in the area of tourist clusters.
It should be emphasized that the functional scope of tourism extends far beyond the aspects outlined above. At the same time, the continuous expansion of tourism functions contributes to a growing demand for travel, which, in turn, stimulates the development of the tourism industry as a dynamically evolving system of enterprises, institutions, and organizations. This process is accompanied by an increase in the volume and diversity of tourism products in response to rising demand, ultimately reinforcing the socio-economic significance of tourism within society [31, pp. 82–83].
The formation and effective realization of tourism potential require the establishment of an efficient management framework capable of acting as a key driving force in the implementation of tourism development policies. In this context, effective governance becomes a critical prerequisite for translating tourism potential into sustainable socio-economic outcomes.
According to L. Davydenko, tourism management encompasses a comprehensive set of socio-economic, legal, cultural, foreign policy, and other measures implemented by both public authorities at central and local levels and by private entities, associations, and institutions. These measures are aimed at creating favorable conditions for tourism development, ensuring the rational use of tourism resources, and enhancing the overall efficiency of the tourism industry [38, p. 24].
From our perspective, one of the most pressing challenges in tourism management is the achievement of sustainable development. Tourism activities are highly sensitive to a wide range of internal and external factors, including global and regional climate change, as well as international financial and economic fluctuations, which significantly affect the stability and long-term performance of the sector.
I think we can fully agree with the expert opinion of E. Kiyakbayeva that the concept of sustainable development has a universal character, which means it does not belong to any scientific discipline and therefore cannot have a clear definition. The expert rightly notes that the concept of “sustainable development” has been given more than one hundred definitions throughout the existence of the concept, but a single generally accepted definition of this concept has not been developed so far [39, p. 16].
In our opinion, the principles of sustainability are conceptually important for the tourism industry in general and activities in all areas of tourism development in particular. That is why, in 1995, the World Tourism Organization, together with the World Travel and Tourism Council and the Earth Council, developed the document “Agenda 21 for the Travel and Tourism Industry”, where the statements were in a clearer form, and the principles of sustainable development of the tourism industry are outlined, namely:
a) Tourism plays a multifaceted role in sustainable development by:
– promoting healthier and more productive lifestyles while maintaining harmony with the natural environment;
– contributing to the preservation, protection, and restoration of ecosystems at global, regional, and local levels;
– encouraging responsible consumption patterns and the sustainable production of tourism-related goods and services;
– aligning tourism activities with broader global development trends and environmental protection objectives;
– creating conditions for increasing employment opportunities and supporting the highest possible level of workforce engagement among local populations.
b) Environmental protection objectives constitute an integral component of tourism development processes and must be embedded within sectoral planning and implementation mechanisms.
c) Challenges associated with tourism development should be addressed through the active involvement of all relevant stakeholders, including public authorities, private entities, and individuals, ensuring that decision-making processes are both inclusive and well-founded.
d) Tourism development strategies should be designed in a manner that respects and complements the cultural identity, social values, and interests of local communities.
e) The growth and regulation of the tourism industry must comply with both national and international legal frameworks governing environmental protection and the sustainable use of natural resources.
In line with these principles, the aforementioned policy framework also outlines a targeted action program for government bodies, national tourism administrations, and industry organizations aimed at fostering sustainability within the tourism sector. At the local level, tourism enterprises are assigned a key role in implementing measures focused on environmental conservation and ecosystem restoration.
In 2004, the World Tourism Organization further clarified the conceptual foundations of sustainable tourism development by supplementing earlier policy documents with specific norms and management guidelines. These provisions were designed to be applied flexibly across different forms of tourism and destinations, including mass tourism as well as specialized tourism segments.
Under contemporary interpretations, sustainable tourism development is understood as a balanced integration of three core dimensions: environmental integrity, social equity, and economic viability. The interaction among these elements is considered a fundamental condition for ensuring the long-term stability and resilience of the tourism industry.
To support the consistent application of sustainability principles, the UNWTO General Assembly established the World Committee on Tourism Ethics in 2003. Subsequently, in October 2004, this body adopted procedural mechanisms for consultation, conflict resolution, and dispute settlement in accordance with the Global Code of Ethics for Tourism. These procedures were formally endorsed by the UNWTO General Assembly in December 2005.
Overall, sustainable development in the tourism sector is increasingly viewed as an ongoing and adaptive process. It requires continuous monitoring, active stakeholder engagement in managerial decision-making, and the strengthening of public governance mechanisms to effectively respond to evolving internal and external challenges [33, pp. 129–132].
It must be recognized that despite all the internationally accepted documents that spell out the principles of sustainable tourism development, there are still no serious advances in practical implementation.
For example, K. Iskakova, based on the generalization of research by scientists, concludes that one of the main problems in the implementation of the concept of sustainable tourism development in the practical plane is the lack of existing tools, the existing tools do not allow the development of sustainable tourism everywhere. Therefore, only careful planning of the management process can lead to positive results. In this regard, the expert identifies the types of tools for sustainable tourism development (Fig. 1), which, in her opinion, may constitute the desired mechanism acceptable at all levels of management [40]. 
In our opinion, other researchers unnecessarily complicate the problem by distancing it from practical results. In particular, Russian experts S. Cheremis and A. Karemina believe that a key approach to making the transition to sustainable development can be a controlled large-scale and systemic transformation of society, economy and the state, which, in their opinion, should lead to a transition to a higher level of development.
Within the framework of this globalist transformational idea, sustainable tourism development should be based on a doctrine that represents a set of ideas, concepts, positions and postulates of various sciences, and is aimed at changing the relationship between man and nature to expand the possibilities of economic growth and create a coordinated global strategy for the survival of mankind” [41, p. 256].


Source: [40]
Figure 1 – Classification of sustainable tourism development tools
Such confusion in scientific and methodological approaches to mechanisms and tools, in our opinion, is associated with the imperfection of information and statistical support for the tourism sector. It cannot be said that these issues are not being raised by the expert community. For instance, Yu. Barzykin emphasizes that one of the most pressing and long-standing challenges in the system of state regulation of tourism development is the improvement of statistical accounting within the sector. In his view, priority should be given to ensuring a comprehensive and accurate reflection of economic, social, and related processes occurring in the tourism industry.
Insufficient coverage of these processes, combined with methodological shortcomings in existing statistical frameworks, often results in distorted evaluations of the socio-economic effectiveness of tourism. Such assessments, despite their limited correspondence to actual conditions, frequently serve as the basis for formulating strategic priorities and policy decisions regarding the future development of tourism at the national level.
It is necessary to agree with the expert that today the existing state statistics contain a very limited list of indicators characterizing specific aspects of tourism development and do not allow for the formation a complete picture of the state of the tourism industry. The list of indicators characterizing the dynamics and trends of tourism development at the grassroots levels of the management system is even more limited. In general, the list of officially published indicators of the state of tourism does not allow for a full-fledged comprehensive assessment of tourism development, especially with the use of model structures [42].
In such conditions and in order to increase the level of validity of sustainable tourism development, in our opinion, the strengthening of managerial principles can be seen in the use of digital technologies.
We can agree with Ye.Yelovaya that the digitalization of the economy is already radically modernizing the infrastructural support of many types of industrial and economic activities. The tourism sector is also not left out, which underscores the importance of its information and statistical components. 
In the future, mobile technologies and applications designed for travellers can be developed, allowing for the implementation of a wide range of functionality, improving the quality of tourist services, etc.
In general, in the conditions of the digital economy, tourism activities will become increasingly technologically advanced, creating a unified information space in the field of world tourism and forming more advanced principles of information support for the tourism management system. Thus, the information support of the tourism business with elements of digitalization becomes a strategic resource that ensures an increase in the competitiveness of national tourism in the global and sub-regional markets of tourist products [42, p. 72,73].
Along with this, according to V. Verna, the introduction of digital technologies into the tourism industry determines the process of formation of new professional competencies and the displacement from the tourist market of traditional tourist organizations operating on the principles of offline offices by companies actively implementing high-tech business models to provide tourist services at a higher quality level [44, p. 55].
According to A. Talaya, the advancement of innovation in tourism driven by information and digital technologies is expected to stimulate the rapid expansion of virtual tourism as a distinct form of tourism activity. This emerging format offers a number of significant advantages, including reduced consumption of time, financial, and material resources; opportunities for virtual access to destinations and attractions that are partially or entirely inaccessible through conventional travel; a high level of safety; and contactless modes of destination exploration, which are particularly beneficial for travellers facing language barriers, among other factors.
From a broader perspective, virtual tourism may also serve as an effective instrument for promoting the tourism potential of specific destinations and encouraging subsequent physical visits [45, pp. 114–115]. This function is of particular relevance for remote and hard-to-reach areas that possess underutilized tourism resources.
At the same time, a clear conceptual distinction remains essential in the theoretical and methodological interpretation of the tourism sector, its objectives, and guiding principles. In this regard, it is important to differentiate between the notions of “recreation” and “tourism,” which are often treated as interchangeable in both academic discourse and everyday usage, despite their distinct functional and spatial characteristics.
At the same time, as A. Zyryanov believes, there are significant differences between these concepts. It can be understood that recreation is a concept that primarily reflects the time of rest. Specifically, activities related to the removal of work fatigue and recuperation can be called the generalized word “recreation”, and associated with the philosophical category “time”. Thus, such everyday phrases as rest time, sleep time, leisure time, etc., are included in the scope of this concept.
At the same time, according to this expert, in relation to space and time, the concept of “recreation” is quite clearly understood primarily in a stationary sense, and not as an activity of people. 
Tourism, in contrast to recreation, is associated precisely with spatial essence and is characterized by such concepts as distance, route, path, journey, tour, cruise, expedition, etc.
Thus, A. Zyryanov finds the difference between tourism and recreation in their varying degrees of relation to the philosophical categories of “space” and “time”. 
At the same time, there are a number of nuances in the differences between tourism and recreation. For example, business tourism is difficult to attribute to a recreational form of activity, despite the fact that this type of tourism activity is also associated with a focus on tourist services – hotels, catering, sightseeing services, etc. 
It is also difficult to classify recreational tourist trips with a considerable share of extreme activities, for example, high-altitude climbing, due to their complexity and high risk. 
Rather, summer residents can be attributed to recreation, but this form of spending free time on tourism can only be considered formally. Indeed, the environs of large cities are areas of almost daily recreation for citizens and these recreational areas can be considered tourist only conditionally. 
The cited scholar argues that, given the close conceptual interrelation between tourism and recreation, it is methodologically justified to consider these phenomena within an integrated framework. In this context, the use of combined notions such as “tourism and recreation sphere” or “tourism and recreational activities” appears appropriate. This integrative approach has already been applied in both strategic planning processes related to tourism development and in academic research practices [46, pp. 5–6].
In our opinion, it is also necessary to define more clearly the “points of contact” of such concepts as “ecosystem” and “ecotourism”, meaning by the latter “ecological tourism”.
Some experts, summarizing the research of scientific works, express the opinion that currently definitions of the type of “ecotourism” are not clearly defined in the scientific community, referring primarily to the ecosystem of the tourism sector. At the same time, the methodological platform is sufficiently clearly outlined in the application to the development of an ecosystem view of the socio-economic system as a whole. 
In particular, N. Serdyukov highlights the definition of a socio-economic ecosystem given by G. Kleiner among scientific variations in the understanding of the ecosystem: “a spatially localized complex of hierarchically uncontrolled organizations, business processes, innovative projects and infrastructure systems interacting with each other during the creation and circulation of material and symbolic goods and values capable of long-term independent functioning due to the circulation of these goods and systems” [47, p. 274].
From our perspective, interpreting the ecosystem primarily as a socio-economic system within the context of tourism development may partially conflict with the fundamental principles of ecotourism. In practice, inadequate ecosystem management can generate negative external effects that hinder the development of ecological tourism, including the degradation of natural environments in areas of tourism activity.
On the other hand, the ecosystem of the region can compete with the ecosystem of tourism itself in terms of the distribution of income from ecological tourism.
Of course, these issues should be regulated by the state authorities in these territories.
Moreover, if we proceed from the understanding that ecological tourism is one of the most promising types of tourist activity, having both environmental and educational significance in a deep sense [48, p. 361]. In addition, it forms a revenue base for the budgets of territories, which is also used to a significant extent for measures to support the local environment.
The Quebec Declaration adopted in 2002 reflects current trends in the development of ecological tourism, when it is no longer limited to special tours for nature lovers, but integrates modern approaches to the formation of sustainable and environmentally sound natural tourism, implementing the principles of using income from natural tourism for environmental purposes, local communities in the processes of reasonable tourism organization and information and educational work with tourists [49, p. 7].
It seems that the analysis of the theoretical and methodological aspects of tourism development will not be complete if we do not cover the processes of diversification of tourism activities as a flexible form of adaptation to dynamically changing needs in tourist services.
In particular, the dynamically changing characteristics of modern consumers of hotel and hotel services, with their preferences and requirements, inevitably leads to the need for the formation of updated and new formats of accommodation facilities. One of the more advanced forms is the so-called “glamping”, which involves accommodation in the bosom of wild nature, moreover, with the most comfortable living conditions. 
As highlighted by V. Dedok, the intensification of competition in the business environment, the widespread adoption of advanced technologies, and the fast pace of contemporary life increasingly separate individuals from direct interaction with the natural environment. At the same time, there remains a persistent need for contact with nature, provided that acceptable levels of comfort for individuals and their families are preserved. This combination of factors explains the growing global interest in glamping, despite the relatively high cost associated with this type of tourism service [50, p. 33].
In this context, rural tourism may be regarded as one of the effective forms of diversification aimed at mitigating the influence of seasonality in the development of peasant and farm enterprises. Rural tourism contributes to addressing employment challenges arising from seasonal labor fluctuations and enables the generation of additional income alongside core agricultural activities.
Such a form of inter-seasonal tourism as cultural and educational tourism also allows solving problematic aspects of seasonal changes in the demand for travel services [51, p. 128].
It is difficult to ignore such a highly potential form of the tourism industry as professional and business tourism, which is rapidly turning into a dynamically developing area of the tourism industry. Indeed, the globalization of global and sub-regional economies, and the resulting intensification of scientific, business and cultural ties, to the maximum extent generates incentives for the growth of travel for business and official purposes, and thereby contributing to the development of services for holding various levels of congress and exhibition events. Today, this type of tourism is recognized in society as an economic phenomenon of the XXI century, and largely due to the fact that it stands out not so much for its rapid development, but rather for its significant positive contribution to the socio-economic development of countries and their regions [52, pp. 312,313].
Thus, according to experts from international organizations, business tourism currently accounts for about 24% of the total value of all tourism in the world. According to the World Travel and Tourism Council (WTTC), in 2019, business tourism accounted for 0.7% of global GDP [53, p. 288].
Based on the analysis presented in this subsection, a number of key conclusions may be formulated.
1. The tourism sector constitutes a dynamic and multifaceted system of interactions between market participants and tourism-related institutions. Accordingly, this study adopts a macroeconomic perspective for examining the tourism industry, which is conceptually justified by the complex nature of tourism processes and by the fact that a range of theoretical and methodological issues within tourism research remain insufficiently developed.
2. Macroeconomic processes in the tourism industry reflect economy-wide dynamics, structural trends, and intersectoral linkages that characterize the development of tourism at the national level, rather than at the level of individual firms or specific territories. These processes can be quantitatively assessed using a system of macroeconomic indicators that capture the impact of tourism on overall economic performance. Such indicators include gross domestic product (GDP), gross value added (GVA), the share of tourism in GDP, inbound tourist flows, the volume of tourism services (VTUR), employment in tourism (KZTUR), investment in fixed capital within the tourism sector (FINTUR), and measures of state support for tourism development.
Thus, macroeconomic processes in the tourism industry represent a system of large-scale economic phenomena and regularities that characterize the production, investment, labor, and financial activities of the tourism sector at the national level, as well as its contribution to the formation of value added, employment, and national GDP.
3) At the same time, the research identifies a number of unresolved systemic challenges:
- There is still no consensus regarding the mechanisms and instruments required for the effective regulation of tourism industry development.
- The definitions and principles of tourism formulated by specialized international institutions often reflect overly standardized approaches that do not always account for new dimensions arising from the dynamic evolution of the tourism industry.
- There is no consolidated scientific perspective on key challenges in tourism development, especially with regard to its various functional areas and forms.
- Insufficient attention is given to the scientific and methodological foundation of the tourism sector in Kazakhstan, as emphasized earlier in section 1.2.
4) Nevertheless, the tourism sector continues to demonstrate rapid development across all its dimensions - both international and domestic. Although growth rates dropped significantly during the pandemic, the sector is now undergoing accelerated recovery. According to UNWTO, over 900 million international tourist trips were recorded worldwide in 2022, which is twice as many as in the previous year. By mid-2023, global tourism had reached approximately 80% of its pre-pandemic activity level. These indicators confirm the high potential of the tourism industry.
5) However, this does not reduce the importance of further enhancing the tourism development management system, especially when examined from the perspective of managerial hierarchy. A detailed analysis of this issue is provided in Section 1.3 of the present study.

1.2 Semantic Analysis of Scientific Research on Tourism
As a result of special studies, D. Boutet [53] came to the conclusion that a literature review is the most important stage of the research process in qualitative, quantitative and mixed studies.
A review of past literature is not only a crucial effort for any academic research but also a foundation and source of inspiration for significant, useful research. According to K. Burgess, P. Singh, R. Koroglu [53], the use of literature reviews is essential for those who want to better understand the issues related to the research topic.
The tourism industry is a multi-sectoral activity with a large number of stakeholders, therefore, in order to conduct scientific research in this industry, it is important to make a semantic analysis of scientific developments on the topic, since this industry needs scientific study.
In recent years, there has been a formal study of tourism development issues. However, an analysis of the top 10 journals in the SCOPUS database shows how the state of tourism research has improved.
The research topics concern the development of the tourism industry, there has been a noticeable acceleration in the pace of studying the policy and political aspects of tourism [54, p. 149], as evidenced by the analysis of the top 10 journals in the SCOPUS database.

Table 1 – Top 10 journals on tourism management (2013-2023)
	
	
	2010/2013
	2020/2023

	1
	Tourism Management (Elsevier /UK)
	534
	511

	2
	Annals of Tourism Research (Elsevier/UK)
	355
	634

	3
	Journal of Travel Research (Sage/USA)
	203
	408

	4
	Journal of Sustainable Tourism (Taylor & Francis/UK)
	229
	511

	5
	International Journal of Contemporary Hospitality Management (Emerald/UK)
	209
	791

	6
	Journal of Destination Marketing & Management
	38
	297

	7
	International Journal of Hospitality Management (Elsevier/UK)
	516
	10 2 8

	8
	Tourism Economics (Sage /USA)
	308
	387

	9
	Current Issues in Tourism
	155
	795

	9
	Tourism Geographies
	122
	257

	10
	Journal of Vacation Marketing
	100
	128

	Note: Compiled by the author based on data from https://www.scopus.com/



All top 10 journals show a positive trend. This positive trend is also supported by other scientometric data. Among the leading journals are the Asia Pacific Journal of Tourism Research, African Journal of Hospitality Tourism and Leisure " were identified as journals with regional restrictions, accounting for 12.3% of publications. “Tourism Management”, “International Journal of Contemporary Hospitality Management” and “International Journal of Hospitality Management” are defined as specialized journals devoted to management, which account for 525 articles or 1/3. The remaining journals devoted to tourism, which together account for 750 articles, have a broader purpose, due to the fact that they are not associated with specific disciplines. In their number included: Tourism Economics, Journal of Travel Research, Annals of Tourism Research, Journal of Sustainable Tourism, Current Issues in Tourism.
In addition, among the journals analyzed, Tourism Economics (SAGE, eight issues per year) and the Journal of Travel Research (SAGE, eight issues per year) are published in the United States, while the African Journal of Hospitality, Tourism and Leisure (Africa Journals, six issues per year) is based in South Africa. The remaining journals included in the analysis are published in Europe. In terms of publication output, European journals significantly exceed their American counterparts, with a ratio of 71 to 24 publications.
Furthermore, data obtained from leading journals indexed in the Scopus database indicate a substantial increase in research activity related to tourism development. Specifically, the number of publications rose from 2,769 during the period 2010-2013 to 5,747 in 2020-2023 (Table 1), reflecting a growing level of academic interest in tourism industry development.
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        Source: Elsevier B.V. 
Figure 2 - Growth of publication activity in the top 10 SCOPUS journals (2013-2023)

By analyzing the period from 2013 to 2023, it is possible to identify the countries that have attracted the greatest attention from researchers in the field of tourism, as well as assess their competitiveness in this industry.

Table 2 – Top countries with the greatest research interest in tourism and their competitiveness (2013–2023)
	Countries with the highest number of scientific publications in tourism (2013–2023)

	1
	China
	5 797 

	2
	USA
	236

	3
	India
	1 262 

	4
	Germany
	392

	5
	Spain
	2,263

	6
	France
	412

	7
	Japan
	302

	8
	United Kingdom
	1177

	9
	Italy
	600

	10
	Australia
	540

	Top 10 Countries by Tourism Competitiveness (2017)

	1
	Spain
	index 5.43

	2
	France
	5.32

	3
	Germany
	5.28

	4
	Japan
	5.26

	5
	United Kingdom
	5.20

	6
	USA
	5.12

	7
	Australia
	5.10

	8
	Italy
	4.99

	9
	Canada
	4.97

	10
	Switzerland
	4.94

	Compiled by the author * https://nonews.co/directory/lists/countries/tourism)



According to the table data in the Python program, ANOVA and correlation analysis were performed, which confirmed: 
F-statistic = 9.32
p-value = 0.0086 (significant impact of publication activity on competitiveness)
Pearson correlation: k correlation coefficient = 0.52 (moderate positive relationship)
p-value = 0.186 (the relationship is not statistically significant at the 95% level).[image: ]
Figure 3 – Graph of the dependence of competitiveness on publication activity.

The dots show the distribution of countries, the red dotted line is the trend (linear regression), indicating a positive relationship).
The larger the F, the greater the differences between the groups. If F ≈ 1, this means that there are virtually no differences between the groups, and the p-value (associated with F) < 0.05, the differences are considered statistically significant.
In our case: F-statistic = 9.32 which indicates that there are some differences between publication activity and competitiveness of countries; p-value = 0.0086 (significant impact of publication activity on competitiveness) the differences are not quite significant, but close to it.
The p-value of 0.0086 is slightly above the standard significance threshold (0.05). This means that the impact of publication activity on the competitiveness of countries in tourism is not statistically significant at the 95% level, but is close to it. This may indicate: a possible weak relationship between publication activity and competitiveness and the presence of other factors that have a more significant impact on competitiveness (e.g., investment in tourism, infrastructure, marketing).
Publication activity may influence the competitiveness of countries in tourism, but the correlation is not statistically significant (p > 0.05). This means that other factors (e.g., investment, infrastructure) may have a stronger influence. Therefore, the number of scientific studies does not depend on the level of competitiveness of countries. The competitiveness index depends on the geographical location of the country: 6 out of 10 European countries.
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Figure 4 - Top 10 countries by publications on tourism industry development

Further analysis reported in study [55] examines tourism-related publications indexed in five major electronic databases—ScienceDirect, Emerald, SAGE, Wiley, and Taylor & Francis—covering the period from 1990 to 2023. Based on a review of 1,173 scholarly articles, the authors conclude that research output in the field of tourism has demonstrated a sustained upward trend, with a particularly stable growth observed from 2013 onward.

Table 3 – Search results based on keywords
	Keywords
	Science Direct
	Emerald
	SAGE
	Wiley
	Taylor & Francis

	Tourism & Kazakhstan
	12
	8
	2
	1
	16

	Tourism& Kazakhstan& Governance
	-
	-
	-
	-
	1

	Note: Compiled by the author based on data from ScienceDirect, Emerald, SAGE, Wiley, and Taylor & Francis databases.



Taylor & Francis database - 16 articles, 2 - Science Direct - 12 publications, 3 place by Emerald 8 articles, SAGE - 2 articles, Wiley - 1 article. Of the 39 publications, only 7 articles were written by Kazakhstani scientists.
[bookmark: _Hlk191298494]The dynamics of publication activity by year showed that the first 2 articles studying the tourism industry of Kazakhstan appeared in the presented international databases in 2007 (Figure 5).

Figure 5 – Distribution of publications by year in 4 digital databases

Figure 5 shows that research publications on the tourism industry have increased in these journals in recent years.
The evidence presented in Tables 1 and 2, as well as Figure 5, demonstrates a sustained positive trend in tourism-related research activity in recent years, thereby providing a foundation for the further development of a conceptual and theoretical framework in this field [56].
In order to evaluate the research output and scientific contribution of Kazakhstani scholars to tourism studies, a systematic review of relevant literature published between 2013 and 2023 was conducted.
The following digital databases were considered: eLIBRARY.RU (Scientific Electronic Library of the Russian Federation), Nabrk.kz (National Academic Library of the Republic of Kazakhstan), Kazneb.kz (Kazakhstan National Electronic Library), Nlrk.kz (National Library of the Republic of Kazakhstan).

Table 4 – Keyword search results for 2023
	Digital databases
	Tourism & Kazakhstan
	Tourism Management & Kazakhstan

	Scientific electronic library eLIBRARY.RU
	2003
	73

	National Academic Library of the Republic of Kazakhstan
	1141
	19

	Kazakhstan National Electronic Library
	711
	3

	National Library of the Republic of Kazakhstan
	900
	26

	Science Direct
	-
	-

	Emerald
	-
	-

	SAGE
	-
	-

	Wiley
	-
	-

	Taylor & Francis
	-
	1

	Source: Author’s compilation using data obtained from eLIBRARY.RU [58], Nabrk.kz, Kazneb.kz, Nlrk.kz, and Table 2.



Within the scope of the analysis, a total of 4,755 publications were identified using the keyword combination “Tourism & Kazakhstan”, while 125 publications were retrieved using the keywords “Tourism Management & Kazakhstan”. The latter accounts for approximately 6% of the total number of publications identified, indicating a comparatively limited representation of management-oriented research within the broader body of tourism-related studies.
The aggregated results of the analysis across nine digital databases are presented below. In particular, the eLIBRARY.RU database contains 33,923 publications encompassing journal articles, dissertations, monographs, reports, conference proceedings, and deposited manuscripts. Of this total volume, only 2,003 publications corresponded to the specified keyword criteria. A chronological examination of publication activity reveals that the first tourism-related publication by a Kazakhstani author appeared in 1993, while research explicitly focused on tourism management emerged later, with the earliest publication dating to 2007.
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Figure 6 - Share of total publications by G7 countries and Kazakhstan according to Scopus 

Figure 6 shows that the largest number of publications on tourism in the USA is 9.57% of the total number of articles in the database, 6.80% - Great Britain, 3.02% - Italy,
The majority of articles on tourism efficiency are by Professors R. Low and H. Song from the School of Hotel and Tourism Management, Hong Kong Polytechnic University. They are followed by Professors from the Isenberg School of Management, Amherst, USA and the University of Surrey, Guildford, UK – A. Essef and S. Witt (Table 5).
Overall, according to the scientometric database Scopus, scientists from the Hong Kong Polytechnic University lead in the number of publications aimed at studying the problems of efficiency in the tourism sector, with an indicator of 193. They are followed by scientists from the University of Surrey - 81, Griffith - 61, Queensland - 57, and Central Florida - 52.
Table 5 - Top 10 authors by number of publications
	No.
	Author's full name
	Educational institution
	Quantity publications

	1
	Law R.
	School of Hotel and Tourism Management, The Hong Kong Polytechnic University, Kowloon, Hong Kong
	67

	2
	Song H.
	School of Hotel and Tourism Management, The Hong Kong Polytechnic University, Kowloon, Hong Kong
	36

	3
	Assaf AG
	Isenberg School of Management, Amherst, United States
	18

	4
	Witt SF
	University of Surrey, Guildford, United Kingdom
	18

	5
	Chen MH
	Nanjing Xiaozhuang College, Nanjing, China
	16

	6
	Becken S.

	University of Surrey, Guildford, United Kingdom
	14


	7
	Pike S.

	Queensland University of Technology, Brisbane, Australia
	14


	8
	Buhalis D.

	The Business School at BU, Poole, United Kingdom
	12


	9
	Dwyer L.

	Griffith Business School, Brisbane, Australia
	12


	10
	Kozak M.
	Dokuz Eylül Universitesi, Izmir, Turkey
	12

	Note: Compiled by the authors based on data from the scient metric “Scopus” database.



The results of monitoring scientific publications showed that the most common areas of research in the tourism industry are management issues, marketing, human resources, quality, and behavioral relationships.
In the process of intensive analysis of scientific publications, a wide variety of approaches and methods for studying issues of efficiency in the field of tourism were identified. The 11 most popular methods used in tourism efficiency research are presented in Table 6.

Table 6 - Methods used in research on efficiency issues in tourism
	No.
	Name
	Number of
mentions

	1
	Data Envelopment Analysis (DEA)
	92

	2
	Importance-performance Analysis
	64

	3
	Demand Analysis
	42

	4
	Benchmarking
	36

	5
	Panel Data
	30

	6
	Regression Analysis
	30

	7
	Survey Questionnaire
	27

	8
	Cluster Analysis
	23

	9
	Time Series Analysis
	23

	10
	Content Analysis
	22

	11
	Factor Analysis
	22

	Compiled by the author based on data from the scientometric database " Scopus ".



The People's Republic of China is the most popular among researchers studying the issues of tourism efficiency - 185 references in scientific publications. Along with China, Spain, Taiwan, Australia, the USA, Great Britain, Italy, Malaysia, Hong Kong, and Canada are also very popular.
Monitoring of publications on issues of development of the tourism industry showed the following results:
- The geographical location and size of the country does not affect the development of tourism. Taiwan, by mentioning is ahead of Canada (Table 7);
- Proximity to oceans is of particular importance for tourism development. 15 countries are geographically located near the ocean.
- 2/3 of countries with a developed tourism industry are geographically located in the Asia-Pacific region.
- 27 frequently mentioned words related to countries/areas identified that studying the effectiveness of tourism industry development is a trend worldwide.

Table 7 - Results of ranking countries by number of mentions in articles
	Place
	Name
	Number of 
mentions

	1
	China
	185

	2
	Spain
	97

	3
	Taiwan
	96

	4
	Australia
	95

	5
	USA
	72

	6
	United Kingdom
	63

	7
	Italy
	47

	8
	Malaysia
	40

	9
	Hong Kong
	39

	10
	Canada
	30

	10
	New Zealand
	30

	11
	Türkiye
	29

	12
	Greece
	27

	12
	Portugal
	27

	13
	Thailand
	25

	14
	Croatia
	23

	15
	India
	22

	15
	Japan
	22

	Note: Compiled by the authors based on data from the scientometric “Scopus” database.



Thus, it can be stated that the number of scientific studies on tourism development is insufficient to state the existence of a good scientific methodological base in the country. Perhaps, this is one of the reasons that the country has not reached the levels of development of the tourism industry, to countries where tourism development is the dominant sector of the economy. Also, as can be seen from the result of the dispersion analysis, the place in the ranking of competitiveness of travel and tourism of the World Economic Forum, to a certain extent, affects the level of scientific research, therefore these are interrelated processes that should be studied in science, especially issues related to the features of management, assessing, infrastructure development and others.

[bookmark: _Hlk191710927][bookmark: _Hlk192545075]1.3 Tourism Industry Development: Methodological Features of Management and Assessment at the Macro, Meso and Micro Levels of the Country
An examination of the theoretical foundations underlying tourism industry development indicates that its positive impact on economic performance and social well-being can be fully realized only when tourism evolves in close interaction with other sectors of the socio-economic system. Such development should occur across macro-, meso-, and micro-levels of governance and should not pursue the objective of transforming the national economy into a predominantly service-based model. Instead, tourism should function as a complementary sector that generates cumulative benefits, supports the growth of related industries, and contributes to the advancement of the social sphere without creating adverse economic or structural effects [36, p. 29].
At the same time, effective tourism development necessitates an integrated approach to management and performance evaluation across different levels of governance, including the macro level (national), meso level (regional), and micro level (tourism enterprises and organizations). Each of these levels requires distinct managerial instruments and assessment methodologies that address economic, social, and environmental dimensions. Coordinated governance and systematic efficiency assessment across all levels are essential for enhancing the competitiveness, sustainability, and overall attractiveness of the tourism industry [57, p. 280].
Macro level – public policy, strategic planning and legislative regulation.
Meso-level – management at the level of regions, tourist clusters and areas.
Micro level – the activities of individual enterprises in the tourism industry (hotels, agencies, transport companies).
Competent management and systemic assessment of efficiency at all levels will make the tourism industry more competitive, sustainable and attractive to tourists. And such a state is achievable when the tourism sector, being in the circle of external economic, social, institutional, information and other systems, constantly strives to achieve dynamic equilibrium.
At the global level, there are many methodologies and indices that allow us to evaluate the effectiveness of tourism development. They take into account economic, social, environmental and management aspects, and compare countries by key indicators.
These are global indices and ratings: Travel & Tourism Development Index (TTDI, formerly TTCI) (Developed by the World Economic Forum (WEF); Tourism Satellite Account (TSA), Methodology developed by the UN, WTO (UN Tourism) and Eurostat; Global Destination Sustainability Index (GDSI) (Developed by the Global Destination Sustainability Movement); UNWTO Barometer – World Tourism Barometer (Published by the World Tourism Organization (UNWTO)); Environmental Performance Index (EPI) is developed by Yale and Columbia Universities jointly with the WEF.
Economic methods for assessing the effectiveness of tourism: the multiplier effect of tourism, the method for calculating tourist expenses (Tourism Expenditure Model); SWOT analysis of the tourism industry; social and marketing methods for assessing the effectiveness of tourism, the Tourist Satisfaction Index (TSI). Some of them were used by the author of the study when assessing p.2.2
However, despite the unified assessment methods, the management and assessment of the tourism industry in the Republic of Kazakhstan at the macro-meso-micro levels, from the author’s point of view, have their own characteristics and can be traced within the framework of tables 8-10:

Table 8 - Management and evaluation of the tourism industry in the Republic of Kazakhstan at the macro level
	Features of tourism management at the macro level
	Strategic planning – development and implementation of the “National Project for Tourism Development”.

	Government support – tax breaks, investment programs, business subsidies.

	Brand formation – participation in international exhibitions, marketing campaigns.
	Development of infrastructure – airports, construction of hotels, improvement of transport logistics.
	Integration of digital technologies – implementation of online platforms, electronic visas, “smart tourism”.

	Methods of performance evaluation at the macro level
	Economic methods.
Travel Satellite Account (TSA);
The multiplier effect method – assessment of the impact of tourism on related industries (transport, construction, trade)
	Social methods
Employment assessment;
Social survey on tourist satisfaction.
	Ecological methods.
Environmental Performance Index (EPI) 
	Development of eco-tourism, rural tourism
	Tourism Competitiveness Index (TTDI, WEF)

	Ways to improve management at the macro level
	Establishment of a national tourism agency for centralized management of the industry.
	Implementation of PPP for financing large infrastructure projects
	Development of tourism logistics
	Development of infrastructure for all types of tourism
	National brand

	*Designed by the author



It should be noted that Kazakhstan is a leader in the implementation of a satellite account for tourism, having implemented it in 2003. In the new strategy for tourism development in 2012, a satellite account for tourism was included as one of the instruments for sustainable development of the tourism cluster. The implementation of the Tourism Satellite Account is currently being carried out by the Bureau of National Statistics of the Republic of Kazakhstan [58].

Table 9 – Tourism industry management and performance assessment at the meso (Regional) level in the Republic of Kazakhstan
	Features of tourism management at the meso level
	Development of regional tourism programs.

	Support for local business and entrepreneurship

	Development of tourism clusters (Almaty region – mountain tourism, Mangistau region – historical and cultural tourism
	Marketing promotion of regional tourism brands.

	Methods of performance evaluation at the macro level
	Economic methods.
Tourism revenues in the region (tax revenues, business profits)
Development of infrastructure (hotels, restaurants, roads).
Number of tourists and average length of their stay.

	Social methods
Assessing tourist satisfaction through questionnaires, social networks, platforms (Booking, TripAdvisor).
Number of jobs created in the tourism sector


	Ecological methods.
Impact on the environment (pollution, rational use of natural resources)
Eco-certification of objects (Green Key, EarthCheck
	Development of eco-tourism, rural tourism
	Tourism Competitiveness Index (TTDI, WEF)

	Ways to improve management at the macro level
	Creation of tourism clusters with separate management
	Implementation of regional digital services (tourist route maps, mobile applications)
	Development of gastronomic and ethnotourism

	*Developed by the author



If everything is absolutely clear with the categories of mega-level and macro-level, then everything is not so simple with the meso-level; in modern scientific literature there is no single interpretation accepted by the expert community. For example, M. Gelvanovsky and other experts include both entire industries and corporate associations of enterprises and/or conglomerate firms in the objects of the meso-level of the economy, G. Kleiner and D. Lvov – a set of associations of enterprises, industries and industry complexes, markets, B. Chub – the entire regional economy at all [59]. 
The meso-level of management is determined by the tasks of regulating and coordinating tourism activities within the region, and includes a regional section of state policy in the tourism industry, aimed at promoting local types of tourism products, as well as the formation of favorable conditions for the development of new types of tourism activities, the protection and reproduction of tourism resources of destinations, and much more. The main feature of management at this level is the focus on ensuring the balance of the regional market of tourist services, which, on the one hand, is part of the regional economic complex, and on the other hand, is integrated into the national economic system. Therefore, in our opinion, the meso level occupies a special place in this hierarchical chain of “macro-meso-micro”, if we bear in mind that it is at this level that destinations are concentrated, on the one hand, determining the scale of measures for the development of the tourism industry, and on the other hand, to the maximum extent designating the contacts of tourist activities with social and recreational-ecological problems of the territories. 
According to a number of studies, the meso level may also encompass tourism activities implemented at the scale of an individual tourist destination, particularly in cases where the destination represents an autonomous object of development. At both macro and meso levels of governance, it is methodologically appropriate to consider budgetary efficiency as a separate criterion for assessing the degree of development of the tourism industry as a whole, as well as of individual tourism projects at the implementation stage.
Such an assessment may include potential savings in national, regional (oblast), and local (district, municipal, and rural) budgets arising from the execution of tourism programs and projects. These savings can be achieved through the more efficient allocation and utilization of public investment resources, taking into account the multiplier effect, including its indirect impacts on the social sector.
The complexities of interweaving external and internal factors at the meso level are studied and noted in their research by many scientific experts. In this regard, the analytical scheme developed by S. Boldyreva can serve as a clear example as a demonstration of the importance of tourism for the socio-economic development of a region or territory.
At the same time, an analysis of this scheme may show that the system of factors does not have clear emphasis on factors that determine ecology, tourism infrastructure and other factors related to the problem of sustainability.
At the same time, some experts note that the insufficient level of development of tourism infrastructure requires resolution, and above all, at the regional level, since the tourism and recreational potential is distinguished by a significant degree of attachment to a specific territory [60, p. 88].

Table 10 - Management and evaluation of the tourism industry in the Republic of Kazakhstan at the micro level (level of enterprises and organizations)
	Features of tourism management at the micro level
	Improving the quality of service and satisfaction of tourists
	Implementation of innovations and digital technologies.
	Marketing strategies (online promotion, content marketing).
	Optimization of business processes and costs.

	Methods of evaluating efficiency at the micro level
	Financial indicators:
ROI (return on investment) is an assessment of the profitability of a business.
Load factor of tourist facilities
	Quality of service:
Customer Experience Score (NPS)
Ratings and reviews on tourist portals.

	Marketing effectiveness:
Increased sales through online channels.
Conversion to bookings (digital marketing analysis).

	Ways to improve management at the micro level
	Implementation of CRM systems for service personalization.
	Using Big Data and AI to forecast demand.
	Development of sustainable tourism (eco-hotels, waste recycling).

	*Designed by the author



By the micro level of the tourism industry, the scientific community means the activities of all kinds of enterprises providing individual tourism products and/or services to tourism markets. Acting as independent economic entities, they, as a rule, determine healthy competition in local tourism markets in terms of supply of tourism products, which affects their cost level. At the micro level of the tourism industry, the assessment of economic efficiency is carried out by the enterprises of the tourism industry themselves, being independent subjects of economic activity, except perhaps for projects in the area of public-private partnership [36, pp. 38, 39].
Enterprises minimize taxable profits; added value (AV) and volume of services sales (VSS) become visible indicators. It is quite problematic to obtain data on the regional level, unlike the volume of services provided (VSP). The tourism and recreation system of the region (as well as the enterprises of this system) suggest increasing the tourist flow in order to increase the occupancy rate of accommodation facilities and, accordingly, the income of the tourism sector. However, the fact that the emphasis is on the extensive direction of increasing the efficiency of tourism activities is not taken into account, while the second direction (intensive) is overlooked - increasing the average daily expenses of tourists on vacation due to the expansion of the range of services provided and improving their quality. Therefore, it is better to calculate the efficiency using formula 1.

VSP = N * A * Et                              (1),

where N is the number of tourists, million people, A is the average length of stay on holiday, days, Et is the average daily expenditure of 1 tourist, rubles [58].
The micro-level mission must correspond to the two previous upper levels of regulation and management, and must stimulate the manifestation of entrepreneurial initiative, the creation of new enterprises in the tourism sector, which, in addition to the economic return for the local budget, has a positive effect on the standard of living of the population in the destination area.
As can be seen from the analysis of the tables, for the effective development of tourism in Kazakhstan, management is necessary at three levels : macro level – state policy, investments, brand promotion; meso level – development of tourism clusters, regional strategies; micro level – enterprise management, service improvement, digitalization, and promising areas are digitalization of tourism (online booking, AI, Big Data), development of ecotourism, rural tourism and “green” technologies, development of PPPs and private investment in tourism.
An integrated approach will ensure sustainable growth of Kazakhstan’s tourism industry and increase its competitiveness
In the assessment of the tourism industry system, development efficiency reflects the degree to which economic, social, and environmental goals are attained under conditions of rational resource utilization. Improved efficiency in tourism development fosters economic growth, employment generation, improvements in living standards, and the preservation of natural and cultural heritage.
Tourism efficiency can be defined as the ratio between the costs of its development and the benefits received (economic, social, environmental). It is expressed in such indicators as contribution to GDP, growth in the number of tourists, income from tourism, quality of infrastructure and the level of satisfaction of tourists. 
Economic efficiency is reflected in the growth of tourism revenues, an increased contribution of tourism to gross domestic product, the attraction of investment into the sector, the expansion of small and medium-sized enterprises within tourism, and the creation of new employment opportunities. Social efficiency, in turn, is associated with rising employment levels in the tourism industry, improvements in the quality of life of local communities, the preservation of cultural heritage, and higher levels of tourist satisfaction with the quality of services provided.
Ecological efficiency involves minimizing the negative impact on the environment, implementing the principles of sustainable tourism, and preserving natural resources.
Infrastructure efficiency involves the development of the hotel business, improvement of transport accessibility, and improvement of tourist facilities.
Given that the effective development of the tourism industry is shaped by a wide range of internal and external factors, including the quality of infrastructure and services, state tourism policy, marketing and destination promotion, the advancement of digital technologies, global economic and political conditions, competition in international tourism markets, as well as environmental and climatic changes - the tourism sector should be analyzed as a multi-level system.
In principle, it can be assumed that tourism as a single system, with its own input and output, begins to demonstrate full development efficiency under the condition that disparate tourist services of various enterprises of the tourist industry are combined into a single balanced tourist product [36, pp. 10,11]. Based on an analysis of tourism development in the CIS countries, N. Safarova concludes that competition in the tourism sector is characterized by its simultaneous manifestation across several interrelated hierarchical levels. At the macroeconomic level, tourism competitiveness is shaped by a broad set of economic, environmental, cultural, and political determinants. In contrast, at the level of an individual tourist destination, competitiveness is largely driven by the specific competitive advantages of local tourism enterprises, as well as by the destination’s overall competitive positioning, which is influenced by the sectoral specialization of the regional economy [54, p. 54].
Effective management of the tourism industry plays a key role in its development, ensuring a balance between economic, social and environmental aspects. It includes strategic planning, government regulation, investment policy, marketing and monitoring of results. The effectiveness of the development of the tourism industry in the country is determined by the effectiveness of the management system, consisting of effective management impacts at all levels of management. Thus, in our opinion:
– at the macro level, a unified political framework for tourism development at the national scale is established. In this context, a number of scholars emphasize that state involvement in the tourism sector and, more broadly, in the tourism economy is primarily realized through active participation in the formulation of a balanced and coherent tourism development policy. The core objective of such a policy is to address structural weaknesses within the industry and to mitigate potential risks associated with unfavorable dynamics in the tourism market [36, p. 47].
– at the meso level, measures are taken to create the most favorable conditions and investment climate possible in order to fully reveal and realize the potential of the available destinations;
– at the micro level, enterprises initiate directions for expanding the scale of production, oriented towards the demands of the tourism product markets of specific destinations.
The author agrees with the thesis that the tourism industry has a very large integration potential. Due to the presence of considerable opportunities for effective balance within the tourism industry of business entrepreneurship and traditional economic structure. In the regional economy, significant volumes of both synergistic and multiplier effects are provided. These processes collectively contribute to the formation of tourism clusters [61, p. 126]. Within the framework of this study, the concept of a tourism cluster is examined, which allows it to be defined as a geographically concentrated network of interrelated enterprises and organizations engaged in the creation, production, promotion, and commercialization of tourism products. Such entities carry out activities directly associated with tourism and recreational services and operate within a clearly defined territorial space.
According to the author, the characteristics of the tourist cluster of the territory are:
– the presence of unique tourism resources, which significantly facilitates the activities of cluster operators in creating a competitive tourism product and promoting it on national and global markets;
– the presence in the cluster of tourism organizations that can successfully implement competitive tourism products;
– sufficient availability of infrastructure necessary to ensure sustainability of the development of tourism activities;
– the existence of stable economic relations between enterprises focused on satisfying the needs for tourism products;
– the potential of travel agencies to attract tourists with a high level of demand for tourism products, which creates additional opportunities for growth and domestic tourism;
– the presence of government and non-profit institutions providing support for tourism activities.
Thus, it is possible to share the idea, established in the scientific and expert community, of a cluster as a system capable of forming a special innovative environment that, to the maximum possible extent, contributes to strengthening the competitive advantages of territories based on the growth of the attractiveness of their destinations [62].
It should be emphasized that the attractiveness of a tourist destination in a region is considered as the most important indicator when assessing its competitive potential.
In scientific research, there are also methodological studies in terms of assessing the degree of attractiveness of a tourist destination, based on the selection of parameters that, on the one hand, best characterize the attractiveness of a destination, and on the other hand, can be used to conduct a comparative analysis. Moreover, each destination can have its own set of parameters that differ from other destinations, however, by and large, for any destination it is possible to calculate one general indicator, which can be taken as an indicator of the attractiveness of a tourist destination.
The process of assessing the general indicator for a tourist destination can be carried out on the basis of quantitative values of destination assessments by experts. The formalized presentation of the assessment methodology is reduced to the following weight formula:

                                    F(Xi ) = ∑∑∑ Rjpq Yjpq,                                           (2)
                                                    jpq

where Хi is the assessment of the attractiveness of the destination, carried out by the i-th expert (i = 1, 2, …, I, where I is the number of experts);
Yj – the indicators used (j = 1, 2, …, J, where J is the number of indicators);
Yjp – features of indicators (j = 1, 2, …, J - indicator number, p = 1, 2, …, d(m) – number of features of a given indicator);
Yjpq – levels of assessments by features (q = 1, 2, …, Q, where Q is the number of assessment levels);
Rjpq – weight coefficients of assessment levels.

As can be seen, the calculation of the destination attractiveness assessment is based on the approach based on weighing a special set of selected indicators. The indicators that best characterize the qualitative aspects of the destination may be the availability of tourist resources, infrastructure, the degree of accessibility of the destination, the loyalty of the local population to tourists, etc.
As a result of calculations using this model, in the opinion of this expert, “it is possible to determine the total value of points for a specific destination, while its value is limited from above by the total amount of points that an “ideal” destination can score” [36, p. 125,126].
In our opinion, this approach to assessing the degree of attractiveness of destinations is entirely acceptable from a scientific and methodological point of view.
In this regard, we have already raised the issue of the need to expand scientific research on the formation of a smart destination, as a component (element) of a metropolis and as a certain factor in the modernization of urban infrastructure and a means of sustainable development of urban tourism [64].
A number of researchers associate the specific features of tourism industry development at various levels of governance with sociological dimensions of analysis. From this perspective, scholarly attention is directed toward the examination of human motivation and corresponding behavioral patterns, particularly in relation to potential changes in living standards and lifestyles, as well as the evolutionary transformation of social institutions across different hierarchical levels of management. At the macro level, these processes are interpreted through the evolution of social relations; at the meso level, they are manifested in the interaction between local communities and tourists; and at the micro level, they are analyzed from the standpoint of individual motivation and behavior [65, pp. 392–394]. According to experts, at the highest level of government administration it is necessary to actually form a national tourism development program that would cover the development of the entire tourist space through regulatory measures.
The regions should also have their own tourism development programs, balanced with the national program and taking into account the entire set of interests of the subjects of the tourism market to the maximum extent, without violating the principles of forming social spaces at the local level. Experts provide an approximate list of indicators for assessing the development of the tourism space by management levels (Table 11) [66, p. 315].

 Table 11 – Indicators for assessing the development of tourism spaces
	No.
	Indicator
	Macro level
	Meso level
	Micro level

	1.
	Availability of a program for the development of the tourism industry
	+
	+
	

	2.
	The number of tourists in tourist flows within the framework of inbound and domestic tourism
	+
	+
	+

	3.
	Volumes of export and import of services under the item “Tourism”
	+
	+
	

	4.
	Tourism revenues, taking into account the multiplier effect, to the relevant budgets
	+
	+
	

	5.
	Number of accommodations
	+
	+
	+

	6.
	Bed capacity of tourist accommodation facilities
	+
	+
	+

	7.
	Accommodation room utilisation rate
	+
	+
	+

	8.
	Financial performance of tourism enterprises
	+
	+
	+

	9.
	Volumes of paid services under the item "Tourism"
	+
	+
	+

	10.
	Number of people employed in the tourism services sector
	+
	+
	+

	11.
	Number of tour operators and travel agencies
	+
	+
	+

	12.
	Investments in fixed capital of the tourism sector (public and private)
	+
	+
	+

	13.
	Availability of tourist attractions
	+
	+
	+

	14.
	The degree of certification of tourist resources
	+
	+
	

	15.
	Place in the international ranking of tourist attractiveness, taking into account the components of factors
	+
	+
	

	16.
	Destination brand awareness level
	+
	+
	+

	Note: source [66, p. 314]



Taking into account the complexity of the tourism industry in the context of many uncertainties and in order to avoid unnecessary risks in the tourism products market, achieving sustainable development of the tourism industry, the author has developed a methodological scheme for organizing the tourism management process, where a special place is played by the marketing strategy.
Here we can share the opinion of I. Goncharova and other experts that the presence of a marketing strategy is a necessary tool not only in the activities of individual enterprises in the tourism industry, but also in coordinating and regulating government agencies and organizations at all levels of management. At the same time:
– the marketing strategy at the state level consists of implementing a balanced tourism policy, since the role and place of the state in the global tourism market largely depends on how rationally and effectively it is built and implemented;
– at the regional level, the national strategy for the promotion of tourism products is refined and adapted to the development priorities of specific tourist destinations;
– at the micro level, tourism enterprises align and integrate their individual marketing activities with the overarching marketing strategy [67, pp. 39, 40, 43].
Summarizing the above analytical study of the features of the formation and development of the tourism industry, we can present a methodological scheme of relationships according to measures and actions in a multi-level system of tourism development management (Fig. 7). 
[image: ]
   Note: designed by the author of the study
Figure 7 – Methodological scheme for organizing tourism management

As can be seen, the main volume of specific activity in the formation and management of the tourism sector falls on the regional level, which is associated with destinations, which are the main objects of attention of central and local (regional) government bodies.
It should also be noted that the task of organizing monitoring of the quality of tourism services is important for all levels of management. It is presented as a process of continuous monitoring of the state of the tourism industry in the country, regions, destinations, and the derivation of both qualitative and quantitative assessments of the state of development of the tourism industry, in order to make the necessary adjustments to the system of planning and management measures for tourism development.
The expert community believes that the main tasks of tourism monitoring include:
· organizing observations of all processes occurring in the field of tourism and tourist activities;
· systems analysis of the changes taking place;
· forecasting tourism development trends in the country, region, cities and destination areas;
· development of recommendations regarding the regulation of tourism product markets;
· operational assessment of the socio-economic efficiency of tourism industry development [68, pp. 76,77].
 Of course, the methodological scheme we propose is of a generalized nature, open to further improvement, taking into account new views and approaches to increasing the efficiency of the development of the tourism industry, determined by the dynamic trends in the global practice of managing complex socio-economic systems, which include the tourism sector.

1.4 World Practice of Effective Use of Tourism Potential
In contemporary academic discourse, the concept of a “global society” is gaining increasing prominence. This perspective views the world’s population as members of a unified global community composed of multiple local and national societies, emphasizing their interconnectedness within a shared social space.
Of course, from a practical point of view, all this looks quite abstract, but theoretically it is a completely acceptable concept. Moreover, the processes of globalization have been developing for several years, both in world economic relations and in the form of various subregional (EU, ASEAN, EEU, etc.) associations of countries of the world.  
In this regard, G. Duisembekova, A. Sabdalina and Zh. Abilgaziyeva state that, conceptually, the development of tourism is becoming globalized and should be in accordance with the forecasts of the long-term development of all mankind [68, p. 130].
It is quite understandable that such an understanding of the development of the tourism industry presupposes the existence of supranational organizational and managerial structures, which in practice do take place. 
Since 1963, the International Organization for Social Tourism (OITS-ISTO) has been operating in the form of a non-profit organization that unites under its wing all kinds of national and cross-country associations, groups, public and private organizations operating in the tourism industry. The purpose of the OITS is to contribute to the processes of organizing the formation and further promotion of a social trend in tourism, in order to transform tourism into a more accessible form for the entire population, and especially for people with low incomes. In 2004, the offices of OITS began operating in the Americas, Europe, and Africa, followed in 2006 by the establishment of a network of regional and local organizations aimed at fostering partnerships and facilitating the exchange of experience in the implementation of social initiatives [33, pp. 294–299].
Under the auspices of these specialized international institutions, the diversity of national approaches to tourism governance - largely determined by differences in socio-economic and socio-political contexts, as well as by the relative importance and scale of tourism development across countries - has been systematized into three principal models of state involvement in tourism management.
The first model is characterized by the absence of a centralized governmental authority responsible for tourism administration. Within this framework, issues related to tourism development are addressed primarily at lower levels of the management hierarchy and are guided by market-based self-regulation mechanisms. This approach is typically observed in countries where tourism does not constitute a key economic sector or, alternatively, where tourism market participants possess strong competitive advantages and sufficient capacity to address sectoral challenges independently, without direct government intervention.
A prominent example of this model is found in the United States, where the national tourism regulatory body, the USTTA, was dissolved in 1997. This decision was motivated by several factors, including the need to reduce federal budget expenditures related to tourism development, the country’s stable and competitive position in international tourism markets, its high attractiveness for inbound tourism, and the presence of strong private-sector tourism companies capable of conducting large-scale international promotion in the interests of the national tourism market.
In contrast, the second model provides for the existence of a centralized governmental agency responsible for comprehensive regulation and coordination of tourism sector activities. The effective functioning of this model requires substantial financial resources to support integrated tourism development. This approach is implemented, for example, in Turkey and in a number of other countries where tourism generates significant foreign currency revenues comparable in scale to those produced by core sectors of the national economy. Turkey ranks 29th in the TTDI 2024 Indexamong 119 countries. This indicates that Turkey’s tourism industry has reached a more advanced stage of development, characterized by a well-developed infrastructure, an open visa policy, and a high level of competitiveness.
Kazakhstan can position itself as a regional leader in the tourism industry within Central Asia; however, it has not yet reached the level of leading tourism economies such as Turkey.
The third model is characterized by the concentration of most key regulatory functions of the tourism industry within a multisectoral government body, which is often oriented toward a specific economic domain. Within such an institution, the tourism-related unit typically performs its functions across two principal areas.
First, it addresses strategic and systemic issues at the level of state regulation, including the development of legislative and regulatory frameworks, the coordination of regulatory measures affecting tourism at the regional level, the facilitation of international cooperation in tourism at the interstate level, and the establishment of a comprehensive and reliable information and statistical base for tourism activities.
Second, this model encompasses the implementation of integrated marketing initiatives. These include organizing and supporting the participation of national tourism stakeholders in international exhibitions and trade fairs, as well as overseeing and coordinating the activities of tourism representative offices operating abroad [69, 36, pp. 265–266].
Some researchers add a fourth model to the three management models discussed above, the semantic content of which is the absence of a supreme central authority for regulating the development of the tourism sector, however, their presence at the regional level. This regulatory model is chosen by those states that prefer to solve the problems of tourism development precisely at the regional level, where, in principle, all destinations are concentrated. 
It is quite clear that the presence of a high level of development of tourist infrastructure and ensuring the safety of tourists, an effective and well-functioning system of accessibility of banking and insurance services, and medical care is of exceptional importance [69].
In the analysis of international practice of effective management of the tourism industry, the development of this industry in the EU countries occupies a special place.
A significant stimulus for the accelerated growth of the tourism industry in many European countries emerged in the post–Second World War period. This development was largely driven by a combination of socio-economic factors, including rising household incomes, reductions in the statutory retirement age, increases in average life expectancy, shorter working weeks, and the expansion of paid leave entitlements, all of which collectively contributed to the intensification and sustained expansion of tourism activity across Europe.
At the same time, it was Western Europe that became the epicenter of the tourism boom, primarily inbound tourism, which was facilitated by the presence of high-quality infrastructure and a large, virtually inexhaustible potential of destinations with rich cultural, historical, and natural recreational resources.
A new stimulus for the mass development of the tourism industry in Europe was created by the signing on June 14, 1985 by five European countries – Belgium, the Netherlands, Luxembourg, France and Germany – of the Schengen Agreement on the abolition of passport and customs control by a number of European Union (EU) countries. Today, this zone includes about 30 European countries.
It is worth noting that almost all known types and forms of tourism are developing in the EU countries – from classical cultural, educational and recreational to extreme sports and event tourism.
At the same time, there is also a variety in the price range, which allows people with different income levels to choose the most suitable tourist products (services) for themselves with a minimum of losses in the quality of the tourist service.
In recent years, the formation of a trend towards strengthening measures in terms of environmental protection has become increasingly evident, which should not be surprising, since Europe as a whole is characterized by fairly high living standards and education of people, which plays a major, if not the most important, role in increasing attention to environmental issues, especially in the context of the accelerated development of ecotourism.
Another trend is the growth of rural tourism, which is a consequence of the fact that most Europeans live in densely populated urban areas, which is what mainly determines the preferences of Europeans in favor of outdoor recreation, in the quiet of the rural hinterland. Today, this form of tourism has become widespread in almost all European countries, but the degree of its development varies in each specific state. The leaders here are France, Germany and Great Britain, which have also become pioneers in this direction of the tourism industry. In addition to these countries, tourism to the rural hinterland is becoming increasingly relevant in such EU countries as Spain, Italy, Denmark and Sweden.
Rural tourism is successfully developing in countries where it receives state support, including, which is very important to realize, on the basis of lending to peasant farms, thereby stimulating their participation in the development of this type of tourism [70, pp. 80-82].
Experts note that, despite the scale of development and the growing influence of the tourism industry, both on the economy of the EU as a whole and of individual countries, in the Union – and this cannot but surprise – there is no supranational institution for the development of a common tourism area. This function is implemented within the institutional framework of the European Union through the activities of its supreme executive body, the European Commission. The Commission performs these responsibilities by relying on its specialized structural instruments, including the European Regional Development Fund, the European Social Fund, and the European Agricultural Management Fund. These mechanisms serve as key sources of investment support for tourism development, particularly in less developed regions of Europe, among which a number of Central and Eastern European countries can be identified.
Another feature of tourism development in the EU is the fact that, despite the absence of an official super-regulator, the tourism industry relies in its development on a number of acts, the key ones being: the resolution of the Brussels (2002) conference “The Future of European Tourism”; the Lisbon (2005) strategy in the field of tourism and employment; the conclusion of the Brussels (2005) conference on the implementation of policies to ensure the sustainable development of European tourism; the Brussels (2006) report of the Group on Sustainable Tourism Development; decisions of the Potsdam (2007) conference of ministers of tourism; decisions of the European Commission (2007, Algarve, Portugal) on sustainable development and competitiveness of European tourism, etc. [71].
It is interesting that, while being active in coordinating tourism activities in the EU zone, the European Commission practically does not interfere in the national policies of the Eurozone countries, giving them complete freedom to carry out the necessary actions, both in creating and promoting their national tourism products at the international level. In this regard, the acts listed above do not have the legal force of direct action, playing only a consultative and auxiliary role.
At the same time, the European Union, for its part, is taking certain direct regulatory measures in order to:
– ensuring the highest possible level of safety for tourists and the free movement of persons;
– harmonizing national regulatory frameworks governing tourism activities, tax policies within EU member states, and the mutual recognition of professional qualifications in the tourism sector.
– implementation of the policy of taking measures to promote tourism in the least developed regions of the EU, but with a certain tourism potential.
Thus, the achievements of the EU countries in the international tourism markets are explained by both effective measures of unobtrusive regulation at the level of the European Commission and the implementation of competent independent policies in countries in terms of promoting national tourism products. According to experts, this scheme is facilitated by the fact that in most EU countries, with rare exceptions, there is a practice of forming fairly responsible national tourism administrations that are engaged in developing tourism development programs and promoting new products on the international market [72, pp. 88-90].
This is perhaps why the European Union has a diversity of national approaches to successfully managing the development of its own tourism industries.
A good example is the tourism regulation system in Great Britain, which is, in principle, typical for a number of European countries. At the macro level of management, the so-called Ministry of National Heritage should be singled out, whose competence includes issues of implementing a unified national policy for the development of the tourism industry. The tourism department in this department includes two divisions:
1) one – as responsible for measures of financial support for entities in the tourism industry, issues of interdepartmental coordination and representation of the country's tourism industry at the international level;
2) other – as responsible for information and statistical support of tourist activities, for measures to stimulate the development of domestic tourism, and improving the quality of tourist services.
The relevant regional departments of the Ministry at the meso level are primarily responsible for coordinating and ensuring the balance of the activities of regional government bodies within the framework of the country's tourism industry development policy. In addition, at the level of each major region of the country (Wales, Scotland, Northern Ireland, etc.) there are Tourism Development Directorates.
And finally, at an even lower management level, the corresponding functions are carried out by local authorities responsible for the formation of the necessary tourist infrastructure on the ground and ensuring high-quality service for tourist flows in the territories under their jurisdiction.
In addition, the tourism industry in Great Britain is supported by a wide range of non-governmental organizations that complement tourism governance at different levels, primarily reflecting the interests and initiatives of private-sector stakeholders within the tourism market [36, pp. 266–267].
A. Kairov notes the fact that Great Britain has succeeded in implementing such a methodical approach as branding, which allows creating conditions for ensuring the predominance of inbound tourism over outbound tourism and, thus, consistently being in the top 10 world countries with effectively developed inbound tourism.
In order to ensure the stability of growth of this type of tourism, in 2011 a special campaign was created to implement marketing activities “GREAT Britain”, associated with the function of promoting the country as the best tourist destination, both abroad (VisitBritain) and in the domestic market (VisitEngland), based on the formation and improvement of territorial brands in various spheres of public life [73, p. 333].
According to the author and other experts, the British experience of territorial branding is quite effective and, in many ways, unique, which allows it to be recommended as a convincing example for the formation of an equally successful territorial branding system for Kazakhstan, which is looking for ways to improve the methods of supporting national tourism industries [74, p. 88].
A representative benchmarking case is the French model of state tourism regulation, which, despite its complex organizational structure, demonstrates a coherent and effective system of interaction among stakeholders involved in tourism governance and development.
International statistics also confirm a high level of tourism development in Germany, largely resulting from a well-coordinated tourism policy implemented across all levels of governance. At the regional level, tourism product development and promotion are supported by the German National Tourist Board (DZT) and the German Tourism Association (DTV). Germany also holds a leading position in business tourism, ranking second globally after the United States, with approximately 700 professional events hosted annually.
Tourism is among the most developed sectors of the Spanish economy, a position reinforced by the country’s extensive historical and cultural heritage, which continues to attract large volumes of international visitors.
Control in the field of tourism on behalf of the state is carried out by the Ministry of Industry, Energy and Tourism, which cooperates in this regard with the specialized Institute of Tourism of Spain as a body for promoting Spanish tourism abroad, which has more than 30 representative offices around the world, and every 3 years develops a strategic plan, on the basis of which the state implements a policy of measures to stimulate the processes of promoting the most important programs [75, pp. 98-101].
Italy is conveniently located in the epicenter of key international tourist flows, with two side branches: in the western direction - Spanish-French, in the eastern - Greek-Yugoslav, also neighboring Switzerland and Austria, which are also quite developed in the tourism sector. In 1983, in the plan to improve the management of tourism activities, a law was adopted, according to which the entire complex of international aspects of tourism, including foreign advertising of tourism products, will be included in the scope of state competence in cases where they to some extent affect the interests of the country, or even individual regions. The law also provided for the creation of a specialized committee for the coordination of policy in the sphere of tourism, which included representatives from all regions and a number of central departments, and with the functions of determining the goals and directions of the necessary intervention in the affairs of the industry, coordinating the actions of regions in tourism, forming 3-year plans for the development of tourism, distributing financial resources, etc.
Certainly, such regulatory attention from the central and regional authorities has produced positive results in terms of increasing the sustainability of the tourism industry [77].
With the collapse of the socialist camp and the transition from a strict planned to a market economy system in Poland, Hungary, Slovakia, Romania, the Czech Republic, Bulgaria and other countries of the subregion from the early 1990s, there was an objectively urgent need for serious changes not only in the structural organization of the tourism industry in these countries, but also in tourism policy itself, with the rejection of the previous ideology of socialist orientation in the development of countries. Accordingly, the necessary actions were taken to seriously reform national tourism sectors with the goal of building highly efficient tourism industries [78].
And today the market of tourist products in these countries has a free character, functioning in conditions of fair competition. As in developed world countries, the state, as a rule, tries not to interfere directly in the activities of subjects of tourist business, but regulates it by indirect methods in the form of taxes, benefits and preferences.
Also, the Hungarian authorities conduct active information and advertising activities in terms of supporting domestic tourism abroad, having a network of more than two dozen foreign representative offices of the National Tourist Bureau of the country. A significant factor of positive influence on the national tourism industry are the agreements on visa-free regime with 60 countries of the world.
Similar work in scale and content is being carried out in Slovakia. The country's National Bank is implementing a government tourism program, which provides for a certain degree of government subsidy for loans directed directly to the purposes of restructuring the infrastructure of tourism services.
Another tool for infrastructure development is defined by the Credit Support Program, implemented by the SME Development Agency, with the involvement of 5 second-tier banks.
In Poland, the Law on the Polish Tourist Organization, which came into force at the beginning of 2001, created conditions for a significant transformation of the previously not entirely effective model of tourism management, and the key innovation for these purposes was the division of functions for the implementation of both political-strategic and administrative-operational decisions.
Romania has also implemented its policy of reorganizing the management system of the tourism complex, as a result of which all tourism issues are under the jurisdiction of the Ministry of Tourism, recreated on the basis of the transformation of the previously existing three departments - the National Tourism Administration, the Service for Work with Travel Agencies and the Service for Tourism Development.
Reforms in the tourist complexes of the Czech Republic, Bulgaria and other country entities of the CEE subregion are being carried out according to a similar scheme, namely: again, mandatory and at the most serious level, improvement of the tourist infrastructure, bringing the quality of tourist services in line with the standards of the European Union, constant improvement of the legislative and updating of the regulatory framework, as well as strengthening the organizational foundations for optimal management of the tourist industry.
Overall, the reforms implemented in the tourism sectors of Central and Eastern European countries have produced notable positive outcomes [78].
Another feature of the European organizational approach is that in some countries specialized structures have been formed that are engaged in creating conditions for development, developing legal mechanisms for support and regulating the activities of entities involved in the sphere of cluster activity.
In general, the European model of a tourism cluster, although it relies on comprehensive support for its development from government and local authorities, nevertheless the state concentrates on the functions of information support, antimonopoly regulation, expansion of investment opportunities through the development of a favorable investment climate and the involvement of scientific, educational, consulting and other organizations in the process of cluster formation, and, at the same time, in no way limits the initiatives of private entities in the tourism industry [79-81, p. 138].
With regard to comparing Kazakhstan with EU countries, the following conclusion can be drawn: Kazakhstan occupies a mid-range position globally in the TTDI 2024 ranking, whereas a number of EU countries are positioned significantly higher.
The gap between Kazakhstan and EU member states indicates that EU countries possess more advanced tourism infrastructure, more favorable investment conditions, and a more mature market environment. This provides an important reference point: Kazakhstan has substantial potential for growth by adopting and adapting the best practices of EU countries.
In Asia, in particular in such countries as Japan, China, Thailand, South Korea, Singapore, India, with the aim of creating favorable conditions for sustainable tourism development and achieving stable growth in the scale of the influx of tourists from outside, since the mid-2000s they have also actively begun the processes of implementing the policy of forming tourist clusters, which are mainly based on cultural-historical, health and ecological types of tourism [82-83, p. 138].
It should be especially noted that Asian countries began to form clusters during the peak of competition in the international tourism market, when most market niches had already been developed by countries that had taken tourism as the main source of income for local and state budgets. Therefore, Asian countries faced the urgent task of reorienting already formed tourist flows in the world to their countries, which in itself is a difficult task. And to solve this problem, these countries made the policy of forming tourist clusters a national priority, with the development of special state programs for tourism development.
Therefore, in contrast to the European model of cluster formation and development, in Asian countries such tasks are fully and completely controlled by government agencies [82-83, p.139].
Based on the importance of the cluster approach and for the purpose of a more in-depth understanding of these processes, we conducted an analytical study on this topic, and as a clear example we took tourism in South Africa, where, on the one hand, a country with a rich and multifaceted history has great potential for attractiveness for foreign tourism, and on the other hand, a regime of racial restrictions led to the isolation of the nation from the outside world, thereby reducing the opportunities for additional sources of socio-economic development, including through the development of the tourism industry [78, p. 124].
Japanese government is pursuing a fairly consistent policy aimed at simplifying entry into the country for foreign citizens, creating conditions for the formation of a hospitable and comfortable domestic environment, and promoting the country's tourism brand abroad.
It should be noted that the national basic plan for tourism development is based on the Law on Tourism Development of 2006, according to which the Tourism Industry Development Strategy adopted in 2012 sets the goal of achieving an annual arrival rate of at least 30 million foreign tourists by 2030. In particular, today citizens of 70 countries can visit Japan for tourism purposes without obtaining visas [83, pp. 6,7,11].
The development of modern tourism in China began with the political transformation of the country in 1949. In 1951, the first state-level Travel Bureau was established, with the function of serving Chinese citizens abroad, and in 1954, an international travel bureau was established to serve foreign citizens. However, the rapid development of tourism began with the establishment of the General Administration of Travel and Tourism of China in 1964 with the aim of improving the management of tourism itself [82].
As a result of the improvement in the quality of work in the tourism sector, almost the entire territory of China has become accessible for visits and today various agencies and firms offer the world community a fairly acceptable number of tours by world standards, including those in the area of Chinese traditional medicine, which is in wide demand outside the country [82].
The peculiarity of the countries of this subregion is manifested in the relatively high degree of their mutual integration, which in organizational terms resulted in their unification in the form of the Association of Southeast Asian Nations (ASEAN, Association), created in 1967 on the basis of the Bangkok Declaration with the aim of expanding cooperation in the economic, social, cultural, scientific, technical and other spheres of activity and, on this basis, increasing the standard of living of the population of these countries [84-85].
Against the background of even the most developed countries in terms of tourism industry in Europe, the United States of America stands out, which has rightfully been the leading country in the world and in the sphere of tourism for many years. Indeed, the country ranks first in the world in terms of income from tourism, third in the world in terms of receiving foreign tourists, second only to France and Spain, and the largest world hotel chains and hotel consortiums are also American.
At the same time, as V. Bagatskaya notes, the tourism industry in the USA has certain specifics that differ from the European one [86].
Firstly, tourism activity is based mainly on the rich and diverse natural potential of the country, while in Europe the basis of tourism is no less rich and diverse cultural and historical heritage, which is clearly insufficient in America.
Secondly, the country has created a special system of organizational principles in tourism, based on the principles of market self-regulation of a developed network system of private travel agencies united in tourist associations. In addition, membership in any of these associations gives the right to obtain a license for activity. Among all the existing associations, the most famous and authoritative is the American Society of Travel Agents ASTA, which has represented the interests of the country's travel agencies since 1931.
Thirdly, today the USA is not a member of the World Tourism Organization, which the country left in the mid-90s, while the interests of such a leading world tourist country in the WTO have been represented since 2002 by the Travel Industry Association of America (TIA), which is a world-famous center for conducting large-scale forecasting and analytical studies of world tourism trends. This association is engaged in the promotion of inbound and outbound tourism, and is also the main source of information for both domestic and international media.
Fourthly, the promotion of tourism products in local markets is carried out by the Convention and Visitors Bureau, whose branches are located in each state and even in each city. Along with this, the Bureau and its branches perform the functions of a center for providing a wide range of information about tourist companies operating in the country, attractions, hotels and other tourism products for all actual and potential visitors [86, pp. 65-66, 68].
In our opinion, from the standpoint of Kazakhstan’s interests in the development of the domestic tourism industry, it is also important to analyze the development of this sphere within the framework of such associations of countries as the Commonwealth of Independent States (CIS) and the Eurasian Economic Union (EAEU), which include Kazakhstan as a member country [87-88].
The expert community notes that cooperation in the field of tourism has also become one of the key areas of multifaceted interaction among the CIS member states, marked by the signing of the Agreement on Cooperation in the Field of Tourism in 1993 within the common space of the Commonwealth.
In general, it can be assumed that the joint tourism industry can become a driver of development for the entire Commonwealth in the context of the full realization of the potential of the common tourism space [89].
At the same time, there are a number of factors that determine the negative impact on the development processes not so much of the common tourist space, but of the entire Commonwealth. The key among these factors is, in our opinion, the Eurasian process of economic integration, which has gone through several stages in its development – from the Customs Union (CU), bypassing the Single Economic Space (SES) to the formation of the current Eurasian Economic Union (EAEU) since 2015.
Concurrently, the EAEU (Union) also sets the conceptual task of creating a tourist space, based on the concept of a cluster, which was stated by the Minister of Trade of the Eurasian Economic Commission A. Slepnev at the “Opening Eurasia” session within the II Eurasian Economic Forum in May 2023.
Tourism-related issues are indirectly addressed in Article 27, Section 6 of the Treaty on the EAEU, which establishes four fundamental freedoms of movement for citizens of the Union’s member states within a common economic space. In this context, the Eurasian Economic Commission emphasizes the need to advance toward the formation of an integrated tourism industry and identifies several priority areas for action.
These priorities include the development of joint Eurasian tourist routes, the formulation of recommendations on quality standards for tourism services, and the preparation of a Concept for tourism development within the EAEU, with implementation envisaged no later than 2025.
However, in our opinion, these areas may “remain on paper”, since, on the one hand, the processes of economic integration in themselves are excessively protracted in terms of ensuring a sustainable balance of national interests, and on the other hand, the development processes themselves go beyond the economic integration agenda.
It should be noted that the development of the tourism sector in Kazakhstan unfolds within the broader context of transformational processes common to most post-Soviet states. Conducting a comparative analysis with countries such as Uzbekistan, Azerbaijan, Georgia, Kyrgyzstan, and Armenia makes it possible to identify shared structural features and national specificities, which increases the transferability of findings and expands the explanatory potential of the research. Despite cultural similarities, these countries demonstrate different dynamics of tourism development, driven by institutional reforms, investment policies, the level of digitalization, and the degree of state involvement in shaping sectoral infrastructure.
The comparison shows that Kazakhstan, in terms of gross value added in tourism and investment in fixed capital, remains one of the regional leaders, second only to Azerbaijan, whose economy heavily relies on revenues from the energy sector and channels significant resources into the development of tourism clusters. Uzbekistan and Georgia demonstrate the highest growth rates of tourist flows owing to visa liberalization, improved international image, and active promotion of national brands in global markets. Georgia, in particular, has recorded impressive inbound tourism growth due to the combination of low-cost air travel, developed reception infrastructure, and a consistent marketing strategy. Kazakhstan, by contrast, faces lower elasticity of tourist flows in response to marketing initiatives, indicating the need to further optimize promotion mechanisms.
Kyrgyzstan and Armenia predominantly develop niche forms of tourism: ecological, cultural, ethnic, and gastronomic. Despite their smaller economic scale, these countries illustrate effective use of unique natural and cultural resources, ensuring stable growth in the segment of individual and small-group tourism. This experience is relevant for Kazakhstan, where the potential of ecological and ethnic tourism remains underutilized, especially in regions with a high concentration of natural assets (Altai, Zhetisu, Mangystau).
A separate factor deserving attention is digitalization. In this area, Kazakhstan demonstrates greater systemic capacity compared to its neighbors: the introduction of eQonaq, the development of national tourism platforms, and the digitalization of statistical data have enabled the formation of a structured information base necessary for planning. Uzbekistan, however, shows a more flexible approach: the development of online booking services and tourist-interaction tools is progressing faster due to the active involvement of the private sector. Georgia and Azerbaijan are shaping their digital infrastructure around already established tourism products, making their model less costly but highly effective in terms of promotion.
A comparative assessment of investment activity indicates that, while Kazakhstan possesses substantial tourism potential, the return on investment in the sector remains lower than in Georgia and Azerbaijan. In these countries, tourist flow density relative to available infrastructure is significantly higher, reflecting more intensive utilization of tourism assets. This contrast highlights differences in both demand patterns and competitive positioning. Whereas Kazakhstan’s tourism market is primarily oriented toward domestic and regional demand, Georgia and Azerbaijan have established themselves as prominent international destinations, attracting visitors from Europe, Turkey, and the Middle East.
The analysis shows that the key factors behind successful tourism development in post-Soviet countries include visa liberalization, a competitive air network, strong natural and cultural brands, digitalization of services, and integration of the public and private sectors. Kazakhstan demonstrates strong positions in investment, transport accessibility, and public administration but lags behind in creating a vivid tourism image and converting infrastructural potential into high visitation. Studying the experience of neighboring countries makes it possible to formulate directions for Kazakhstan’s further development: strengthening marketing, developing niche products, increasing the efficiency of natural resource use, and further integrating digital services into the tourism ecosystem.
When analyzing the macroeconomic processes of tourism industry development in Kazakhstan, it is important to take into account that many infrastructure and service indicators are still “in progress,” which is reflected in the country’s 52nd position in the global ranking. Kazakhstan occupies a mid-range position globally (52nd place) among countries with developed tourism industries, while remaining the regional leader in Central Asia.
The performance of Uzbekistan (78th place) and Kyrgyzstan (102nd place) provides a meaningful comparative context: Kazakhstan can be benchmarked both “from below” (against Uzbekistan and Kyrgyzstan) and “from above” (against Turkey). This dual comparison creates a strong motivational foundation for further development of macroeconomic processes in the tourism sector.
Thus, summarizing the study of this subsection, it should be noted that there is good experience in the development of the tourism industry of foreign countries. In particular, the issues of tourism clusters can be applied in Kazakhstan, the problem in the formation of the Kazakhstani brand, you can use foreign experience, especially since all the conditions for broadcasting in the country are. It should be noted that the methodological scheme for organizing effective management of the development of the tourism industry is quite consistent with foreign practice of effective use of the tourism potential. Along with this, the analysis of the results of many studies in terms of assessing the effectiveness of the tourism industry shows that the methodological approaches are either overly complicated or are reduced to simplified schemes for generalizing sociological surveys of both consumers and producers of tourism products.
In this regard, based on the task of improving the assessment system in relation to Kazakhstani realities, in the next section of the work we will conduct relevant methodological studies of more adequate approaches to assessing the socio-economic efficiency of the tourism industry.  


2. ANALYSIS OF THE CURRENT STATE OF MACROECONOMIC PROCESSES IN KAZAKHSTAN’S TOURISM INDUSTRY AND THE ASSESSMENT OF ITS PERFORMANCE 
2.1 Analysis of the Current State and Identification of Problems in the Tourism Industry Development
The expert-analytical study conducted by us in the previous section of this scientific work convincingly shows and proves that the tourism industry, with a serious state approach to its development, determines a significant positive impact on the socio-economic development of the country, and especially on its meso- and micro-levels directly related to tourist destinations in the processes of implementation of tourism activities.
In Kazakhstan, the tasks of tourism development have been relegated to the second or third tier for many years, in the context of the unconditional priority of vital reforms to strengthen the country's economic and financial foundations and increase its competitive advantages through industrial and innovative diversification of production. Therefore, the tasks of tourism development were on a par with other tasks of social development funded on a residual basis, which determined for many years their dependence on the financial capabilities of the state.
In addition, tourist activity in those years was understood in a narrow sense: trips abroad, excursions to certain regions of the country and outdoor recreation, while the sanatorium and resort area was not perceived as a tourist attraction.
Attention to tourism as an independent industry has begun to increase on the part of the state only in the last two decades. The relevant state structures for managing this activity were consistently formed, program documents (state programs, concepts) for the development of the tourism industry were developed and implemented, normative legal acts of ministries and departments involved in the tourism management system were expanded and deepened, and other measures, which will be discussed in more detail below, in the context of considering issues of tourism management effectiveness.
Here, we also analyse the trends that have developed over the years of reforms in the main indicators of the tourism industry. For the analysis, the years 2020-2025 were selected. This period allows us to assess the depth of the decline in tourism (2020) during the COVID-19 pandemic, the speed and quality of recovery (2021-2022), the resilience of the industry (2023-2025), as well as the impact of reforms and strategic programs (including the national tourism project). Thus, it reflects the full cycle of the sector’s transformation.
The aggregate indicator of tourism development is the volume of tourism services provided by accommodation facilities, the dynamics of which over the past five years across the country are presented in Table 12.

Table 12 – The volume of tourist services by accommodation places, million KZT
	
	2015*
	2016*
	2017*
	2018*
	2019*
	2020*
	2021*
	2022*
	2023*
	2024*
	2025*

	
	
	
	
	
	
	
	
	
	
	
	

	Republic of Kazakhstan
	14 318 474,5
	15 533 174,8
	17 818 610,6
	19 022 343,0
	21 484 728,5
	20 731 063,0
	19 777 474,5
	26 270 185,4
	43 138 336,0
	50 687 014,5
	60 975 981,2

	Abay region**
	-
	-
	-
	-
	-
	-
	-
	-
	281 994,4
	294 824,4
	310 758,7

	Akmola region
	678 517,6
	879 601,6
	989 848,2
	1 012 720,8
	1 108 056,6
	1 221 932,8
	1 903 894,9
	2 576 244,4
	3 657 900,7
	5 288 068,6
	5 789 919,6

	Aktobe region
	289 302,0
	289 644,6
	376 153,3
	336 352,6
	383 346,0
	313 874,3
	407 530,5
	447 916,5
	679 667,6
	800 682,7
	995 995,1

	Almaty region
	444 660,6
	592 925,5
	843 172,0
	1 309 829,8
	1 068 313,9
	1 144 013,8
	1 015 128,5
	1 432 410,7
	1 310 400,4
	1 801 771,9
	2 383 350,3

	Atyrau region
	1 580 180,5
	1 628 338,7
	1 502 888,6
	1 841 801,0
	1 702 734,3
	1 695 702,5
	420 645,0
	621 294,1
	1 549 142,9
	1 272 780,9
	1 286 454,9

	West Kazakhstan region
	434 918,5
	674 414,0
	703 241,9
	645 889,4
	687 811,4
	649 586,1
	558 496,4
	661 886,3
	874 974,2
	1 320 557,6
	1 088 582,9

	Zhambyl region
	187 682,3
	217 116,4
	271 827,0
	367 458,6
	261 759,0
	221 232,9
	317 092,7
	350 597,3
	497 979,1
	508 564,6
	645 643,9

	Zhetisu region**
	-
	-
	-
	-
	-
	-
	-
	-
	324 801,4
	416 651,6
	535 441,7

	Karagandy region
	616 961,9
	675 846,3
	765 485,6
	794 525,4
	868 874,2
	794 286,4
	913 083,5
	886 125,6
	1 039 996,1
	1 268 769,9
	1 315 984,5

	Kostanay region
	202 413,2
	170 442,3
	223 304,5
	281 803,7
	315 683,0
	282 075,3
	303 020,8
	405 288,7
	544 744,1
	606 970,9
	803 921,4

	Kyzylorda region
	168 458,4
	141 518,1
	187 019,0
	182 113,4
	252 289,9
	215 768,5
	236 760,3
	241 748,1
	299 382,4
	360 738,3
	653 366,5

	Mangystau region
	1 027 255,4
	681 933,4
	723 162,9
	752 806,2
	892 452,0
	671 579,3
	1 042 699,7
	1 211 374,0
	1 929 436,2
	2 101 750,5
	2 328 184,1

	Turkestan (South Kazakhstan) region
	320 599,4

	431 235,9

	693 521,2

	193 834,5

	223 200,5

	259 750,7

	704 928,0

	1 138 459,0

	1 054 420,4

	1 477 577,8

	1 491 111,4


	Pavlodar region
	293 997,2
	243 003,2
	281 897,8
	368 551,4
	394 437,5
	471 868,3
	338 941,8
	432 411,9
	745 154,1
	802 385,3
	1 076 055,1

	North Kazakhstan region
	105 192,4
	119 943,5
	157 844,8
	189 620,3
	220 674,5
	179 081,4
	212 968,2
	282 353,5
	359 634,0
	375 019,1
	460 818,7

	Ulytau region**
	-
	-
	-
	-
	-
	-
	-
	-
	96 453,7
	108 340,6
	140 734,9

	East Kazakhstan region
	497 028,8

	676 653,5

	708 586,5

	682 779,8

	891 522,4

	885 469,9

	762 106,9

	865 172,3

	908 618,5
	1 677 888,6
	1 906 053,2

	Astana city
	3 864 143,7
	4 118 710,2
	4 693 811,6
	4 448 611,9
	4 774 754,6
	4 598 026,6
	4 055 047,9
	5 536 623,5
	9 373 473,8
	9 956 761,5
	13 749 059,6

	Almaty city
	3 607 162,6
	3 991 847,6
	4 696 845,7
	4 884 746,4
	6 624 345,4
	6 262 777,0
	5 303 717,9
	7 553 207,4
	15 755 616,8
	17 731 642,3
	21 653 323,5

	Shymkent city**
	-
	-
	-
	728 897,8
	814 473,3
	864 037,2
	1 281 411,5
	1 627 072,1
	1 854 545,2
	2 515 267,4
	2 361 221,2

	* according to the Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan [90].
** the Turkestan Region and the city of Shymkent (a city of republican significance) were established in 2018; the Abay, Zhetisu, and Ulytau regions were established in 2022.



First of all, it should be noted that there is a significant gap in the rate of development of the indicator in the regional context: from 4.65 times in Turkestan, 8.53 times in Akmola regions, 4.38 times in North Kazakhstan and a decline of 18.6% in Atyrau regions in 2025 compared with 2015, with the national average of 5.04 times. On the one hand, the development trends were affected by the consequences of the COVID pandemic, and not all regions were able to equally restore the established trends in the development of their own tourism industries.
On the other hand, in our opinion, the difference in the potential of tourism resources also had a significant impact, bearing in mind, first of all, the state of the tourism infrastructure, which requires considerable investment, both public and private.
Thirdly, regional tourism development dynamics are significantly influenced by the presence of resort and recreational zones, which largely account for disparities in the scale of inbound and domestic tourist flows across regions (Table 12).
The year 2024 has marked a turning point for Kazakhstan’s tourism industry. Acting on the initiative of President K. Tokayev, the country has launched a comprehensive set of measures aimed at modernizing the tourism sector, strengthening its competitiveness, and integrating it more deeply into the global tourism system. Through enhanced state support, increased investment inflows, and proactive international promotion, tourism is increasingly emerging as a key driver of economic growth and intercultural exchange in Kazakhstan.
The sector demonstrates steady quantitative growth. During the first nine months of 2024, the number of domestic tourists rose by 562,000, reaching 6 million people. The inflow of foreign visitors amounted to 11.5 million, nearly double the figure recorded during the same period in 2023. Of this number, 969,000 international tourists utilized hotel and other accommodation facilities. These indicators confirm both the effectiveness of the measures implemented and the growing international interest in Kazakhstan as a tourism destination.
Economic performance indicators further reflect this positive trend. Total revenues from accommodation facilities increased by 27%, reaching 224 billion KZT. The number of accommodation establishments grew by 306 units to 4,315, while bed capacity expanded by 18,000 to 226,000 beds. This expansion significantly enhances the country’s readiness to accommodate rising volumes of domestic and international tourists.
Investment activity in the tourism sector also accelerated markedly. Capital investments increased by 33.6%, totalling 668.1 billion KZT. Among the flagship initiatives is the Astana Tourist District project, with an estimated cost of 194 billion KZT. Upon full completion in 2026, the project is expected to create approximately 2,000 jobs and generate annual tax revenues of around 10 billion KZT.
Another strategically important initiative is the Caspian Riviera project in the Mangistau region. The project gained international visibility following the hosting of a major tourism forum attended by the Prime Minister of the Republic of Kazakhstan. It envisages the integrated development of the “Warm Beach” area and includes a beach resort, golf hotel, villa complex, water park, and entertainment center. The total investment volume is estimated at 137.4 billion KZT, with implementation scheduled for 2024–2026.
State support for tourism development continues to expand. In 2024, the number of approved applications for state support increased threefold. A total of 2.1 billion KZT was allocated to support 37 tourist facilities and the acquisition of six tourist buses.
International cooperation remains a priority area. A major milestone was the declaration of 2024 as the Year of Kazakhstan Tourism in China, within the framework of which more than 30 promotional events were organized in major Chinese cities. Additionally, on November 18, Kazakhstan introduced the Neo Nomad visa, positioning the country as an attractive destination for digital nomads and long-stay remote professionals.
Kazakhstan’s progress is increasingly reflected in international rankings. The country improved its position to 52nd place out of 119 countries, compared to 80th place in 2019. The 5th World Nomad Games held in Astana became a landmark international event, bringing together 2,700 participants from 89 countries. Infrastructure upgrades, including the reconstruction of the Astana Arena and the Kazan Hippodrome, further strengthened the capital’s capacity to host large-scale international events.
Kazakhstan has also gained international recognition for rural tourism development. The village of Saty received the Best Tourist Village award, while the Katon-Karagay District project secured third place at ITB Berlin 2024. Looking ahead, 119 investment projects with a total value of 120.4 billion KZT are planned for completion, creating 1,319 new jobs. Key initiatives include the construction of the Medina Palace Hotel in Turkestan and the modernization of the Aksu-Zhabagyly sanatorium through the expansion of hotel infrastructure.
Special emphasis is placed on developing agrotourism, which is expected to generate employment for approximately 10,000 rural residents through the establishment of glamping sites and rural hotels. In parallel, reforms are planned to update the hotel classification system and expand the competencies of local executive authorities in tourism infrastructure development.

Table 13 – Number of visitors to resort areas of the Republic of Kazakhstan (2025 January-June, people)
	
	2020
	2021
	2022
	2023
	2024
	2025 (6 m)

	By resort areas
	1 683 046
	2 632 925
	3 568 378
	3 879 712

	4 372 566

	2145163

	Shchuchinsko -Borovskaya resort area
	119 929
	183 110
	282 154
	305 465
	346761
	203427

	Almaty resort area
	35 367
	76 990
	81 992
	73 055
	81590
	37156

	Bayanaul resort area
	8 053
	35 436
	73 835
	67 841
	63610
	24471

	Karkaralinsk resort area
	16 209
	18 499
	23 627
	10 382
	10587
	5032

	Mangystau resort area
	144 145
	273 177
	281 844
	356 210
	408899
	186 269

	Saryagash resort area
	7 407
	12 709
	16 997
	23 029
	30770
	14 223

	Kostanay resort area
	1 848
	4 664
	6 900
	5 666
	7211
	3003

	Altai resort area
	58 204
	49 191
	85 016
	69 146
	84225
	67 062

	Zerenda resort area
	10 877
	14 172
	25 695
	37 191
	27799
	9681

	Balkhash resort area
	39 554
	63 945
	80 253
	106 042
	135166
	67094

	Bukhtarma resort area
	37 061
	49 407
	53 527
	51 778
	54154
	12635

	Ulanskaya resort area
	11 147
	9 897
	8 601
	10 519
	7 980
	2280

	Resort area Imantau -Shalkar
	22 911
	25 708
	20 486
	24 532
	31166
	9784

	Baikonur tourist zone
	104
	87
	161
	537
	297
	325

	Resort area Katon-Karagay
	936
	4 123
	5 467
	8 242
	9848
	2712

	Turkestan tourist zone
	32 674
	93 731
	123 815
	120 344
	124614
	71725

	Alakol resort area (Abay region)
	-
	-
	163 756
	205 836
	125 621
	8013

	Alakol resort area (Zhetisu region)
	-
	-
	180 041
	84 877
	113 059
	10360

	Alakol resort area (East Kazakhstan)
	42 551
	97 472
	-
	-
	-
	-

	Alakol resort area (Almaty region)
	225 206
	226 311
	-
	-
	-
	-

	Almaty Mountain Cluster*
	868 863
	1 394 296
	2 054 211
	2 319 020
	2707213
	1409911

	* The Almaty Mountain cluster is located on the territory of the Almaty region and the city of Almaty
* According to data Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan [90]




As can be seen in the table, the number of people visiting resort areas in the Republic of Kazakhstan has increased, this is due to the fact that the infrastructure of domestic tourism, logistics and service, as well as the capacity of accommodation, have improved. The rate of development of the capacity indicator (one-time capacity) of accommodation facilities, which has a differentiation from 6.5 in Zhambyl, 5.8 in Almaty and 5.1 times in Turkestan regions to 1.3 in Karaganda and 1.7 times in West Kazakhstan regions, also has an effect (Table 14).

Table 14 – One-time capacity of accommodation places (number of beds) 
	
	2020
	2021
	2022
	2023
	2024
	2025 
(January-June)

	Republic of Kazakhstan
	183619
	  193030
	203531
	211201
	  220 493
	  232 378

	Abay region
	
	-
	  17 609
	17620
	  17 174
	  17 224

	Akmola region
	12 742
	  15 040
	  14 475
	15000
	  15 610
	  16 765

	Aktobe region
	4 902
	  5 421
	  5 503
	5600
	  5 997
	5676

	Almaty region*
	27 745
	  28 758
	  12 937
	13000
	  14 987
	16058

	Atyrau region 
	5 360
	  5 582
	  7 021
	7030
	  6 915
	  7 436


	West Kazakhstan region
	3 633
	  4 167
	  4 430
	4450
	  4 989
	  5 468

	Zhambyl region
	5 986
	  6 311
	  6 893
	6905
	  7 227
	  7 568

	Zhetisu region
	
	-
	  16 696
	17000
	  22 487
	  22 840

	Karagandy region*
	11 944
	  11 760
	  11 875
	12000
	  13 043
	  14 607

	Kostanay region
	6 066
	  5 689
	  5 735
	5780
	  5 661
	  6 331

	Kyzylorda region
	3 510
	  3 593
	  3 863
	3900
	  4 366
	  5 075

	Mangystau region
	6 822
	  7 174
	  7 445
	7500
	  8 439
	  8 793

	Pavlodar region
	8 427
	  8 156
	  9 079
	9100
	  9 088
	  10 370

	North Kazakhstan region
	5 626
	  5 683
	  6 044
	6100
	  9 464
	  6 759

	Turkestan region*
	7 410
	  8 330
	  8 706
	8800
	  6 576
	  9 869

	Ulytau region
	
	-
	  480
	500
	  544
	  573

	East Kazakhstan region*
	34 176
	  35 315
	  19 630
	20000
	  20 113
	  21 070

	Astana city
	14 192
	  14 815
	  15 551
	15720
	  18 453
	  18 575

	Almaty city
	20 553
	  21 838
	  24 043
	25100
	  22 647
	  22 768

	Shymkent city
	4 525
	  5 398
	  5 516
	5600
	  6 713
	  8 553

	*according to the Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan [90]



To a large extent, the capacity potential of accommodation facilities, along with the accompanying factor of service quality, determines the scale of tourist flows. And it is quite natural, in our opinion, that the analysis of these flows, both internal (Table 13) and external (Table 15), over the past few years reveals their regional differentiation in terms of development rates.
In particular, a fairly high increase in domestic tourism is observed in Almaty (4.5), Turkestan (5.0) and the city of Almaty (6 times), with the average national growth rate of the number of residents in 2022 compared to the 2010 level being 3.3 times. At the same time, the lowest growth rates are shown by the North Kazakhstan (1.6), Karaganda (1.7), and Atyrau (1.9) regions.
The volume of services provided by accommodation places shows how much the volume of services for tourists has increased, and the growth of interest of subjects in the development of domestic tourism. In Kazakhstan, the volume of services has increased by 5.8 times, while it is worth noting the growth in the Akmola region by 41.9 times. The Akmola region is one of the five drivers of tourism development in Kazakhstan. The region's share in the provision of services in the tourism sector is almost 10% (2.6 billion out of 26.3 billion KZT). More than 9% of all accommodation places in the country are concentrated here (348 out of 3756 units in the republic): Shchuchinsk -Borovskaya resort area (Burabay district, Birzhan sal district); metropolitan recreation area (Arshaly, Akkol, Shortandinsky, Tselinograd districts); sacred-reserve area (Korgalzhyn and Ereimentau districts); natural zone (Zerendinsky, Sandytau and Bulandy districts). There are about 600 tourism enterprises in the region (348 accommodation facilities, 16 health resort institutions, 186 roadside service entities, 45 travel agencies licensed to carry out tourism activities). The development of these destinations has strengthened the tourism industry in the Akmola region. In general, the volume has increased by 5.8 times nationwide. This also depends on the increase in inbound tourism.
A more significant differentiation in the rates of development is observed for inbound tourism (Table 15): from 5.2 in Akmola, 6 in Almaty, and 6.4 times in Kostanay regions, to a decline of 10% in West Kazakhstan, 20% in Mangystau, and 9.8 times in Atyrau regions.

Table 15 – Volume of services provided by the accommodation sites for inbound tourism (non-residents), people
	 
	2020

	2021

	2022

	2023
	2024
	2025 (January- June)

	Republic of Kazakhstan
	164 684
	122 873
	  291 984

	  515 858

	566 457

	622 920


	Abay region
	- 
	- 
	  1 107
	  1 724
	1 443
	2 424

	Akmola region
	1 518
	1 245
	  2 552
	  7 449
	5 766
	6 862

	Aktobe region
	2 532
	2 009
	  6 478
	  12 785
	10 211
	7 652

	Almaty* region
	295
	288
	  1 203
	  1 401
	3 561
	5 053

	Atyrau region
	15 428
	1 264
	  3 153
	  17 723
	11 622
	10 003

	West Kazakhstan region
	2 999
	2 845
	  3 892
	  5 880
	5 057
	5 146

	Zhambyl region
	486
	578
	  776
	  1 239
	1 455
	2 265

	Zhetisu region
	-
	-
	  405
	  1 232
	2 156
	3 769

	Karaganda* region
	4 059
	3 369
	  3 973
	  8 004
	8 614
	8 256

	Kostanay region
	3 746
	5 497
	  10 535
	  7 479
	5 775
	5 950

	Kyzylorda region
	133
	60
	  761
	  2 065
	3 016
	6 073

	Mangystau region
	5 288
	4 799
	  9 570
	  15 689
	14 977
	18 314

	Pavlodar region
	319
	870
	  2 571
	  2 965
	3 744
	3 878

	North Kazakhstan region
	2 682
	2 125
	  2 319
	  5 548
	3 228
	3 710

	Turkestan* region
	1 360
	1 302
	  2 665
	  4 635
	3 262
	8 836

	Ulytau region
	-
	-
	  268
	  506
	417
	607

	East Kazakhstan* region
	4 285
	2 037
	  5 025
	  8 758
	7 603
	7 970

	Astana city
	39 769
	34 924
	  67 564
	  136 772
	156 436
	177 007

	Almaty city
	75 053
	54 238
	  151 467
	  261 571
	302 358
	323 580

	Shymkent city
	4 732
	5 423
	  15 700
	  12 433
	15 756
	15 565

	*taking into account individual entrepreneurs involved in the placement of visitors
**according to the Bureau of National Statistics of the Agency for Strategic Planning and Reforms of the Republic of Kazakhstan [90]	



One can understand these significant differences in the trends of non-resident flows with the consequences of the pandemic period, especially since all this had a negative impact on the country as a whole, with an increase of only 60%.
At the same time, it is necessary to be aware that inbound tourism, being the most attractive direction in the development of the tourism industry in terms of profitability, is at the same time quite sensitive to the quality aspects of service, which should be improved, in our opinion, as a priority. 
To be fair, it should be noted that through the efforts of the “Kazakh Tourism” National Company” JSC, established in 2017, practical measures are being taken to effectively advertise and promote the image of the country and the national tourism product on foreign and domestic markets.
In addition, to enhance the quality of tourism services, the International University of Tourism and Hospitality was established in Turkestan in 2019, while specialized tourism departments have been introduced in several national universities across the country.
At the same time, a range of systemic measures has been implemented to facilitate inbound tourism, primarily through the liberalization of visa and migration policies. These measures include the expansion of visa-free entry regimes, modernization of border checkpoints, simplification of migration procedures, and the introduction of an electronic visa system [91].
However, as can be seen from the above analysis of the main indicators of the tourism industry development, there was no significant change in trends. Of course, as we have already noted above, the pandemic played a negative role, but there is little point in blaming this force majeure factor for the existing bottlenecks that have not been resolved for years, preventing the formation of real sustainability of the tourism industry.
In order to strengthen the information and statistical base in Kazakhstan, since 2008, the formation of Tourism Satellite Accounts (TSA) has been carried out in accordance with the methodology of the World Tourism Organization UNWTO. The TSA report contains information representative enough for analysis (Table 16).

Table 16 - Tourism development indicators in Kazakhstan
	
	2020
	2021
	2022
	2023
	2024
	2025 (forecast)

	Gross added value created in tourism industries, trillion KZT
	2,69
	2,87
	3,27
	3,6
	3,6
	3,5

	Share of gross value added created in tourism industries in GDP, in %
	3.1
	3.4
	5.6
	5.9
	5.9
	1.3

	Gross added value created directly in tourism, billion KZT
	410,5
	572,5
	580,1
	582
	2,24
	2 240,0

	Share of gross value added directly in tourism in GDP, in %
	0.6
	0.7
	1.0
	1.1
	0.91
	0,8

	Domestic supply (output) of tourism industries, trillion KZT
	6,72
	9,83
	13,57
	14,2
	6,76
	6,2

	Consumption related to tourism within the country, billion KZT
	807,2
	1130.8
	2087,6
	2090,0
	4,21
	4,2

	Consumption related to inbound tourism, billion KZT
	233,1
	324,5
	804,4
	1392,0
	7,64
	7,59

	Consumption related to outbound tourism, billion KZT
	351,0
	727,7
	1163,0
	1182,0
	5,58
	5,54

	Number of legal entities in the tourism industry, thousand units.
	39,8
	42,3
	43
	45,0
	3,75
	4,0

	Number of people employed in tourism industries, thousand people
	458,3
	463,1
	488
	460
	1,38
	1,45

	The share of people employed in tourism in the total number of people employed, in %
	5,2
	5,3
	5,8
	5,8
	1,4
	5,8

	Index of change in the number of employed populations in tourism, in % to the previous year
	97,5
	101,0
	101,8
	102
	0.96
	-

	* Note: Data from the Bureau of National Statistics of the Agency for Statistics of the Republic of Kazakhstan, compiled on the basis of reports on the Tourism Satellite Account (TSA).
The base scenario is a continuation of the 2019-2023 trend: about 3.5 trillion tenge (≈3.4–3.6 trillion tenge).  Target scenario (if the sector is moving towards the target of 6 trillion by 2029): about 4.2 trillion tenge.



In particular, such a general indicator as the volume of gross added value of both all industries covered by the tourism sector and the tourism industry itself is given, with estimates of their shares in the country's GDP. Tourism Satellite Account (TSA) data processing shows that, according to this indicator, the domestic tourism industry has recovered somewhat after the pandemic, with an increase of 1.3 times in 2024, compared with 2020. Although the absolute contribution of tourism to GDP increased to 2.24 trillion KZT in 2024, its percentage share declined by 0.91 percentage points due to the expansion of other economic sectors. Meanwhile, employment levels in the tourism industry remained relatively stable, indicating a trend toward sustainable development.
Information about the supply and demand ratio in the travel services market is also of considerable interest. In particular, the total domestic consumption of services of the tourism industry in 2020, in the amount of 0.807 trillion tenge, amounted to only 22.2%, and the volume of services offered was 6.72 trillion tenge. In 2025, the supply is 6.2 trillion tenge, and consumption is 4.2 trillion tenge.
This means that the tourism services market in Kazakhstan is in a state of imbalance, with an excess supply of services. It seems that this is largely due to the ineffective marketing system in the tourism market.
In general, the analysis of currently available official statistical information, due to its incompleteness and untimeliness, provides, in our opinion, only a basis for superficial assessments of the tourism industry's state of development. In order to more deeply understand the problematic aspects in the development of the tourism industry, it is necessary to rely on scientific research by experts and practitioners in management. Otherwise, achieving sustainable development of macroeconomic processes in the tourism industry across all levels of governance would be extremely challenging. Therefore, it is essential to analyze both the formation and the extent of implementation of legislative and regulatory frameworks that have underpinned tourism development since the country gained independence.

Table 17 – Laws and regulations in the field of tourism
	No.
	Laws and regulations
	Year of adoption
	Content
	Problems

	1
	Law “On tourism activities in the Republic of Kazakhstan” [91].
	2001
	Determined the legal, economic, social and organizational foundations of tourism activities
	The mission was set in the conditions of an unstable state of the economy and the collapse of the planned economy of the Union.
Ineffective


	2
	"On compulsory insurance of tourists against civil liability of tour operators and travel agents" [92]
	2003
	Changes were made to improve government regulation measures in accordance with strategic documents on the country's development, as well as to create the necessary legal framework.
	Ineffective
Has lost its power


	3
	“On Amendments and Additions to Certain Legislative Acts of the Republic of Kazakhstan on Issues of Tourism Activities” [93].
	2008
	the rules for the division of powers between the Government, the authorized agency, the local executive bodies, as well as the regulation of licensing of tourism activities, the development of entrepreneurship in the tourism sector have been laid down
	Not effective

	4
	Concept for the development of the tourism industry of Kazakhstan until 2020 [94].
	2014-2017
	Formation of the necessary infrastructure; development of internationally competitive tourism products based on the development of technologies; development of ecological tourism and education; creation of a system of professional regulatory management of the tourism industry; consistent simplification of the pass regime at the border and within the country.

	Has lost its power
The expected results were not achieved, and not so much because of the pandemic, but because of the lack of effectiveness of the concept itself, which did not focus on specific results within specific time frames.

	5
	Concept of tourism development until 2023 [95-96].
	2017
	Creation of a highly efficient, competitive tourism industry, successfully integrated into the global system. The emphasis was placed on the development of domestic and inbound tourism, which was not included in the early official program and conceptual documents
	Has lost its power
Ineffective
failed to achieve the set goals

	6
	State program for the development of the tourism industry for 2019-2025 [97].
	2019-202 3
	the target setting is to create the necessary conditions for the effective development of the domestic tourism industry, which should make it possible to solve the problem of achieving an 8 percent share in the GDP structure in 2025.
	Has lost its power
Ineffective
 According to the Tourism Satellite Account report, in 2021, the tourism industry's share was 3.7%, while pure tourism's share was 0.7%, which again raises doubts about the scientific validity of the target.

	7
	“On Amendments and Additions to Certain Legislative Acts of the Republic of Kazakhstan on Issues of Tourism Activities” [98].
	2021
	the concept of "priority tourist territory" with special potential for tourist development has been introduced, and which can be included in the list of objects of national significance in the Kazakhstan Tourism Map. It is planned to subsidize tour operators for each foreign tourist, domestic flights for children, as well as reimburse part of the costs in the process of servicing along the entire chain of service provision.
The functionality of the National Commission of the Republic of Kazakhstan has been expanded in order to accelerate the development of domestic and inbound tourism. A division of the licensing of tour operator activities into two subtypes is introduced: in the field of outbound tourism and in the field of inbound and domestic tourism.
	

	8
	Concept of development of the tourism industry of the Republic of Kazakhstan until 2023-2029 [99].
	2023
	Turn tourism into one of the priority areas of the country's socio-economic development, generally increasing employment in this sector to 0.8 million people, and the volume of its gross added value to 6.3 trillion KZT. Increase the growth of investments in accommodation and food services to 260 billion KZT. Activation of activities in all areas outlined in the Concept-2029 will increase the flow of residents to 11 million people and non-residents to 4 million people by 2030 [99].

	Valid

	· Compiled by the author as a result of analysis of regulatory legal acts.



At present, there is a prevailing view that national tourism projects demonstrate limited effectiveness, a perception largely due to their replication of approaches previously implemented in the Russian Federation. This position is supported by reports of the Supreme Audit Chamber of the Republic of Kazakhstan, as well as by assessments provided by a number of experts. To ensure a more rigorous scientific justification of policy outcomes, the Methodology for calculating target and performance indicators for the Tourism Development Concept–2029 was approved by Order of the Minister of Tourism and Sports dated 2 November 2023. Notably, such a methodological framework was absent from the earlier policy documents reviewed.
The analysis of the current state of the tourism industry can be supplemented by studying the assessments of Kazakhstan's position in the ratings of international tourism organisations: in 2011, it was in 93rd place among 139 countries covered by the study. At the same time, our country received the lowest scores for such parameters as: tourism infrastructure (2.15 points out of 7 possible), the level of development of information and communication technologies – 2.34 and air transport infrastructure – 2.76 points, and the highest – for such a parameter as “sanitary conditions” – 5.3 points. [100, p. 145].
In 2015, Kazakhstan ranked 85th out of 141 countries in the World Economic Forum’s Travel and Tourism Competitiveness Index. At the same time, the assessment revealed a number of structural weaknesses related to the efficiency of utilizing the country’s natural potential. In particular, Kazakhstan ranked 126th in terms of the extent of protected natural areas, 91st with respect to environmental quality, 118th in the development of online systems for organizing nature-based tourism, and 104th in the digital organization of cultural and entertainment tourism, as well as in overall openness to international tourists.
Strengths were determined by mobile phone coverage (5th), mobile broadband (34th), health and hygiene (7th), gender policy (25th), secondary education coverage (40th), number of ATMs (15th), quality of rail infrastructure (27th) and fuel prices (29th) [101].
In 2017, Kazakhstan improved its position, taking 81st place in the world competitiveness index in the tourism sector among 136 countries of the world [102], in 2019 it was already 80th place, and according to the results of 2021 - 66th place among 117 countries, the country improved its indicators and was ranked 66th in the list of 117 countries, with a competitiveness index of 3.7 against 5.4 for the leader of the rating [103].
According to domestic experts, despite improvements in world ranking lists, the situation has not fundamentally changed, and most likely Kazakhstan will not rise above the middle of the list [104 - 105].
Insufficient attention has been given to comprehensive forecasting, long-term strategic planning, the territorial organization of tourism, and the development of non-governmental tourism institutions. An additional constraint on sectoral development is the limited prioritization of tourism activities by local authorities, despite the fact that a significant share of tourism-generated revenues accrues to local budgets [106, p. 128].
Today's realities convincingly show that these are far from small receipts and, with the proper attitude towards tourism, they can increase significantly, which will allow for more extensive support of social programs at the local level.
One cannot help but ask the question – why, with the abundance of concepts and one state program, significant breakthrough changes do not occur? Here one can refer to the opinion of an international expert, Eurasian Commissioner for Sustainable Tourism Development L. Kuznetsova, that none of the master plans for the development of tourist facilities, in her opinion, has not been developed taking into account a systematic and comprehensive approach to the top 10 destinations of national importance, which are prioritized in the State Program 2025.
In her opinion, a superficial approach that fails to take into account the features and development potential of the entire tourist-territorial complex will not provide a complete picture of these objects, thereby reducing the interest of foreign investors [107].
In such conditions, it is impossible to talk about any noticeable influence of tourism on the economy of Kazakhstan, and in general, the expert is confident that it is premature to talk about an upward trend in Kazakhstani tourism based on the results of international ratings [108, p. 147].
A. Daribayeva and F. Shulenbayeva note that at the present stage, tourism organizations do not fully utilize the possibilities of marketing, and experts see the main reason in the fact that the so-called "marketing complex" of services is not fully utilized. This concept was first scientifically established in 1964 by Harvard Business School professor N. Borden and over time resulted in the "4P" Concept, which states that the marketing complex consists of four components: product (Product), price (Price), promotion of goods on the market (Promotion) and delivery of the product to consumers (Place) [109].
At the same time, in the service sector, the 4P marketing model begins to work effectively only with the addition of three more “Ps”, and this is transformed into the 7P marketing model, with the addition of company personnel (People), material and physical evidence (Physical evidence) and processes (Process). The latter refers to the level of development of service standardization and service quality, service modification and the availability of “after-sales” service.
All this shows that marketing in the tourism sector is quite technically complex, and if any of these 7 elements is missing, then the strategic goal of tourism cannot be achieved in principle.
Hence, the need to conduct active advertising events and widely use elements of the marketing mix. It should be noted that all events must be conducted taking into account the characteristics of the climate, geographical location and national culture, and taking into account market requirements [109, p. 211, 212].
The potential of the cluster approach is not fully realized either. Experts note that currently only one tourism cluster has been formed in the resort areas of Kazakhstan - the Almaty Mountain Cluster, which provides a significant synergy effect for all its stakeholders: each employee in this cluster, according to estimates, creates 68 times more tourism product than in the least developed Ulan resort area. Experts have calculated that in comparison with the resort area closest in efficiency, the Almaty cluster produces 40% more tourism product per employee.
Experts also see significant potential in two regional destinations - on the Caspian Sea coast and in the historical and religious center, Turkestan. Both of these destinations have unique competitive advantages that could become the basis for the development of full-fledged tourist clusters in the very near future [110, pp. 3690 -3691].
In 2020, DAMU RG conducted a foresight of the Kazakhstan tourism industry by 72 experts representing the Tourism Industry Committee of the Ministry of Culture and Sports of the Republic of Kazakhstan (Ministry of Tourism and Sports from 2023), the Kazakhstan Tourism Association, regional tourism departments and associations, educational institutions, as well as leading companies in the tourism industry – “Open Travel Advisory” LLP, Turistik Kamkor, MOUZENIDIS TRAVEL ASTANA, Zolotoy Karavan Tourist Center, Khan Tengri International Mountaineering Camp, Rahat Palace Hotel, etc., identified 10 main problems that have a significant impact on the prospects for the development of the tourism industry [110, p. 3410].

Table 18 – Main problematic aspects of tourism industry development in Kazakhstan, %
	No.
	Problems
	Assessments of the degree of relevance, %

	1
	High level of competition with neighboring countries
	58

	2
	Low quality of training of specialists by the education system
	64

	3
	Low investment attractiveness of the tourism industry
	65

	4
	Natural disasters and outbreaks of infectious diseases
	66

	5
	Weak marketing to promote Kazakhstan's tourist attractions
	69

	6
	Imperfect visa and migration regimes
	69

	7
	Weak country and regional branding
	75

	8
	Shortage of qualified personnel
	77

	9
	Low quality of service in the tourism industry
	80

	10
	Insufficient development of tourism industry infrastructure
	81

	
	Note: source [110], p. 3410



The identified weaknesses largely reinforce the prevailing assessments expressed by the expert community. These shortcomings include underdeveloped tourism infrastructure, a shortage of professionally trained guides with practical experience in national parks, deficiencies in the system of tourism workforce education and training, low service quality, an insufficient level of human capital within the tourism sector, and inadequate branding and comprehensive promotion of domestic tourism destinations.
For Kazakhstan, along with the problems we have already considered, it was pointed out that despite the presence of many high-potential tourist resources, the main tourist activity in the form of urban tourism, mainly in the cities of Astana and Almaty, which are centers of developed business, and other tourist resources, with no less rich potential, are used very limitedly. Again, not the least important factor in this state of affairs is the factor of the unformed image of the country as a potential tourist destination in international tourism.
Proceeding from the premise that the development of domestic tourism contributes positively to overall well-being at both national and regional levels—primarily through employment growth and increased labor participation - a sociological study was conducted to examine the current state of domestic tourism. The study employed a sample survey of the country’s residents and involved 1,170 respondents. The survey results made it possible to identify the preferences of tourists travelling within Kazakhstan, assess public perceptions of the current level of tourism industry development, analyse the socio-demographic characteristics of respondents, estimate average tourist expenditures, and examine the frequency of domestic travel.
At the same time, the study revealed a number of persistent challenges, including limited transport accessibility, unfavorable environmental conditions in certain natural areas, shortcomings in the regulatory and legal framework, a shortage of qualified personnel, and, consequently, an insufficient level of marketing activity. In addition, low business engagement within public–private partnership mechanisms was identified as a constraining factor for attracting investment into tourism development projects [112, p. 272].
To some extent, all the above-mentioned bottlenecks in the development of the tourism industry by the expert community were expressed in a generalized form in the opinion of the Institute of Economic Research under the Ministry of National Economy of the Republic of Kazakhstan, namely:
– the tourism infrastructure requires the most serious improvement and modernization, including roads, airports and hotels;
– there is a need to intensify marketing efforts aimed at attracting international tourists and increasing awareness of Kazakhstan’s tourism potential across its key destinations;
– lack of qualified personnel and low level of service at high prices;
– visa restrictions that significantly limit the influx of potential foreign visitors;
– investment support for the tourism sector remains at an extremely low level, public-private partnership mechanisms do not fully function, etc.
At the same time, one can fully agree with the opinion of the institute’s specialists that the real problem did not arise today and has been identified repeatedly in previously adopted programmatic and conceptual documents [113].
In our opinion, to the main problems under consideration we should add, perhaps as a key factor of influence, the factor of the quality of public administration throughout its hierarchical vertical. This aspect is ignored by the expert community; however, the problem exists, as evidenced by the uncertainty associated with the reshuffling of the adoption and early cancellation of concepts, state, industry and regional development programs, which has been going on since the beginning of the 2000s. And this problem has also affected the tourism industry.
At one time, a decision was made at the highest level to reduce countless program documents; as a result, everything was reduced to a dozen programs at the macro-, meso- and micro-levels of management, but this did not bring positive results, since the level of their scientific and methodological justification was seriously reduced even at the design stage.
One of the consequences of the decline in the quality of public administration is the lack of proper interdepartmental coordination in solving urgent development problems, including the tourism sector.
In such conditions, it is difficult to implement a flexible policy of tourism diversification. The promising types of tourism that are gaining momentum in our country today include [114]:
– MICE tourism, which refers to business trips to participate in seminars, conferences, business negotiations, exhibitions, business tours, etc.;
– cultural, archaeological and sacred tourism in the form of travel to locations of historical and cultural monuments, participation in archaeological excavations;
– outdoor recreation: from summer camps and bird and animal watching in their natural habitat to extreme sports – rock climbing and rafting down mountain rivers, ecotourism, mountain recreation and beach tourism;
– medical, sports and ethnotourism.
One can fully agree with the opinion of J. Aubakirova and other experts that the results of diversification of the tourism industry are the reduction of unnecessary risks and threats due to the expansion of the range of types of tourism activities and, in general, the strengthening of the competitive advantages of the tourism sector [115, p. 195].
In general, there is no point in reminding that the availability of objective statistical information is of key importance for all decision-makers. Today, official statistics do not fully cover the quantitative and qualitative aspects of the development of the tourism industry, there are no clear, understandable and, most importantly, accurate indicators in dynamics, the indicators in the time section are lagging and outdated, as a result, it is difficult to track general trends in the development of the tourism industry over a number of years. In addition, the innovative statistical platform "Taldau" is not updated in a timely manner [116, pp. 198,199].
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2.2 Analysis of the situation in the domestic tourism market of the Republic of Kazakhstan 
For an analysis of the conditions of the domestic tourism market of the Republic of Kazakhstan, a random survey was conducted among residents of the Republic of Kazakhstan. The survey was held from June 12 to August 12, 2022 and was attended by more than 1,000 people - residents of the Republic of Kazakhstan.
The survey was aimed on studying conjuncture tourist market in the country. People of different age groups took part in the survey.

Figure 8 – Respondents by age

The purpose of the study is to examine tourists' preferences within the country and their assessment of the current state of the tourism industry. Data processing was carried out in SPSS.
The sample represents the population of the Republic of Kazakhstan as follows: 1 group from 25 to 39 years old – 33,8%; 2 group from 18 to 24 years old – 26,5%; 3 group from 40 to 55 years old – 23,2%; 4 group 55 years old – 16,5% (Fig. 8). 
The gender composition is as follows: women – 56,4% (660 people); men – 43,6% (510 people) (Fig. 9).


Figure 9 – Gender Distribution of Survey Respondents

The survey sample covered nearly all regions of Kazakhstan, as well as the cities of Astana and Almaty (Figure 10).

Figure 10 – Distribution of Respondents by Region and the Cities of Astana and Almaty

In terms of respondent representation, the largest share was recorded in Astana, with 141 participants, followed by the Akmola region (107) and the Karagandy region (92). The lowest number of respondents was observed in the North Kazakhstan region (51 respondents) and the West Kazakhstan region (34 respondents). It should be noted that the survey was conducted prior to the establishment of the newly formed regions.
The survey results further indicate that a significant proportion of respondents (76.6%) go on holiday fewer than 2 times a year (Figure 11). The largest proportion of respondents (45.3%) travel once per year. The main reasons are the high cost of vacation (23.4% go twice a year) and limited opportunities (14.4% go on holiday once every three months, 12.9% do not go at all). Only 3.9% of respondents travel monthly.

Figure 11 – Number of trips of respondents within the country
The most common duration of travel is 4-7 days (32.6%). Weekend tours to nearby regions are in second place (22.3%); 15.9% go for 8-10 days, and only 5.1% of respondents go for 15-18 days. (Fig. 12).


Figure 12 – Number of travel days of respondents

Leisure Expenditure: Average per capita spending on domestic tourism ranges primarily between 70,000 KZT, reported by 29.7% of respondents, and 100,000 KZT, reported by 21.3%. A further 18.9% of respondents spend less than 50,000 KZT on domestic travel, while only 1.5% report expenditures exceeding 200,000 KZT (Figure 13).

Figure 13 – Per capita recreational expenditure of respondents within Kazakhstan

Respondents demonstrated diverse preferences with respect to tourism types (Fig. 14). Beach tourism was the most popular option, selected by 61.5% of participants, followed by cultural and leisure tourism (51.2%) and ecotourism (49.1%).

Figure 14 – Tourism types preferred by respondents

The lowest level of interest among respondents was observed for gambling tourism, selected by 10.4% of participants. Travel by private vehicles, including motorhomes and trailers, also ranked among the least preferred forms of tourism.
When choosing a tourist destination, the most important thing for respondents is safety – 95,4%, then the cost of the holiday - 72%, hospitality and friendliness took the next position - 67%, do not have much importance, sports facilities – 26,8% and shopping – 17,8%.
When staying on site, vacationers prefer rental housing, which they rented themselves – 41,4%, 22,6% of respondents choose to stay with relatives, 16,2% in hotels. The least number of vacationers choose camping – 4,2%. (Fig. 15).

Figure 15 – Preferred types of accommodation facilities

Overall, when assessing the state of the tourism industry, 34,3% of respondents rated it as “satisfactory”, 17,2% as “good”, and 11,6% of respondents as “excellent” (Fig.16).

Figure 16 – Assessment of the state of the tourism industry

One of the most important factors of tourism is transport. Cars were chosen by 46,2%, trains by 29,4%, buses by 14,5%, and planes by 9,8% (Fig. 17).


Figure 17 – Types of transport preferred by respondents

Figure 18 illustrates the distribution of respondents’ preferences regarding major tourism destinations in the Republic of Kazakhstan. The data reveal a differentiated structure of demand, reflecting both well-established resort areas and emerging natural and cultural destinations.
The highest level of preference is observed for the Shchuchinsk–Burabay resort area (46,8%), which traditionally represents one of the leading recreational zones in Northern Kazakhstan. Its popularity is explained by its well-developed sanatorium and resort infrastructure, the scenic combination of lakes and mountain landscapes, and its proximity to Astana, which makes it highly accessible for domestic tourism. High preference levels are also recorded for Alakol Lake (41,1%) and Balkhash Lake (38,9%), which in recent years have been actively promoted as alternative domestic beach destinations. Alakol Lake, in particular, is widely recognized for the therapeutic properties of its mineral waters and the gradual expansion of its hospitality infrastructure.
Significant interest is also demonstrated toward mountainous and nature-based areas in Eastern and Southeastern Kazakhstan, including Shymbulak mountain resort (35,1%), Katon-Karagay National Park (34,1%), Almaty city tours (34,8%), and the Caspian Sea (31,3%). These figures reflect a growing trend toward active and ecological tourism. Shymbulak Mountain Resort functions as the flagship ski resort of the country, offering year-round tourism potential and modern recreational facilities.
Cultural and historical sites demonstrate stable but comparatively moderate demand. The Mausoleum of Khoja Ahmed Yasawi (28,2%), included in the UNESCO World Heritage List, remains a major center of pilgrimage tourism. Interest in the Mangystau sacred sites (24,4%), Charyn Canyon (28,9%), and the Tamgaly Tas petroglyphs (16,1%) indicates the potential for further development of cultural, educational, and ethno-tourism. Relatively lower preference levels are observed for specialized destinations such as the Baikonur Cosmodrome (9,8%) and the Konayev and Burabay casino zones (10,4%), which may be explained by restricted access and a narrower target audience.

Figure 18– Sights of Kazakhstan that are of the greatest interest

Overall, the chart demonstrates the dominance of natural and recreational resources in the structure of tourism preferences, alongside a notable interest in cultural heritage and urban tourism. The results confirm the necessity of diversifying the national tourism product and strengthening marketing efforts for less demanded but strategically important destinations within the national tourism system.
The following factors hinder the full development of tourism: low quality of engineering and transport infrastructure (70,3%), high cost of services (67,9%), level of service – 61,5%, lack of qualified personnel – 59,8%, lack of tourism brand – 54,9%, low efficiency of tourism industry management – 54,1%. (Fig. 19).
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Figure 19 – Factors that are an obstacle to the development of tourism in the country

Thus, the survey of the population allowed us to form a picture of the market situation in the tourism industry:
- An increase in the number of tourists: Kazakhstan has become more attractive to foreign tourists thanks to improved infrastructure and the promotion of tourist routes.
- Infrastructure development: New hotels are being actively built in the country, transport networks are being developed, including airports and railways, which help improve access to tourist sites.
- Cultural and ecological tourism: Kazakhstan offers a variety of opportunities for cultural and ecological tourism, including visiting historical monuments, national parks and unique natural landscapes.
- State support: The Government of Kazakhstan is implementing programs to support and develop tourism, including tax incentives for investors in tourism infrastructure.
- International events: Kazakhstan actively hosts international exhibitions, conferences and sporting events, which also helps attract tourists.
- Promotion and Marketing: Increased efforts to promote Kazakhstan as a tourist destination in the international arena.
These factors contribute to the growth of the tourism industry and increased interest in Kazakhstan as a place for recreation and travel.

[bookmark: _Hlk159498574]2.3 Improving the Methodological Approach for Assessing the Socio-Economic Effectiveness of The Tourism Industry 
There is a clear understanding in the scientific community that tourism as a system is a complex aggregate of diverse elements. Therefore, when evaluating its effectiveness, one can notice a variety of points of view on its effectiveness.
At the same time, a balanced perspective on the impact of tourism and tourism activities on the natural and social environment requires evaluation not only from an economic standpoint, but also through socio-ecological considerations. It is precisely this integrated approach to tourism development that provides a substantive basis for discussing the sustainability of the tourism industry.
Accordingly, all this creates some difficulties in assessing the effectiveness of the tourist system, which, according to the expert community, assumes a large number of measurements. Therefore, indices of tourism's impact and influence on other sectors of the economy are used to assess the entire tourist system, generally determining its contribution to gross domestic product [33, p. 115,116].
In our view, based on the above analysis of problems in the tourism sector, the main measure of its effective development can be considered the degree of its sustainable development. 
As can be seen from the analysis of indicators of tourism development in the pre-pandemic and post-pandemic periods, tourism development depends on tourist flows, which reduces the contribution to the socio-economic development of the country and its regions.
It follows that it is the achievement of sustainability in the development of the tourism industry that can determine the sustainability of its socio-economic efficiency.
Building on this premise, it is reasonable to concur with K. Iskakova’s view that tourism policy in Kazakhstan should be grounded in the principles of sustainable tourism development. From this perspective, the integration of three core objectives—economic, environmental, and social—constitutes a key condition for the effective advancement of tourism activities. According to this approach, the concept of sustainable tourism development should serve as the primary mechanism for implementing such a policy. At the same time, the tourism industry should be regarded as an integral component of the national economy, whose development is inherently linked to the broader framework of sustainable development across all economic sectors [40, pp. 18–19].
L. Davydenko proposes a methodological approach according to which the sustainability of tourism development is fundamentally linked to the adoption of an innovation-driven development model. Within this framework, an innovative approach is understood as a system of measures aimed at the efficient utilization of the contemporary development potential of Kazakhstan’s tourism industry in order to enhance the international competitiveness of national tourism products.
Assessing the effectiveness of an innovation-oriented strategy involves evaluating the tourism sector's innovative capacity, including the generation of new knowledge, the transfer and application of innovative technologies, and investment in innovation-related programs. As this process is explicitly result-oriented, its ultimate outcome is reflected in the strengthened competitiveness of the national tourism product in global markets.
At the same time, it should be noted that, to date, no comprehensive methodological framework has been developed that adequately captures the influence of innovative potential and innovation activity on the level of international competitiveness of tourism products. This limitation is largely due to the lack of clearly defined indicators that can reflect these effects. To address this gap, the above-mentioned scholar proposes the calculation of an efficiency index of the national innovation strategy within the global tourism market, based on an assessment of the outcomes associated with the realization of the tourism industry’s innovative potential.
From this standpoint, the efficiency index of the national innovation strategy in the global tourism market may be interpreted as a composite indicator derived from two key components:
– an index measuring the effectiveness of implementing the innovative potential of the tourism industry;
– an index reflecting the effectiveness of direct innovation activities within the tourism sector.
The quantitative assessment of each of these indices is grounded in a system of indicators constructed using statistical data corresponding to the respective dimensions of innovative tourism development (Table 19).

Table 19 – Scheme for calculating the efficiency index of the national innovation strategy in the global tourism market
	Indicator
	Index
	Aggregated index
	Efficiency index
	Integral index

	The share of staff engaged in research in the field of tourism
	Human Resources Index in Tourism
	The index of the innovative potential of the national industry
	The index of the effectiveness of the implementation of the innovative potential of the national tourism industry
	The index of effectiveness of the national innovation strategy in the global tourism market

	The share of current research costs in the field of tourism
	Index of financial resources in tourism
	
	
	

	The share of the number of organizations carrying out research in tourism
	Index of organizational resources in tourism
	
	
	

	The number of patents granted per 100,000 employed people
	Index of new knowledge generation
	Index of innovation activity in the national tourism industry
	The index of efficiency of innovation activity in the national tourism industry
	

	
	
	
	
	

	The share of innovations introduced into production in the tourism industry, %
	Index of knowledge transfer and use
	
	
	

	Costs of technological innovations (in % to the volume of costs in the field of tourism services)
	Innovation Financing Index
	
	
	

	The number of international tourist arrivals per 1000 people.
	International Tourism Demand Index
	The index of international competitiveness in the global tourism market
	
	

	Export of tourist services per 1 sq. km.
	International Tourism Profitability Index
	
	
	

	Note: source [38].



L. Davydenko believes that in the absence of some necessary data in national statistics, statistical data from the World Tourism Organization can be used to estimate the effectiveness index of national innovation strategies.  
The expert provides the results of the calculations performed, on the basis of which a rating of European countries is compiled (Table 20), where the states are located in accordance with the decreasing values of the indices [38, pp. 27-29,30].
       
Table 20 – Indicators of National Innovation Strategy Effectiveness across European Tourism Markets
	  Country 
	2011
	2012
	2013
	2014
	2015

	Switzerland
	0.95
	0.97
	0.98
	0.99
	0.94

	Sweden
	0.97
	0.92
	0.94
	0.91
	0.92

	Denmark
	0.91
	0.92
	0.91
	0.88
	0.92

	Finland
	0.88
	0.87
	0.81
	0.83
	0.85

	Austria
	0.81
	0.87
	0.84
	0.89
	0.84

	Germany
	0.79
	0.82
	0.81
	0.82
	0.87

	Norway
	0.82
	0.74
	0.77
	0.89
	0.84

	Netherlands
	0.78
	0.77
	0.87
	0.81
	0.84

	France
	0.77
	0.79
	0.81
	0.74
	0.82

	…
	
	
	
	
	

	Estonia
	0.45
	0.47
	0.41
	0.43
	0.39

	Lithuania
	0.42
	0.47
	0.31
	0.37
	0.35

	Latvia
	0.37
	0.32
	0.29
	0.28
	0.31

	…
	
	
	
	
	

	Ukraine
	0.17
	0.18
	0.14
	0.12
	0.14

	Belarus
	0.12
	0.08
	0.11
	0.09
	0.11

	…
	
	
	
	
	

	Russia
	0.09
	0.07
	–
	–
	–

	Moldova
	0.04
	0.03
	0.07
	0.02
	–

	Note: source [38].



In the context of enhancing tourism statistical analysis in Kazakhstan, the proposed approach can be employed as an evaluative indicator within the comprehensive framework for assessing tourism industry efficiency developed in this research. The conceptual structure of this framework is illustrated in Figure 20.
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Note: developed by the author of the study
Figure 20 – Organizational chart of the overall assessment of the effectiveness of tourism

It should be noted that we introduced the scheme in a more detailed form in the first section of the work, here it is the most generalized form of presentation, with an emphasis on the block of efficiency assessments.
In general, the state determines the completeness and quality of regulatory measures through the “Kazakh Tourism” NC” JSC, and together, with the involvement of the scientific forces of the country, develops an innovative strategy for putting the tourism industry on the path of sustainable development and entry into the world tourism markets.
The sustainable development of the tourism industry determines the ultimate economic, social and environmental effectiveness of the domestic tourism industry, monitoring of which allows state management to make the necessary adjustments to the policy of regulating the development of the tourism sector.
Thus, the assessment of economic, social, and environmental efficiency constitutes a core element of the framework for regulating the sustainable development of the tourism industry.
Of course, there are studies in the scientific community on the formation of a methodological base for evaluating the effectiveness of the tourism industry. However, in our opinion, the analysis of the research field shows that these studies mainly boil down to general recommendations or to the construction of model structures based on the methods of the International Tourism Organization.
There are attempts to apply a factorial approach in the construction of valuation models, but they are extremely rare and are of an accentuated private nature, which does not allow them to be applied in a general manner.
In terms of research of a recommendatory nature, one can refer to I. Kisseleva and A. Tramova, who set out the basic principles of using tools to assess the effectiveness of tourism [117].
We can agree with the conclusion of experts that the complexity of tourism business management, due to both the diversified nature of tourist services and the variety of factors of multidirectional influence, necessitating the development of economic and mathematical models, including optimization ones, can allow for more complete consideration of the features of the tourist market and market elements in the functionality of the tourism industry.
Thus, it is postulated as an important stage in the process of forming an innovative strategy for the development of the tourism industry, the development and application of a set of economic and mathematical models and tools designed to increase the level of validity of predictive and analytical research in terms of quantitative parameters of tourism development. 
At the same time, experts recommend widespread use of econometric, optimization, and even artificial intelligence (AI) models, which, in our opinion, can still be considered a somewhat hasty step, since AI does not yet have a sufficient “track record of merit” to consider it an established tool for the scientific justification of rational management decisions.
In particular, econometric models have long been traditionally used by economists as a time-tested toolkit of the market management mechanism. These models are reliable enough:
– to predict the volume of demand and supply of tourist products, and to study on this basis the promising state of balance in the markets of tourist products;
– to study the elasticity of demand in terms of prices for tourist services, income of tourists and the population, and other factors affecting the state of the markets of tourist products;
– to study the influence of various natural, economic, demographic and other conditions on the intensity of tourist flows, etc. [118, p. 15].
In our opinion, the advantage of this class of factor models compared to optimization models is the possibility of flexible variation of factors affecting the development of the market of travel products and services. Such factor models, compiled into complexes of interrelated models, are, in our opinion, of the greatest practical interest for predictive and analytical studies of the development of the tourism industry in conditions of dynamism, both external and internal markets of tourist products and services.
In this regard, we can refer to Yu. Ivanov and other experts are investigating precisely the variants of factorial influence on the effectiveness of tourism development. At the same time, they rely on the hypothesis of growth from the tourism factor, put forward by Balaguer and Cantavella-Jorda, according to which the expansion of international tourism activities contributes to economic growth, which implies the possibility of a theoretical and empirical relationship between inbound tourism and economic growth. In principle, this hypothesis directly follows from the hypothesis of export growth, according to which economic growth can be achieved not only by increasing the number of classical factors – labor and capital in the economy, but also by expanding export potential.
At the same time, international tourism is considered a non-standard type of export. However, given the known problems in the statistical measurement of tourist activity, economics and management, as a rule, focus on the export of raw materials and industrial goods, ignoring the economic sector represented by the tourism industry [119, p. 66,67].
In this context, it can be expected that ongoing improvements in tourism statistics will increasingly support the validity of this hypothesis, thereby forming a more comprehensive empirical foundation for scientific and methodological research into the role of the tourism industry in the socio-economic development of both the country as a whole and its regions. This, in turn, expands the possibilities for applying economic and mathematical methods and modelling tools in tourism research.
With regard to the practical application of multifactor modelling, reference may be made to the work of N. Safarova, who examines one of the possible modelling approaches for assessing tourism and travel competitiveness under current conditions of the global tourism market. Her analysis is based on a framework proposed by specialists of the World Economic Forum (WEF), which employs fourteen destination competitiveness indicators as explanatory variables:
K1 – business environment;
K2 – safety and security;
K3 – health and hygiene;
K4 – human resources and labor market conditions;
K5 – level of information and communication technologies (ICT) development;
K6 – prioritization of tourism within national policy;
K7 – international openness;
K8 – price competitiveness;
K9 – environmental sustainability;
K10 – air transport infrastructure;
K11 – land and water transport infrastructure;
K12 – tourism services infrastructure;
K13 – natural resources;
K14 – cultural heritage.
In addition, the model incorporates control variables, including GDP per capita and the population size of the respective country.
Based on empirical analyses of models assessing the influence of international indices and their structural components, a functional model was derived to estimate the impact of the Tourism and Travel Competitiveness Index (TTCI), as well as its sub-indices, on international tourist flows:

                       log ITA = α1 + α2 Кi + α3 log GDP + α4 log N + ε,              (3)

where ITA – the average number of international tourist arrivals in the country over the analyzed period of time;

                      i – the number of the TTCI subindex [120, p. 55,56].

In our opinion, for all the simplicity of the model, the methodology of specific calculations of the Ki indicators themselves, formulated in the most general form, remains out of focus, and this leaves some doubt about the feasibility of the proposed model in specific evaluation practice. 
D. Yurensky believes that the assessment of the potential of any destination can be carried out on the basis of such indicators as:
• the level of cultural resources (R1);
• natural resources (R2);
• service level (R3);
• life safety index (R4);
• transport infrastructure (R5);
• health care level (R6);
• environmental level (R7);
• road development index (R8);
• telecommunications and communications development index (R9).
Further, by determining the weighting coefficients of the importance of these indicators (α), it is possible to calculate an integral indicator of the attractiveness of a destination (or a tourist cluster):

                                        I = ∑ αi · Ri,                                                (4)

          where αi – the weighting factor of the importance of the Ri indicator.

It follows from the model that the greater the obtained integral indicator I for a certain destination, the better it is suited for the development of tourism and entry into the boundaries of the tourist cluster [58].
Again, in our opinion, this approach does not reveal the specific formalization of the content of the indicators used.
N. Rubtsova proposes a methodological framework for assessing the socio-economic efficiency of the tourism industry that is based on a multi-stage calculation procedure. At the initial stage, an integral indicator of economic efficiency is computed through the weighted aggregation of kᵢ indicators that capture the key economic dimensions of tourism activity:
                                      Eecon = ∑ ai ki                                                                                    (5)
                                                        i=1, n

– at the second stage, an assessment of the social effectiveness of tourism activities is calculated based on the weighting of kj indicators reflecting the social aspects of tourism activities:
                                      Esoc = ∑ aj kj                                                                                    (6)
                                                  j=1,m

– at the third stage, the effectiveness of the relationships of enterprises in all related sectors of the economy involved in the formation of value chains of tourist products is assessed:
                 Erlsh = Emo + esoc,mo/100                                                     (7)

In fact, this is the cumulative effect of tourism activities.
– Finally, at the fourth stage, an aggregate assessment of the socio-economic efficiency of tourism activities is derived:
                              Eaggr= Eecon  + Esoc  + Erlsh                                            (8)

The expert emphasizes that the practical use of this approach to assessing the socio-economic efficiency of tourism activities is most appropriate at the regional and interregional levels of management, since these levels make it possible to clearly define the boundaries of the network forming the value chain of a tourist product [121, pp. 46, 47, 49,52].
In our opinion, this approach seems to be more advanced from a scientific point of view, but difficulties may occur at the stage of assessing social effectiveness, due to the incompleteness of tourism statistics, and for the same reason, at the stage of assessing the cumulative effect.
Reference may also be made to the dissertation research of S. Erzhanova, in which, within the framework of examining priority directions for the development of entrepreneurship in the tourism sector, factor regression models are constructed to assess the prospects of private actors in the tourism industry [121]. Nevertheless, within the body of scholarly work devoted to methodologies for evaluating the socio-economic efficiency of the tourism industry, a fully developed framework with concrete, practice-oriented applications has not yet been established.
In our view, the most essential task is to define a systemic approach that enables the formation of a coherent set of interrelated, formalized models for conducting evaluative calculations in the medium- and long-term perspective. Accordingly, we have developed a systematic and methodological approach to such evaluation (Fig. 21).

Note: developed by the author of the study
Figure 21 – Methodical scheme of actions in the process of assessing the economic, social and environmental effectiveness of the tourism industry development
It is necessary to emphasize the importance of the completeness of the execution of the block of tasks for the formation of an information base, since, on the one hand, the reliability and consistency of the forecast-analytical complex of economic and mathematical models depends on this, and, on the other, the ability to cover a longer-term forecast.
The latter assumes rather long dynamic series of statistical information: for medium-term forecasts, at least 20 years. For long-term forecasts – at least 30 years of observations.
In Figure 22, we present a general scheme of the organization of a complex of economic and mathematical models, which consists of 5 levels of interrelated predictive and analytical calculations.

Note: Developed by the author.
Figure 22 – Structure of the integrated system of economic and mathematical models for analyzing and forecasting tourism industry development

The scheme uses the following designations of the main indicators that are used in the process of forming a set of models:
VVP – gross domestic product, billion KZT;  
VDS - gross value added of the tourism industry, billion KZT;
VTUR – the volume of services provided directly by the tourism industry, billion KZT.
VTUR – the total volume of travel services, taking into account production in related sectors of the economy, billion KZT;
KMR – number of accommodation units;
MMR – capacity of accommodation facilities, thousand beds;
KZTUR – the number of people employed in the field of travel services, thousand people;
FINTUR – investments in the tourism industry, billion KZT;
KOT – the number of tourists served, thousand people;
KOR – the number of resident tourists served, thousand people;
KONR – the number of non-resident tourists served, thousand people.
In accordance with the methodological scheme of actions and using the model complex, we will carry out the processes of comprehensive assessment of the effectiveness of tourism development in Kazakhstan, which will be the content of the study in the next subsection, and in developing systemic measures for the strategic development of the tourism industry – in the third section of this scientific work.

2.4 Comprehensive Assessment of the Effectiveness of Tourism Development in Kazakhstan
It follows from our research that, firstly, there is a need for a comprehensive assessment of the effectiveness of the tourism industry’s potential both for the country as a whole and for the regions, and secondly, such an approach has not yet received proper development either in scientific research or in planning and management practice.
In particular, A. Mongush expresses the generalized opinion that a comprehensive assessment of the country’s tourism and recreational resources should become a significant part of the materials for the purpose of substantiating strategies, target programs and other organizational and managerial documents, which proves the relevance of using integrated approaches to assessing the resource potential of the tourism industry. 
The tourism sector can identify “growth points” for regions of the country, and it should be assumed that such methodological developments will increasingly be in demand by government authorities at the regional level [122, p. 31].
Equally important to us is S. Boldyreva’s generalized opinion that the formation of a methodological approach to improving the level of socio-economic development of the country and regions based on the tourism factor requires the use of models and mechanisms based on them, which could create an instrumental platform to ensure the coordinated development of tourist destinations at all levels of government. 
At the same time, the expert quite reasonably believes that “explicitly or implicitly, consciously or intuitively, scientists in one way or another touch upon the idea of managing development on a coordinated basis, but so far no integral methodology has been developed for solving this problem” [123, p. 106].
It can be understood unconditionally that, in general, we are talking about the need for a systematic approach to the problems of a comprehensive assessment of the effectiveness of the tourism industry.
To carry out predictive and analytical calculations to substantiate the effectiveness of the Kazakhstani tourism industry, we will develop a set of economic and mathematical models, in accordance with the scheme shown in Figure 22 and based on the statistical information in Table 21.

Table 21– Dynamic series of the main macro indicators for the period 2003-2024
	Years
	VVP, billion KZT
	VDS, billion KZT
	VTUR, billion KZT
	MMR, thousand beds
	KOT,
thousand people
	KMR, units
	KOR,
thousand people
	KONR, thousand people
	KZTUR, thousand people
	FINTUR, billion KZT

	[bookmark: OLE_LINK3]2003
	4 612,0
	296.3
	14.5
	22.2
	887.5
	239
	726.3
	  1590.8
	322.0
	15.9

	2004
	5 870.1
	346.5
	21.3
	24.3
	1034.2
	273
	814.5
	2394.7
	379.3
	24.9

	2005
	7 590.6
	227.7
	15.8
	33.4
	1224.6
	385
	963.5
	2401.9
	333.6
	31.3

	2006
	10 213.7
	322.2
	23.7
	53.8
	1980.2
	871
	1140.1
	2840.2
	356.5
	49.0

	2007
	12849.8
	578.1
	31.2
	58.4
	2640.3
	992
	1416.6
	3676.1
	320.8
	68.3

	2008
	16052.9
	701.1
	40.4
	64.4
	2576.2
	1138
	1258.1
	4117.2
	307.2
	70.9

	2009
	17007.6
	740.7
	   37.4
	67.9
	2306.1
	1235
	1792.5
	3774.4
	313.7
	33.8

	2010
	21815.5
	989.5
	   45.2
	76.1
	2548.9
	1 494
	1954.7
	4097.4
	333.3
	28.7

	2011
	28243.1
	724.8
	   47.8
	81.0
	2845.8
	1 642
	2261.5
	5686.1
	329.4
	102.6

	2012
	31015.2
	914.7
	   53.5
	83.1
	3026.2
	1 526
	2507.0
	6163.2
	353.4
	91.6

	2013
	35999
	1 127.4
	   59.7
	92.1
	3307.8
	1 678
	2721.7
	6841.1
	354.3
	221.2

	2014
	39675.8
	1 308.1
	   72.4
	109.1
	3804.4
	2 056
	3125.4
	6332.7
	412.8
	209.5

	2015
	40884.1
	1 630.8
	   72.6
	118.4
	3802.2
	2 338
	3110.0
	6430.2
	428.5
	215.7

	2016
	46971.2
	1 932.3
	   82.9
	138.1
	4217.8
	2 754
	3495.3
	6509.4
	414.1
	204.0

	2017
	54378.9
	2 089.9
	 108.4
	152.6
	5279.4
	2 987
	4387.5
	7701.2
	442.5
	297.2

	2018
	61819.5
	2 454.6
	 103.9
	168.6
	5526.9
	3 322
	4695.9
	8789.0
	463.7
	527.7

	2019
	69532.6
	2 771.0
	 120.5
	181.2
	6266.6
	3 592
	5286.8
	8515.0
	469.9
	503.5

	2020
	70649
	2 185.5
	   66.9
	183.6
	3581.3
	3 514
	3328.6
	2034.8
	458.3
	629.5

	2021
	83951.6
	2 871.0
	 109.0
	193.0
	5475.0
	3 686
	5145.2
	1330.2
	463.1
	593.2

	2022
	103766
	3078.2
	 182.9
	203.5
	7335.2
	3 970
	6407.3
	4728.8
	488.6
	513.4

	2023
	119442
	3160.9
	196.2
	209.6
	7698.2
	4114
	6705.2
	9204.2
	498.4
	655.2

	2024
	136693
	3163.5
	202.68
	217.58
	7580.27
	4301.01
	6607.67
	10896.20
	469.09
	678.10

	Note: Data from the Bureau of National Statistics of the Republic of Kazakhstan ASP&R.



Calculations were carried out using a computer program for statistical data processing based on the well-known “least squares method,” which enabled the derivation of the following economic and mathematical regression models.
Level 1 model that determines the dependence of a country’s gross domestic product on the gross value-added index of the tourism industry:

                                    VVP = 2,735 VDS1,078,                                            (9)

      where VDS – gross value added of the tourism industry.

The multiple correlation coefficient R=0.973 and the standard deviation coefficient R2=0.95 indicate that the derived model has a high degree of approximation properties.    
The diagram in Figure 23, as we see it, sufficiently confirms all this. 

    Note: compiled by the author of the study
Figure 23 – Dynamics of Kazakhstan’s GDP for 2003–2024

The empirical values indicate sustained long-term economic expansion. The linear regression model shows a high degree of correspondence with the observed data (R² = 0.95), indicating a strong linear relationship between temporal progression and GDP levels. Minor deviations can be attributed to economic cycles and global crises; nevertheless, the overall trajectory remains consistently upward.
In particular, the analysis of the elasticity coefficient of the VDS factor shows that if the gross value added changes by 1%, the gross domestic product will increase by 1.08%, which, in our opinion, is a very significant contribution to economic growth. Indeed, for example, according to 2021 data, 1% of GVA is 28.7 billion KZT, and 1.08% of GDP is 905 billion KZT, that is, 1 KZT of gross value added in 2021 contributed to the gross domestic product of Kazakhstan in the amount of 31.5 KZT.   
Level 2 model establishes a mathematically formalized dependence of the gross value-added index of the tourism industry on the volume of travel services produced by it:                          
VDS = - 178,9 + 8,033 VTUR + 95,1 t,                              (10)

where VTUR – the volume of services provided by the tourism industry;
                                 t – the time factor.

                               (R = 0,982, R2 = 0,96)

The graphic illustration in Figure 24 demonstrates the model’s high approximation properties (10).
The coefficient of elasticity of the tourism services factor, EVTUR=0.413, shows that a 1% change in the volume of tourism services can lead to an estimated increase in the gross value added of the tourism industry of almost 0.413%. In quantitative terms, this means, in particular, according to 2021 data, that the increase in VTUR by 1.4 billion KZT is estimated to be accompanied by an increase in GVA by 11.9 billion KZT.

Note: compiled by the author of the study
    Figure 24 – Growth of Gross Value Added generated directly in tourism

Despite fluctuations associated with periods of economic crisis, the overall trend remains positive. The linear model demonstrates a coefficient of determination of R² of 0.96, indicating a very high degree of explanatory power. The increase in VDSTUR reflects the structural strengthening of tourism’s role in the economy and the sector's growing contribution to national GDP.
Level 3 model establishes the dependence of the volume of services produced by the tourism industry on such defining indicators as the volume of flows of domestic and inbound tourists: 

                         VTUR = 5,544 KOR1,06 KONR0,246 t-0,112,                         (11)

 where KOR – number of residents served; KONR – number of non-residents served.
	           (R = 0,987, R2 = 0,97)

Figure 25 shows a graphic illustration of the “working properties” of the model (11).
The analysis of the economic and mathematical model shows that the factor of domestic tourism has a more positive impact on the volume of travel services than inbound tourism: 1% increase in domestic tourism results in a 1.06% increase in services, whereas inbound tourism results in only a 0.25% increase. Such a circumstance, which contradicts the established point of view that inbound tourism is the most profitable and therefore moneymaking, is quite understandable if we take into account the changing trends in tourism development under the conditions of the strong impact of the consequences of the pandemic, as discussed above, when analyzing the current state of the tourism sector in Kazakhstan.


Note: compiled by the author of the study
Figure 25 – Dynamics of volume of tourism services

The dynamics of VTUR are characterized by gradual growth with occasional declines during crisis periods, most notably in 2020/2024 (COVID-19). The coefficient of determination (R² = 0.97) indicates a high degree of explanatory power of the linear model. In the long-term perspective, the sector demonstrates recovery and an expansion in the volume of services provided.
Level 4 models:
1)  a model for formalizing the dependence of the number of residents served (KOR) on the factors of the capacity of accommodation facilities and those employed in the tourism industry:

  KOR = - 395,6 + 24,107 MMR + 0,433 KZTUR + 58,81 t               (12)	

	        (R = 0,988, R2 = 0,90)

The results indicate that accommodation capacity has a substantially greater impact on the expansion of domestic tourism flows than employment levels. This relationship may be attributed to sustained growth in domestic tourism in recent years, particularly in light of targeted government policy measures to support this segment of the tourism market.
KOR demonstrates a pronounced long-term upward trend, as domestic tourism represents a more stable segment of the market. The high coefficient of determination (R² = 0.90) confirms the linear relationship between the number of domestic tourists and their increase.

 
Note: compiled by the author of the study
Figure 26 – Number of served residents

2) a model for formalizing the dependence of the number of non-residents served (KONR) on factors of capacity of accommodation facilities and those employed in the tourism industry:

	               KONR = 4,842 MMR0,127 KZTUR-0,018 t0,474                        (13)                           
	                           
(R = 0,66, R2 = 0,430)

Consistent with the results obtained in Model (13) presented earlier, accommodation capacity demonstrates a stronger positive effect on inbound tourism development, while the employment factor exhibits a negative influence. This pattern may be explained by deficiencies in the quality of human capital within hotels and accommodation establishments, which adversely affect service standards. As a result, the existing level of service quality does not sufficiently stimulate growth in inbound tourism demand.
The dynamics of non-resident arrivals are more volatile due to external factors (border regimes, pandemics, global economic conditions). The low coefficient of determination (R² = 0.430) reflects a weak linear relationship and highlights the high sensitivity of inbound tourism to external conditions.

Note: compiled by the author of the study
Figure 27 – Volatility of non-resident dynamics

3) a model that establishes a formalized dependence of the capacity index of accommodation facilities on the factors of the number of accommodation facilities and investments in fixed assets of the tourism industry:

              MMR = 12,884 + 0,039 KMR + 0,034 FINTUR + 0,624 t        (14)

	(R = 0,999, R2 = 0,998)

The number of accommodation units also demonstrates steady development. The expansion of the room stock corresponds to the growing demand from both domestic and inbound tourism. The high coefficient of determination (R² = 0.998) indicates a well-defined linear progression without significant structural breaks.
The analysis of the model, which establishes a formalized relationship between the accommodation capacity indicator and the factors of the number of accommodation facilities and investments in fixed capital, reveals insufficient funding for infrastructure development. This includes not only accommodation facilities but also such components as transportation, roads, and roadside services within tourist destinations.
   
Note: compiled by the author of the study
Figure 28 – Number of accommodation units

4) a model for formalizing the dependence of the indicator of the number of placements on investments in the fixed capital of the tourism industry:

[bookmark: OLE_LINK5]                 KMR = 4,994 FINTUR 0,0783 t 0,925                                       (15)

	(R = 0,998, R2 = 0,996)

The number of accommodation facilities exhibits the most stable growth pattern. The increase is gradual and uniform, without sharp fluctuations, which is confirmed by the very high coefficient of determination (R² = 0.996). This indicates the steady development of Kazakhstan’s hotel infrastructure.
However, the analysis of the elasticity coefficient with respect to the investment factor confirms the insufficient sensitivity of the tourism industry infrastructure to the growth of capital investment. The obtained elasticity value (0.078) indicates that a 1% increase in fixed capital investment leads to an increase of less than 0.08% in the number of accommodation facilities. Such a response level is clearly inadequate to ensure the dynamic expansion of the sector’s infrastructural potential.
The low elasticity demonstrates that, during the period under review, investment policy did not have a sufficiently stimulating effect to accelerate the development of the industry. This conclusion is consistent with the dynamics of KMR (number of accommodation places), which exhibit a stable yet strictly linear upward trend and virtually no reaction to investment fluctuations. This suggests that the existing volume of investment is primarily directed toward maintaining current capacities rather than expanding them significantly.



Note: compiled by the author of the study
Figure 29 – Number of accommodation facilities

5) the model of employment dependence on the factors of the number of placements and investments in fixed assets of the tourism industry:
                    
[bookmark: OLE_LINK6]KZTUR = 262,26 + 0,0295 KMR - 0,064 FINTUR + 10,96               (16)

	(R = 0,983, R2 = 0,97)

The sharp increase in employment in the tourism sector in 2006 is explained by changes in statistical accounting methodology. During this period, the Bureau of National Statistics expanded the list of economic activities classified as tourism, including individual entrepreneurs, food service establishments, transport services, and leisure facilities. This resulted in a one-time increase in the indicator, unrelated to any actual employment growth.
The decline in employment in the tourism industry in 2009 is associated with the consequences of the 2008–2009 global financial and economic crisis. The deterioration of economic conditions led to reduced household incomes, a contraction of domestic demand for tourism services, a decline in international arrivals, the closure of certain tourism-related enterprises, and a decrease in investment activity. The tourism sector is highly sensitive to economic shocks; therefore, employment is among the first indicators to fall during a recession.

Note: compiled by the author of the study
Figure 30 – Employment in the tourism sector

The constructed model of employment in tourism is statistically significant and exhibits high explanatory power. This indicates that 97% of employment variation is explained by the included factors: the number of accommodation facilities (KMR), tourism-related financial revenues (FINTUR), and the time trend t.
The positive coefficient for the KMR variable indicates that expanding accommodation infrastructure is associated with increased employment. The negative coefficient for FINTUR reflects the effect of rising efficiency: as tourism revenues grow, productivity increases and the demand for low-skilled labor decreases.
The positive coefficient for the time trend t indicates a stable long-term upward trajectory of employment. Thus, the model adequately captures the dynamics of employment in the tourism sector and confirms the structural nature of its growth.
The Level 5 model is in the form of a trend model for the development of the fixed capital investment factor:

[bookmark: OLE_LINK7]FINTUR = 77,421 + 18,632 t ,                                             (17)

where t is the time factor.

(R = 0,90, R2 = 0,851)

Investments have demonstrated substantial growth, particularly in recent years, reflecting the strengthening role of tourism in the national economy. The linear regression model shows a high goodness-of-fit (R² = 0.851), confirming the long-term increase in investment activity in the sector.
As a matter of principle, the entire complex of economic and mathematical models, in view of their interconnectedness, can be represented in a certain way as a “black box”, where an investment forecast is received at the input, and at the output it is possible to obtain forecast values of macro indicators for analysis and decision-making on the development of the tourism industry in the medium or long term. 


Note: compiled by the author of the study
Figure 31 – Investment dynamics in the tourism industry

The regression analysis conducted, based on the estimation of linear models for key indicators of Kazakhstan’s tourism sector, including GDP, gross value added (VDS), volume of tourism services (VTUR), tourist arrivals (MMR), accommodation capacity (KOT), and related variables, can be considered methodologically valid and statistically reliable. The results adequately capture the long-term development trends of the tourism industry. This conclusion is supported by the fact that all analyzed indicators constitute time series exhibiting a stable upward trajectory over the observation period.
The trends of these indicators exhibit monotonic, or near-monotonic, behaviour, which makes the application of the linear regression methodologically appropriate. The linear model enables identification of the overall development trajectory, smoothing short-term fluctuations, extracting the strategic tendency, and comparing indicators by the strength of their respective trends.
The high values of R² indicate that the model closely corresponds to the actual data, the trend explains the majority of variation in the indicator, and the chosen functional form (linear) is appropriate.
The graphical representation of the data shows that: the empirical data points lie along a straight line; there are no substantial jumps or nonlinear structural changes; the major deviations (2009, 2020) correspond to well-known crisis events rather than model inaccuracies. Thus, the visual analysis confirms that the linear trend adequately describes the multi-year dynamics. The growth of key tourism and infrastructure indicators is gradual, consistent, and long-term, associated with the implementation of government programs and increasing demand.
Therefore, linear regression accurately reflects: the overall development of the sector, the systemic nature of growth, and the consistent expansion of infrastructure and tourism flows.
Accordingly, the conducted regression analysis is statistically correct and methodologically grounded, given that all examined time series exhibit a pronounced upward trend. The use of linear regression has enabled the identification of stable development trajectories and long-term trends in the evolution of key indicators of the tourism industry. The high coefficients of determination (R² = 0.85–0.98 for most indicators) confirm the adequacy of the models and indicate that the linear relationship effectively describes the temporal dynamics. The graphical comparison of actual and estimated values demonstrates the close alignment of observations with the trend line, reinforcing the correctness of the model choice.
Thus, the regression analysis allows us to draw a well-substantiated conclusion about the presence of a stable and positive long-term development trend in Kazakhstan’s tourism industry.
The forecast calculations of the main indicators carried out by us for the period up to 2030, on the basis of which we will carry out a comprehensive assessment of the effectiveness of the tourism industry, are presented in Table 22.

Table 22 – Estimated forecast values of indicators for the development of the tourism industry in Kazakhstan
	
	2024
	2025
	2026
	2027
	2028
	2029
	2030

	VVP, billion KZT
	121691.4
	128332.0
	135048.7
	141763.9
	148502.1
	152906.3
	162121.8

	VDSTUR, billion KZT
	4138.5
	4347.6
	4558.4
	4768.4
	4978.4
	5115.2
	5400.7

	VTUR, billion KZT
	161.3
	169.5
	177.9
	186.2
	194.6
	197.6
	211.4

	KMR, units
	4268
	4466
	4664
	4861
	5059
	5077
	5455

	MMR, thousand beds
	216.2
	225.8
	235.5
	245.1
	254.7
	256.6
	273.9

	KZTUR, thousand people
	532.8
	547.2
	561.7
	576.2
	590.7
	599.8
	619.6

	FINTUR, billion KZT
	648.1
	684.2
	720.2
	756.3
	792.4
	824.5
	864.5

	KOR, thousand people
	6340.6
	6637.1
	6936.1
	7232.6
	7529.1
	7657.6
	8122.1

	KONR, thousand people
	968.4
	994.0
	1019.2
	1043.9
	1068.2
	1088.2
	1115.7

	Note: compiled by the author of the study on the basis of calculations performed on a set of models



The forecast calculations of the volume of gross value added of the tourism industry according to the model (10) were carried out according to the forecast value of the factor of the total volume of tourism services as an industry associated with more than thirty other sectors of the economy, or taking into account the cumulative effect of the development of the tourism industry, VPTUR.
For this purpose, we used the model of the inter-sectoral balance of the IOM (or the Input-Output Model) for 2022 to predict the volume of the multiplicative (conjugate) effect from the development of the tourism industry itself and, on this basis calculate the full effect, which is practically not taken into account and, accordingly, is not evaluated by official statistics.
The essence of the calculations based on the IOM model is confined to the following logical chain: the volume of travel services produced leads to a concomitant increase in the cost of intermediate products, which, in turn, leads to an additional increase in production in related industries, and through the costs corresponding to these increases in production, to an increase in production almost throughout the economy. 
The tool that allows us to numerically track the formation of added value along this chain of interconnections of related industries with the tourism industry is the coefficients of total material costs aijj, showing how much production of the i-industry needs to be produced in order to obtain a unit of the final product of the j- industry, taking into account the direct and indirect costs of these products.
The MULTi multiplier for the i-industry is determined by the following formula:                    

                                 MULTi = ∑j aij,                                                   (18)

while the cumulative effect itself is according to the following formula:

                            KUMi = MULTi · Vi,                                                (19)

                   where Vi – the volume of production in i-industry.

Following this methodology, we can calculate the MULT(TUR) multiplier for the volume of tourism services by summing the coefficients of the total costs of the IOM according to codes 90-93 OKED, yielding ∑j aij = 0.71770.
Thus: 
                                 MULT(TUR) = 0,7177, 

and the total volume of production of services in the tourism industry, taking into account the cumulative effect, will be:

                           VPTUR = (1 + 0,7177) VTUR.

Table 23 shows the forecast values of the total production volumes of the tourism industry for the medium-term period up to 2030

Table 23 – Forecast values of the total cost of travel services
	
	2024
	2025
	2026
	2027
	2028
	2029
	2030

	VPTUR, billion KZT
	277.0
	291.2
	305.6
	319.9
	334.2
	339.4
	363.1

	Note: based on the calculations of the author of the study



Using these forecast indicators, we calculated the forecast of gross value added of GVATUR according to the model (10) and, accordingly, GDP according to the model (9).
Thus, the results of the forecast calculations based on the complex of economic and mathematical models developed by us are shown in Table 23. 
To assess the economic efficiency of the tourism industry, let us turn to the Government’s forecast of macro indicators of development for the period up to 2028, jointly with the National Bank of the Republic of Kazakhstan [132]. In accordance with the country’s GDP growth forecast plan, we have calculated the volume indicators shown in Table 24.

Table 24 – Forecast growth rates and GDP of Kazakhstan
	
	2023 (assessment)
	2024
	2025
	2026
	2027
	2028

	Growth rate, %
	104.6
	105.3
	105.6
	106
	106
	106

	Volume, 
trillion KZT
	108.6
	114.3
	120.7
	128.0
	135.7
	143.7

	Note: based on source [90]



As we can see, in accordance with the forecast of macroeconomic indicators of the country's socio-economic development, developed by the Government together with the National Bank, it is planned to reach a GDP of 143.7 trillion KZT in 2028 [124].
At the same time, in accordance with our forecast calculations for a set of models for 2028, the volume of GDP is 148.5 trillion KZT. It follows that a full accounting of the factor of the tourism industry will bring an additional increase in GDP of 4.8 trillion KZT. 
Taking into account the extrapolation of government GDP growth rates until 2030, this additional increase from tourism may amount to 5.5 trillion KZT. This is the desired economic effect of the tourism industry for the medium-term perspective we have chosen until 2030. 
Based on this estimate of GDP growth, we can calculate the assessment of social efficiency. 
In particular, if we take into account that in 2022 labor productivity (PT) in the country’s economy was at the level of 10.1 million KZT, we can estimate the increase in additional job places in the economy:
      ∆ ADP = ∆GDPtur / PT = 5500/10,1 = 544,6 thousand beds 
Taking into account the fact that, according to official statistics, in 2022 the number of unemployed was 458.3 thousand people, and the unemployment rate was 4.9%, it can be assumed that additional jobs created through the development of the tourism industry will reduce the unemployment rate to a minimum in the medium term, especially in rural areas covered by tourism destinations. 
There is also an opportunity to expand budget financing of social programs in the amount of about 1.9-2.0 trillion KZT, which, of course, will increase the average standard of living of the population.
Let’s not forget about the environmental component of the overall effectiveness of the development of the tourism industry. From the analysis of the dynamics of changes in budget expenditures on environmental protection and reproduction over the years of independent development, it follows that the share of expenditures in GDP decreased from 1.16% in 1995 to an average level of 0.8% in the period 2000-2010 and to an average level of 0.5% in 2020-2022. Moreover, in 2022, it fell by 0.43%.
[bookmark: _Hlk191465545]Thus, as a result of calculations for 2021, the following results were obtained. The analysis of the coefficient of elasticity of the gross value-added factor (VDS) shows that a 1% increase in VDS results in a 1.08% increase in gross domestic product (GDP). In our opinion, this is a significant contribution to economic growth. For example, according to 2021 data, 1% of VDS amounted to 28.7 billion KZT, which corresponds to 1.08% of GDP, amounting to 905 billion KZT. Thus, 1 KZT of gross value added contributed to Kazakhstan’s GDP in 2021 in the amount of 31.5 KZT.
The coefficient of flexibility for the tourism services factor (EVTUR) is 0.413, which indicates that a 1% change in the volume of services in the tourism industry can lead to an increase in the gross value added of tourism by about 0.413%. In quantitative terms, according to the data for 2021, this amounts to 1.4 billion KZT of VDS, and the growth of VDS in KZT amounted to 11.9 billion KZT.
The analysis of the economic and mathematical model shows that domestic tourism has a more positive impact on the volume of domestic tourism than inbound tourism. In particular, a 1% increase in domestic tourism leads to a 1.06% increase, while inbound tourism increases by only 0.25%. This contradicts the sustainable approach, which is considered more efficient and profitable, especially in light of changes in tourism development after the pandemic.
The formalization model shows that the capacity factor of accommodation facilities has a positive effect on the development of domestic tourism, while the employment factor has a negative impact on inbound tourism. This may be due to the low quality of human capital in hotels and boarding houses, which reduces the level of service and does not stimulate inbound tourism.
The model, which establishes the dependence of accommodation capacity on the number of places and investments in fixed assets, indicates insufficient financing for infrastructure, including accommodation, transport, roads, and roadside services, in tourist destinations.
The analysis of the coefficient of elasticity for the investment factor also shows its inadequacy in the context of financing the tourism industry. A 1% increase in fixed capital investments leads to a less than 0.08% increase in placements, which is clearly insufficient.
The factor of the number of employment places has a positive effect on financing, although it has a negative impact on the development of these places.
Overall, it can be confidently concluded that the proposed system of interrelated economic and mathematical models is suitable for producing reliable medium-term forecasts of key tourism development indicators up to 2030.
Within the framework of the intersectoral equilibrium (ISE) model, the expansion of tourism service output generates increased demand for intermediate goods and services. This process, in turn, stimulates additional production growth in related industries, producing a cumulative effect that increases overall economic output.
Model calculations indicate that an additional contribution of 5.5 trillion KZT generated by the tourism industry would make it possible to increase the share of environmental expenditures in GDP to at least 0.5%, including through expanded public investment mechanisms.
In general, the methodological approach developed in this study may be regarded as an integrated analytical and forecasting tool for substantiating the realization of tourism industry potential. The resulting assessments of economic, social, and environmental efficiency provide a sound basis for defining strategic priorities, development directions, and long-term objectives for tourism development in the Republic of Kazakhstan.




3. STRATEGIC DIRECTIONS IN THE DEVELOPMENT OF TOURISM IN THE REPUBLIC OF KAZAKHSTAN
3.1 A systematic view on the long-term sustainable development of tourism in Kazakhstan
There is a general opinion in the expert scientific and managerial environment that tourism in the modern world seems to be a rather complex social phenomenon with many manifestations and performing a completely specific role in the system of socio-economic relations in society. Tourism currently occupies a prominent position in the global economy. On the one hand, it functions as a key sector that integrates and completes a wide range of intersectoral linkages. On the other hand, tourism is among the most profitable and rapidly growing areas of economic activity, serving as an important component of international economic relations for many countries. In addition, the expansion of the tourism industry is characterized by a pronounced multiplier effect. According to estimates by Russian researchers, each ruble invested in tourism generates up to 4 rubles in total output across related sectors of the economy [42].
In addition, our own estimates using economic and mathematical models, carried out in the previous section of the work, showed the high efficiency of the domestic tourism industry in solving the country's social, economic, and environmental development problems.
Based on this general view of the importance of the tourism sector as a complex industry aggregate, it becomes evidently clear that the problematic aspects in the development of the tourism industry in Kazakhstan are systemic in nature, and there is a considerable degree of conviction that in order to achieve resistance to internal and external factors of negative impact and a high level of competitiveness in global and domestic tourism markets, we need a systematic approach to the processes of regulating the development of the tourism industry.
It is possible to refer to the generalized opinion of many researchers that the reorientation of the tourism sector to the trajectory of sustainable development necessitates the prediction of all possible negative manifestations in its development and the development of effective measures to prevent them, require the use of strategic planning and modelling methods for managing the tourism industry. 
It is the systematic approach that allows us to consider the tourism sector as a complex system, allowing us to divide this system into its constituent elements, and based on the identification of their properties, relationships and interdependencies, determine those functions that must first be implemented and harmonized, as well as formulate the goals of the system’s development, form the basis for communication interaction of all elements of the system [125, pp. 169,170].
As a matter of principle, a systematic approach allows us to approach the tourism sector as a system with its own hierarchy of goals and objectives, and solve the main task of identifying those forms and directions in tourism that would bring maximum possible benefits to all participants – tourists, tourist enterprises, the population of destinations – while minimizing losses, both economic and ecological-social order.
In general, the systematic approach ensures transparency into the complex of problems in the development of the tourism industry and the avoidance of the absolutisation of a particular problem, which inevitably leads to a distortion of the real status quo. 
The expert community notes that such a research method has been successfully used in recent decades in developed countries worldwide to lay the foundations for public policy designed to ensure the proportional development of the tourism industry, its harmony with the ecological environment, and balance with society's interests [126].
Domestic experts M. Smykova and L. Mutaliyeva believe that a systematic approach to assessing the state of development of the tourism sector is needed in order to find out both such aspects and factors that ensure progressive development, as well as those that have a restraining, inhibiting effect on development processes [127]. 
In general, the assessment of tourism, taking into account its components and interrelated individual elements as a system, also allows us to understand in which direction tourism needs to develop as a sustainable industry for the production and sale of tourist products and services. Experts, in our opinion, rightly believe that if a particular system element or the relationship between individual subsystems is not taken into account when evaluating the tourism sector, then the revealed picture of the functioning of the tourism industry will not have its full representation.
Accordingly, experts reasonably conclude that tourism development becomes more effective and, most importantly, sustainable when system analysis methods are applied, taking into account not only short-term tactical considerations but also the strategic objectives of tourism industry development [127, pp. 39–40].
I. Monich and P. Kisloshchayev represent the tourism industry, from the point of view of a systematic approach, as a system of three parties interacting in the tourist market: the state, travel companies and tourists themselves [128].
The state acts in the person of the executive and legislative branches of government and performs the functions of regulating the development of the tourism industry. At the same time, the priority for the state, in terms of profitability, is domestic and inbound forms of tourism, which also has a considerable multiplier effect on related sectors of the economy. 
According to these experts, travel companies, tour operators and travel agents are included in the first row of the multiplicative effect formation, “dispersing” the multiplicative wave in the processes of creating tourist products and/or providing tourist services, and thereby creating demand for the involvement of enterprises of related industries in these processes.
The third parties are tourists who act as consumers and directly generate demand in the tourist markets.  
According to expert assessments, the advancement of domestic and inbound tourism aligns with the interests of all stakeholders involved in the development of the tourism market. Beyond generating multiplier effects, these forms of tourism contribute to improved living standards for local communities through infrastructure expansion and service sector development. Moreover, they enhance the overall investment attractiveness of destinations, thereby encouraging increased private-sector investment in tourism facilities and projects [129].
Such a structured approach to market analysis creates the basis for building a structural and functional management model for the tourism industry, taking into account the functional alignment along the management vertical.
Thus, the main tasks of state and local tourism management bodies are:
– Conducting marketing research to forecast tourism market trends and identify target tourist segments across all levels of governance. Given the high costs associated with such research—stemming from the need to engage a broad range of experts and coordinate efforts among multiple public authorities, including multisectoral organizations and associations—it is appropriate for the state to assume a leading role in this area;
– Developing strategic frameworks for tourism industry development at the macro, meso, and micro (local) levels, accompanied by clearly defined implementation plans at the level of tourism enterprises;
– Investment, legal and other support for the development of tourist infrastructure in destinations;
– Organization of consulting services on the implementation of concepts for the development of the tourism industry;
– Formation of an attractive image of the country, regions, and tourist destinations;
– Implementation of public relations measures, the development of active branding using the capabilities of IT technologies, etc.
Tourism enterprises should focus on the performance of functions related to:
– with the implementation of local concepts for the development of the tourism industry in their consistency with national and regional concepts;
– performing an analysis and assessment of one’s own potential for market opportunities;
– identifying priority target markets based on the use of a unified information base on tourism markets at national and regional levels;
– developing tourism products with due regard to the balance between supply and demand within selected target markets;
– enhancing the promotion of tourism products with a focus on strengthening their competitive advantages.
There is a need to be aware that a systematic approach is the most preferable in the field of tourist planning only when the entire sphere of tourist activity is taken into account, based on a tourist product concept, which means a full range of tourist services, including accommodation, service, entertainment, information, transport, etc.
[image: ]
Note: source [130]
Figure 32 – General framework of the tourism management system

Management scholars emphasize that the concept of a tourism product is particularly effective from the perspective of tourism planning. To be attractive and competitive, a tourism product must, above all, ensure the efficient use of available tourism resources and facilitate coordinated interaction among all stakeholders involved in tourism industry development [130].
The balance and interdependence of all these functions is possible, in our opinion, precisely in the context of applying a systematic approach to the processes of preparation and making management decisions in the development of the tourism industry. The expert community has a general understanding of these processes, which is presented in the form of a diagram by V. Gerasimenko (Fig. 32).
At the same time, within the framework of a systematic, all-encompassing approach, one should not forget that sustainability in the development of tourism as a system can be ensured when it functions in harmony with the environment [131, p. 14].
It should be emphasized that the scheme introduced by V. Gerasimenko, in principle, does not contradict the scheme formulated by us in the previous sections of the work (Fig. 7).
A systematic approach to the goals and objectives of achieving long-term sustainable development of the tourism industry involves the development of a strategy for such development, which, in turn, should be based on such a traditional tool as a SWOT analysis of development opportunities and risks, taking into account the entire complex of internal and external factors influencing the nature and directions of development. 
We conducted a similar analysis for the domestic tourism industry (Table 25).

Table 25 – A SWOT analysis of the development of the tourism industry in Kazakhstan
	Strengths 
	Weaknesses

	1
	2

	· Modern cities: Kazakhstan has 89 cities (as of 2024), with 10 of them being of particular interest as tourist destinations. 
· Unique cultural traditions. 
· Diverse natural environment. 
· Protected natural areas: Kazakhstan has 123 specially protected natural areas (SPNAs), covering about 9% of the country's territory. These include 10 nature reserves and 14 national parks—special natural zones attractive for horseback and hiking routes within sports tourism, among others. 
· Existing regulatory and legal framework for the development of the tourism industry.
· Government support measures for the development of the tourism industry at all levels of the administrative hierarchy, including subsidies for tour operators (15,000 tenge per foreign tourist), the Kids Go Free program, visa regime simplifications, personnel training (International University of Tourism and Hospitality), service standardization, marketing and branding initiatives, and regional programs.
· Strong international interest in ecotourism, which is the focus of the Ecotourism Information Resource Center in Almaty.
· 7 Seven low-cost airlines complementing tourist transportation services alongside automobile and railway travel.
· Unique culture and rich history of Kazakhstan, fostering the development of cultural and educational tourism.
· Favorable natural and climatic conditions for the growth of ski tourism and other summer-winter sports tourism activities.
· Availability of guesthouses and comfortable accommodations for tourists.
· Relatively high purchasing power of the population.
· Public and political stability in Kazakhstan, combined with traditions of hospitality.
· Growing business tourism flow—over 350 MICE (Meetings, Incentives, Conferences, and Exhibitions) events held in Astana alone in 2023-2024.
· Opportunities for diversifying tourism activities to enhance the industry's long-term sustainability.
· 
	· Almost all tourist infrastructure is located in several megacities and large cities of national importance, which reduces the potential of destinations in other regions and mainly in rural areas
· Incomplete compliance of infrastructure quality with international standards
· the selective and limited utilization of tourism resources, despite their broader availability, including the resources of specially protected natural areas (SPNAs);
· insufficient conditions for multi-day tourist stays in areas containing sites of particular interest;
· a narrow and insufficiently effective set of mechanisms for stimulating private investment through subsidies, preferential financing, tax incentives, and other support instruments;
· the absence of clearly defined policy approaches to ecotourism regulation in Kazakhstan based on the implementation of internationally recognized principles in this segment of the tourism industry;
· inadequate quality of transport accessibility, including, in some cases, the absence of access roads and transport links to tourism sites;
· education, training, and retraining programs that do not fully correspond to the actual labor market demand for qualified tourism professionals;
· insufficient branding and promotion of promising destinations that are not included in the state register of priority tourism projects.
· Insufficient quality of tourist products and services with insufficient supply against the background of growing demand in the country's tourist markets
· The narrowness of the strategic view on the long-term sustainable development of tourism, taking into account promising areas and the possibility of diversification in the tourism industry  
· Insufficient initiative of government agencies to implement both strategic and tactical tasks in the development of the tourism industry

		Threats
	Possibilities

	· Increased attention of responsible authorities to the regulation of the development of domestic tourism, compensating for the possible reduction in the scale of inbound tourism in the face of external negative impacts
· Creation of new jobs, including in rural areas, through measures to diversify agricultural production and develop rural tourism 
· The increasing international recognition of Kazakhstan in global tourism product and service markets, which creates favorable conditions for the expansion of inbound tourism;
· Job creation, including in rural areas, through the diversification of agricultural activities and the development of rural tourism;
· The development of new national tourism products based on systematic marketing research of demand in both international and domestic markets;
· Growth in tourist flows driven by the advancement of ecotourism, including the utilization of resources of specially protected natural areas (SPNAs), in line with international methodological guidelines on permissible environmental loads for tourist routes and ecological trails.
· Accelerated development of business MICE tourism
· Improvement of measures and expansion of the scale of state support for the development of the tourism industry
· The activities of the “Kazakh Tourism” National Company” JSC in terms of strengthening the scientific and methodological base and developing on this basis a strategy for the sustainable development of the tourism industry in the long term
	· Reduction in the number of multi-day visits 
· Decrease in tourist flows, including due to the difficult security situation in neighboring countries
· A reduction in external investment activity resulting from the country’s limited investment attractiveness, driven by insufficiently developed mechanisms for creating a favorable investment climate and the low level of tourism project implementation through public–private partnership frameworks;
· The potential formation of a negative image of Kazakhstan as a tourism destination, including reputational risks associated with the spread of destructive religious movements.
· Reduction of economic measures of state support for the tourism industry, including financial support, in conditions of inconsistency in the diversification of the economy on an industrial and innovative basis and continued dependence on prices on world markets of raw materials
·  A decrease in the quality of public administration associated with the inefficiency of management decisions, including in the development of the tourism industry, bearing in mind a decrease in key target indicators such as:
– quality, bearing in mind that tourism should determine its impact on the quality of life for all sides of tourism processes;
– optimality, bearing in mind that the exploitation of natural resources should be rational and ensure their restoration;
– a balance of fair distribution of benefits between all sides of the tourism processes 

	Note: compiled by the author of the study based on the results of the study of sources [112, 131, 132, 133].



Within the framework of the conducted SWOT analysis, an integral index of strategic sustainability can be constructed (based on Table 25).

                            ISSSWOT = α⋅IS + (1−α)⋅ES,                                      (20)

where α is the weight of the internal base (typically 0.5, as IS = 0.45 rounded to 0.5).
To illustrate the index, equal weights are applied, and the presence of each item is assigned a value of 1.
According to Table 25: 10 strengths (nS = 10); 12 weaknesses (nW = 12); 8 opportunities (nO = 8); 6 threats (nT = 6). With equal weights, we have:
S = 10, W = 12, O = 8, T = 6.
Internal sustainability is calculated as: 


External sustainability is:


The integral index is: ISSSWOT = 0.5 ⋅ 0.4545 + 0.5 ⋅ 0.5714 = 0.513 ≈ 0.51.
This integral index implies the following interpretation: 0.00-0.30 is low strategic sustainability, 0.31-0.60 is medium, and 0.61-0.80 is high. Thus, the value obtained from our table - 0.51, indicates that the strategic sustainability of the tourism sector in the Republic of Kazakhstan is at a medium level. Despite relatively strong external dynamics (opportunities outweigh threats), the sector still exhibits a number of systemic internal weaknesses (infrastructure, investment, workforce, management, branding).
Under these conditions, particular emphasis may be placed on two key areas that play a decisive role in achieving sustainable tourism development: rural (agritourism) development and business tourism (MICE). These issues have been addressed earlier; however, they are elaborated further here, as they represent essential elements in shaping a long-term strategy for the development of the tourism industry.
With regard to the concept of rural tourism, an analysis of a wide range of studies in this field indicates that its theoretical and methodological foundations remain underdeveloped and require further refinement, particularly in establishing an integrated and inclusive approach to the effective diversification of agricultural entities.
At the same time, the conglomerate form of diversification—while allowing agricultural enterprises to expand their product range by incorporating outputs from other economic sectors—largely confines such enterprises to their traditional production framework, merely subordinating auxiliary industrial activities to core agricultural interests. In this context, a more promising direction of extensive diversification may involve integrating agricultural enterprises into rural (or agricultural) tourism. Despite its considerable potential, this area remains largely underutilised in Kazakhstan.
In recent years, the expert community has increasingly emphasized the importance of preserving rural areas as a critical subsystem of society. Beyond ensuring national food security, rural territories perform a range of essential functions, including improving the welfare of rural populations and maintaining the sustainability of rural settlements by mitigating excessive and economically inefficient migration to urban areas.
This raises the issue of the urgent need to diversify the agricultural sector through the stimulation of non-agricultural forms of economic activity—a practice that has long been successfully implemented in many developed countries. Rural tourism represents precisely such a non-agricultural activity and exhibits a pronounced cluster-based character, the development of which generates significant multiplier and synergy effects. In particular, rural residents become engaged not only in the provision of tourism services, but also in related activities such as handicraft and souvenir production, the presentation of national cuisine, and other hospitality services. In addition, rural tourism development contributes to the improvement of local territories, landscape management, and the organization of waste collection and disposal services [134].
In this regard, the position expressed by S. Podgorskaya and other scholars appears well-founded, as rural tourism facilitates meaningful diversification of economic activities in rural areas by complementing traditional agricultural production and thereby enhancing the long-term socio-economic sustainability of rural regions [135, p. 40]. In the previous sections of this scientific work, we also provided justifications for the prospects of MICE tourism in Kazakhstan, including some estimated indicators of the social and economic efficiency of this type of tourism. Here we will refer to the opinion of the expert community. For example, S. Kozhabekov, S. Saleyeva and A. Karymsakov rightly believe that business tourism today is the most developing sub-sector of the global tourism economy, since [136]:  
– the potential of wide opportunities is being revealed in terms of expanding the sphere of business communications, information and technological exchange, searching for new business partners and promising tourist markets, conducting PR campaigns, training staff of travel companies, as well as developing corporate culture in joint actions;
– the costs of business during such visits far exceed the average expenses of an ordinary tourist, which has a positive effect on the budget of tourist facilities in the region where business tourists stay;
· most importantly, this highly dynamic segment of tourism demonstrates strong resilience to economic and other crises. In periods of economic turbulence, the volume of business travel may even increase, as such trips are often associated with the joint resolution of challenges arising from adapting the business environment to changing conditions.
The independent character and high profitability of business tourism were already empirically confirmed in European countries and the United States during the 1970s–1980s. Since the 1990s, business tourism has gained particular economic significance. At present, it occupies a priority position within the national economic development strategies of the United States, Switzerland, Finland, and several other countries [137, p. 39].
At the same time, these experts note a number of major problematic issues regarding the development of business tourism in Kazakhstan:
1) A characteristic, one might say an already becoming traditional feature of the domestic tourism industry, is the presence of a significant imbalance between outbound and inbound forms of tourism, despite the fact that business visits by foreign citizens of our country absolutely prevail in incoming flows, as opposed to ordinary tourists. For obvious reasons, there are no complete and accurate statistics on this issue, but according to rough estimates, they correspond in a ratio of 9:1. In other words, 90% of the incoming flow is made up of business visitors;
2) One of the problems of insufficient development of business tourism in Kazakhstan, as in general, in the countries of the Central Asian region, is the lack of a generally recognized understanding of the concept of business tourism, which puts many companies in an ambiguous position when planning and optimizing the costs of business tourism;
3) insufficient coordination and interaction between public authorities and professionals engaged in the business tourism sector across different levels of governance, which constrains the effective realization of measures aimed at positioning domestic business tourism more competitively within the global market;
4) The underdevelopment of business tourism is also linked to the limited integration of Kazakhstani manufacturing and service companies into trade and economic relations with European, American, and Asian partners. Cooperation remains largely concentrated on Russian and Chinese markets, which contributes to the relatively low share of foreign business visitors to Kazakhstan [136, pp. 41–42].
At the same time, these experts identify several factors that can significantly affect the acceleration of business tourism development, namely: 
· Firstly, Kazakhstan is located in the epicentre of the Euro-Asian inbound tourism market, which has been growing strongly in recent years: in particular, in the coming years, experts predict that countries such as China, India, Russia, and the Middle East can provide an average annual increase of 220 million outbound tourist flows; 
· At the same time, the integration processes in the Central Asian region in socio-economic terms may increase several times, which, of course, will affect the growth of business trips and, accordingly, will lead to the expansion of the business tourism market; 
· Furthermore, the growing economic competition in Central Asia between Russia and China promises considerable prospects for the development of business and business tourism, and, accordingly, for the growth of measures for more active regulation of business tourism in Kazakhstan. However, much rests on the impossibility of a qualitative analysis of the state of the leading business tourism markets in the subregion to make balanced, effective solutions, due to the lack of reliable official statistical information [136-137, p. 42,43].
And this problem, in our opinion, needs to be solved within the framework of the overall task of improving statistics in the field of the tourism industry. 
It is reasonable to assume that the establishment of the “Kazakh Tourism” National Company” JSC, within which the development of business tourism occupies a significant functional role, will ensure that this direction receives appropriate and substantial advancement in Kazakhstan.
Overall, the SWOT analysis conducted in this study provides a solid foundation for formulating systemic, strategic measures to unlock the potential of the tourism industry and ensure its sustainable, long-term development. It has also highlighted the need to systematize and group the macro-indicators of sustainability and competitiveness within the tourism sector.
Table 26 – Indicators of sustainability and competitiveness of the tourism industry
	Assessment Block
	Indicator
	Description / What It Measures
	Numerical Values

	1. Economic Sustainability

	Gross Value Added generated in tourism sectors (VDST)
	Contribution of the sector to the economy; multipliers
	3.6 trillion KZT

	
	Share of tourism in GDP
	Direct and total contribution
	6.2%

	
	Inbound and domestic tourist flows
	Scale and stability of demand
	Domestic tourism (2024 - 6M visitors, 224B KZT; 6 months of 2025 - 3.9M visitors, 151B KZT);
Inbound flow (2024 - 15.3M visitors; 6 months of 2025 - 622K visitors)
Source: https://clck.ru/3QPFP2

	
	Export of tourism services
	Revenues from international tourism
	2024: 1.2T KZT (USD 2.3B); 
2025 (6 months): USD 1.3B

	
	Investments in tourism
	Capital investment in the sector
	Investment volume grew 6.7 times: from 144B to 947.5B KZT
Source: https://clck.ru/3QPFMF

	
	Volume of services by accommodation facilities
	Number of accommodation units
	2024: 4,303 units (299,840,589.2K KZT);
2025 (6 months): 4,442 units (151,253,698.7K KZT)
Source: https://clck.ru/3QPFP2

	2. Social Sustainability

	Employment in tourism
	Number of jobs and dynamics
	

	
	Workforce availability
	Staff training
	64%

	
	Local community involvement
	SMEs and local services; state support measures
	Since 2022, a set of state support measures has been in place aimed at stimulating the activity of small and medium-sized businesses (SMEs), including:
· subsidizing tour operators for inbound tourists (15,000 KZT per tourist);
· reimbursement for the purchase of equipment and machinery (ski lifts, snow groomers, snowmaking systems) for ski resorts (25%);
· reimbursement for the construction of tourism facilities (10%) and roadside service facilities (10%);
· reimbursement for the purchase of tourist buses (25%);
· subsidizing the maintenance of student groups (83,300 KZT);
· reimbursement of children’s air tickets as part of a tour package (“Kids Go Free”).

Source: https://clck.ru/3QPHRW

	3. Infrastructure Sustainability

	Transport accessibility
	Air connectivity, logistics, roads
	The “open skies” regime has been in effect since 2024 at 15 airports across Kazakhstan. In 2024, new international routes were launched and previously suspended routes were reinstated, covering 14 countries and 22 routes. In 2025, it is planned to open 20 new routes to 11 countries, including Korea, China, India, Egypt, Georgia, Turkey, Germany, Hungary, and Italy.

	
	Tourism infrastructure (Protected Areas)
	Protected natural areas coverage
	Protected natural areas (PNAs) account for more than 10% of Kazakhstan’s land surface. Their total area amounts to 29.3 million hectares. Over the past five years, five new conservation institutions have been established. Three natural sites have been inscribed on the UNESCO World Heritage List.
Source: https://clck.ru/3QPH3z

	
	Investment projects
	Infrastructure development rates
	Over the past five years, more than 605 investment projects have been implemented in the tourism sector with a total value of 550 billion KZT, of which 87 projects were successfully completed in 2024. By 2027, it is planned to implement 181 additional investment projects totaling more than 1.1 trillion KZT.
Source: https://clck.ru/3QPGmwум

	4. Environmental Sustainability

	Environmental infrastructure
	
	Eco-trails, waste facilities, visitor centers

	
	Environmental status index
	Anthropogenic pressure and conservation level
	In the global Environmental Performance Index (EPI), Kazakhstan ranked 92nd out of 178 countries in 2022, and 90th out of 178 countries in the most recent assessment.
According to the Environmental Code of the Republic of Kazakhstan, beginning in 2025 all Category I facilities are required to transition to Best Available Techniques (BAT) and obtain integrated environmental permits. Among mountain industry enterprises, several ERG units have already received such permits, while a number of additional applications are still under review.
In addition, the document introduces a national “green taxonomy,” which establishes criteria for environmentally sustainable economic activities.
Source: https://clck.ru/3QPHv5

	5. Industry Competitiveness

	TTCI Index (WEF)
	International competitiveness rankings
	In 2019, Kazakhstan ranked 80th out of 140 countries; in 2021 - 66th out of 117 countries; and in 2024 - 52nd out of 119 countries in the Travel & Tourism Competitiveness Index (TTCI).
Source: https://clck.ru/3QPJSs

	
	Cost of tourism product
	Comparative affordability
	The average cost of a tourism product is USD 1,500 (for foreign tourists).

	
	Digitalization of services
	Online booking, e-tourism
	Digitalization indicators demonstrate high levels of adoption:
– eQonaq: 700,087 registered individuals and legal entities;
– Travel Kazakhstan platform: 100% coverage;
– Booking.com: 100% availability;
– State Register: Unified Digital Platform for Guides and Tour Leaders (E-guide): fully operational.

	
	Tourism brand
	Destination awareness
	Kazakhstan’s national tourism brand is currently in the formative stage.

	*Compiled by the author



The results obtained in the study make it possible to conclude that Kazakhstan’s tourism industry is undergoing a phase of qualitative structural renewal, combining significant growth potential with systemic constraints that hinder a rapid transition to a sustainable development model. A comprehensive analysis of macroeconomic indicators (GDP, GVA, VTUR, FINTUR, KZTUR, MMR, KOT, KMR, KOR, KONR), the calculation of the integral Strategic Sustainability Index (ISS = 0.51), as well as the SWOT analysis, showed that the sector demonstrates a medium level of sustainability, characterized by strong external opportunities and an insufficient internal institutional, infrastructural, and human-resource base.
These findings demonstrate that the establishment of a sustainable tourism system is unattainable without comprehensive reforms targeting the sector’s core structural elements. Such reforms include the development of regional infrastructure, modernisation of transport and logistics networks, improvement of educational and training programs, strengthening of destination branding, enhancement of investment attractiveness, and the standardisation of service quality. Of particular importance is the redistribution of tourist flows beyond a limited number of major urban centers, which would reduce excessive infrastructure pressure, stimulate regional economic activity, and increase the overall capacity of the national tourism system.
The application of a systemic approach in this study made it possible not only to identify interdependencies among macroeconomic factors, but also to reveal key internal nodes that determine the sustainability of the tourism sector. These include maintaining a balance between ecotourism development and environmental load, realising the multiplier effects of tourism clusters, improving coordination between central and regional authorities, advancing digital management of tourist flows through platforms such as eQonaq, and promoting the development of MICE tourism and agritourism. The results confirm that a holistic, system-based approach to tourism regulation is a fundamental condition for ensuring the sector’s long-term competitiveness.
Kazakhstan possesses substantial development potential in the context of global growth in tourism mobility. Strengthening Eurasian trade and economic relations, increasing demand for nature-based tourism, expanding international business interactions, and accelerating urbanisation processes collectively form a favourable macroeconomic environment. However, the effective realization of these opportunities is feasible only through the implementation of a strategic development model focused on balancing the social, economic, and environmental impacts of tourism.
In this regard, the integration of sustainability assessment tools, SWOT analysis, macroeconomic modelling, and multiplier effect evaluation provides a comprehensive analytical foundation for the formulation of a long-term national strategy for the sustainable development of Kazakhstan’s tourism industry. Such a strategy should be grounded in a systemic approach, digital transformation, the advancement of MICE tourism and agritourism, support for regional tourism clusters, the expansion of public–private partnership mechanisms, and the creation of a high-quality tourism product that meets international standards.
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Figure 33 – Logical-structural model of sustainable development of the tourism industry in the Republic of Kazakhstan

The analytical model developed as part of the study demonstrates Kazakhstan’s systemic transition toward a sustainable tourism system and shows that this transition is both possible and a necessary condition for enhancing the national economy's competitiveness. Therefore, the findings of the study can be used to adjust state tourism policy, shape investment programs, develop sectoral strategies, and strengthen the scientific and methodological framework for tourism management.

3.2 The main directions of the tourism development strategy in Kazakhstan
Traditionally, the development strategies of complex socio-economic systems are formulated through the definition of priority directions aligned with clearly articulated goals and objectives, which are grounded in long-term strategic vision and mission statements. In the case of the tourism industry, such conceptual foundations are articulated with sufficient clarity and consistency in the Strategic Development Plan of “Kazakh Tourism” National Company” JSC (hereinafter referred to as the Regulator) for the period up to 2030 [138].
According to the outcomes envisaged under the implementation of the Concept–2029, the tourism industry has the potential to become one of Kazakhstan’s key national development priorities. It is expected to evolve into a highly profitable sector with a significant multiplier effect for all stakeholders, including the state, business community, and the population. In the long term, this development trajectory предполагает the strengthening of entrepreneurial culture and business practices among broad segments of the population engaged in tourism—particularly family-run, small, and medium-sized enterprises—through the implementation of anchor tourism projects in priority destinations. A fundamental objective within this vision is to ensure a stable and sustainable balance of interests between the state, business, and society in the tourism sector.
The mission of the tourism industry is defined as the creation of conditions that enable the fullest possible realization of individual freedom in exercising the right to active recreation, based on open and meaningful interaction with the surrounding world.
Within the framework of the Regulator’s Strategic Development Plan, a set of strategic directions for tourism development has also been identified.
Strategic Direction 1 – Promotion of national tourism potential in domestic and international markets.
The primary objective of this strategic direction is to achieve a high level of international and domestic recognition of Kazakhstan’s tourism destinations. Attaining this goal requires implementing a range of coordinated measures and tasks to strengthen the country’s positioning in global and regional tourism markets.
Task 1-1: Creation and effective management of a national tourism brand.
In our opinion, this is the most important task that has not yet been sufficiently solved. Moreover, work in Kazakhstan on a systematic basis on the concept of destination branding, due to the lack of a proper institutional framework, has practically not been carried out.
It should be clear that tourism branding can significantly increase the overall assessment of the market value of Kazakhstan’s intangible assets in international tourism markets, and therefore there is a need for an integrated approach to the formation of measures to promote the country’s tourism brand. 
A key guideline in the process of forming a Kazakhstani tourism brand should be the creation of memorable ideas in the world community about achievements that have a long-term preference among consumers of tourist services in conditions of fierce external competition. 
The country’s tourism brand should be promoted centrally, using the full potential of image events and materials from interested central and local executive bodies, departments with the coordinating role of the Ministry of Tourism and Sports of the RK, represented by its working body, the Committee on Tourism.
Only with such a managerial approach will both this task and others be successfully solved.
Tasks 1–2: Promotion of Tourism Destinations
Measures aimed at promoting domestic tourism destinations should be implemented on the basis of a systematic and market-oriented approach, including the following key components:
· strategic positioning of tourism destinations in both domestic and international markets, with an emphasis on strengthening and communicating their distinctive competitive advantages;
· forecast-based assessment of target tourist segments in order to ensure an adequate supply of tourism products and services within destinations;
· identification of additional market niches and the development of tourism forms capable of generating high consumer demand among selected target groups in destination-based tourism markets;
· determination of the most competitive tourism destinations in Kazakhstan at the current stage, with a view to prioritizing and intensifying their promotion in global tourism markets, thereby stimulating destination development through competitive dynamics;
· continuous monitoring of destination promotion processes to enable timely adjustments to implemented measures, including targeted support for destinations that have not yet achieved sufficient competitive strength in key tourism markets.
This approach is particularly important given expert assessments indicating that a number of territories in Kazakhstan remain outside the scope of state tourism programs, despite possessing favourable conditions for the development of tourism activities.
In particular, G. Ospanov gives examples of such possible promising destinations as Central Kazakhstan (Karkarala region, Ulytau region, etc.) as a possible center of ecological tourism, the Aral Sea area as a center for discussion and decision-making on climate issues, Southern Mugodzhary as a center for the development of geological tourism, etc. [137, p. 183].
It is also particularly important to expand the potential of destinations by accelerating the involvement of specially protected natural areas (SPNAs) in tourist turnover, of course, in compliance with the environmental code norms adopted by the international community.
As an illustrative example, the Katon-Karagai State National Natural Park in the East Kazakhstan region may be cited, as its tourism potential is currently utilized to a very limited extent. According to expert estimates, a more comprehensive realization of this potential—supported by coordinated measures at both national and regional levels—could increase tourist arrivals to destinations within the Katon-Karagai district to approximately 60–62 thousand visitors by 2025, representing a 2.5-fold increase compared to 2022.
Accordingly, the volume of GVA from tourist services will increase 3.4 times, taking into account both direct and multiplicative effects. In general, the contribution of tourism activities to the regional gross regional product may increase by 2.8 times. 
Tax revenues from income from tourism activities are estimated to amount to about 43.9 million KZT in 2024-2025, which will significantly expand the financing of social programs of the district.
As it develops, the Katon-Karagai cluster, based on the potential of the Katon-Karagai Park, has a real opportunity to enter the top ranks of significant tourism facilities in Kazakhstan.
Task 1-3: Implementation of event tourism projects.
Ethnological and ecological forms of tourism have the potential to play a central role in the development of Kazakhstan’s tourism products, drawing on the balanced integration of the country’s distinctive natural assets and the rich cultural heritage of the peoples living in Kazakhstan. In order to jointly promote these types of tourism the Regulator plans to provide full support to five Kazakhstani sub-brands, namely: “Homeland of Apples”, “Way of the Tulip”, “Domestication of the Horse”, “Altai – Cradle of Civilizations” and “Silk Road – Kazakhstan”. Measures to achieve this task can include assistance in organizing and conducting all kinds of adventure tours, expeditions, programs and projects with ethnic components embedded in the tours, including online, which will certainly expand the scope of the area of promotion of these sub-brands.
The Regulator sees children’s-youth and sports types of active tourism as one of the drivers of domestic tourism in Kazakhstan, and in this regard, the Regulator, together with interested parties, will assist in organizing all kinds of sports contests and competitions, hikes, including international ones, on the ground.
Strategic direction 2 – Development of the potential of tourist resources.
The goal is to increase the degree of attractiveness and, most importantly, to ensure accessibility to tourist destinations.
 Task 2-1: Assessment of the state and monitoring of the development of tourist destinations.
In accordance with the Regulator's opinion, the decisive success factor here will be a systematic approach to planning their development based on an objective assessment of the achieved results.
To achieve these goals, the process of developing roadmaps (master plans) for various areas of development of tourist destinations is already underway, based on their perception as large administrative and territorial units. In addition, it is most advisable to conduct research on the study and improvement of the chains of routes and the recreation of consumers of tourist services in destinations, with a focus on ensuring attractiveness, comfort, accessibility, and ease of stay for tourists along these routes. 
In general, the assessment and monitoring of the tourist potential of destinations should allow for both unified monitoring of the tourism sector's development in a dynamic manner and, as necessary, a differentiated approach to tourism development in each region/destination.
Task 2-2: Attracting investments in the tourism industry.
Success in the implementation of investment projects depends on the degree of use of the key criterion in attracting potential investors, who should have considerable practical experience in the implementation of such projects, both external and internal. In this regard, the Regulator, together with local executive bodies, will create and update on a regular basis a database that fully characterizes potential investors. 
Along with this, on the basis of data from central and local executive bodies, quasi-public sector entities, project initiators, a database on promising investment projects and sufficiently substantiated investment proposals for possible projects in the tourism industry should be formed.
It is also advisable to implement the principle of investment planning. To this end, the results of the assessment of the tourism potential in the regions should form the basis for identifying the real need for specific facilities, which will become a source of formation of comprehensively justified proposals for investors. 
To enhance the attractiveness of investment activity in the tourism sector, it is advisable to establish comprehensive advisory support for investors and to actively utilize the full range of available state support instruments, with the Regulator functioning as a single-window mechanism for accessing investment incentives and preferences.
Along with this, the Regulator plans to carry out its own investment activities, with the implementation of investment projects based on PPP principles. 
Similarly, the long-term financial instrument being formed should serve as an effective measure of state support for the tourism industry's subjects and become a serious and significant incentive for the inflow of both external and internal investments into the industry.
As part of attracting foreign investments, it will be advisable to establish cooperation with international financial institutions and large investment funds, specializing in project support in the tourism industry.
Strategic Direction 3 – Enhancing the competitiveness of national tourism products.
The primary objective of this strategic direction is to improve the quality of tourism products and services as a fundamental basis for strengthening their competitive advantages.
Within this framework, it is essential to ensure the continuous creation of favorable operating conditions for tour operators and providers of tourism services involved in domestic and inbound tourism segments.
At the same time, particular emphasis should be placed on measures to support the recovery of domestic tourism businesses in those segments of the tourism industry most adversely affected by the pandemic and that continue to face challenges in the post-pandemic period.
In addition, the state, acting through the Regulator, should facilitate more effective management of tourism facilities in both the public and private sectors. This includes improving the performance and quality of tourism services through the dissemination of advanced technologies, the adoption of effective management models, the extensive digitalization of services, and the systematic development of human capital within the tourism industry.
Task 3-1: Creating a favorable climate for the development of the tourism industry
In order to create a favorable environment for the development of domestic and inbound tourism, it is advisable for the Regulator to carry out work on:
· analysis of the effectiveness of the state policy in the field of tourism based on monitoring the implementation of key programmatic and other regulatory documents in the field of tourism, and the development of recommendations for its updating;
· expanding access to financial and non-financial support instruments for businesses operating in domestic and inbound tourism, with particular emphasis on small and medium-sized enterprises affected by adverse factors, including the pandemic;
· designing and implementing targeted measures to stimulate and support entrepreneurship in domestic and inbound tourism segments, without undermining the development of outbound tourism; 
· improving the regulatory framework with a focus on maximising the liberalization of visa and migration regimes relevant to tourism activities;
· enhancing the affordability and accessibility of tourism products and services in terms of pricing, logistics, digital services, and information support, including the development of efficient and user-friendly transport connections to tourism centers and destinations;
· improving the conditions for attracting investments, solving problematic issues for investors by reducing unnecessary administrative barriers;
· assistance in improving the accounting system and ensuring the completeness of statistics in the tourism industry, for which it is necessary to improve the theoretical and methodological base and methodological tools for data processing;
· research and assessment of trends in the development of the global tourism space in order to identify promising domestic tourism resources for integration into international tourism chains and their priority development.
Thus, the processes of forming sustainable communications and coordinating the actions of state, public, and private structures in the formation and implementation of measures to improve the efficiency of tourism activities and achieve its sustainability will be ensured.
Task 3-2: Competence development.
The rich world practice of tourism development convinces that the quality of service in this field of activity depends not only on the infrastructural factor, bearing in mind the conditions in places of accommodation and residing, but also to a large extent on the constant increase in the level of culture in the conduct of business in the field of tourism industry development and the degree of competence of employed workers. In this regard, it is necessary to carry out constant activities to improve the qualifications of workers in the field of tourism and in related sectors of the economy and the service sector by organizing a system of all kinds of training events, involving international specialists with extensive experience in the field of tourism, including in an online format, which significantly expands the audience of full-time students.
As in any sector of the socio-economic system, the practice of lifelong learning is of critical importance for the tourism industry. In this regard, it is difficult to disagree with the view expressed by V. Yankovenko [139], who notes that tourism development at the current stage of post-industrial societal transformation is shaped, on the one hand, by globalization processes and, on the other, by the regionalization of tourism space. These dynamics objectively necessitate the introduction of new organizational forms and principles aimed at improving the quality of tourism services offered to consumers.
Consequently, fundamentally new requirements are imposed on the training of professional personnel for the tourism industry. This inevitably leads to the formation of a continuous system of tourism education based on a balanced integration of classical educational approaches with innovative training methods and formats. In the context of intensifying competition in global and regional tourism markets, the staffing needs of the tourism and hospitality sector increasingly require adequate human resources across all areas, types, and forms of activity. At the same time, a key contradiction arises from the multidimensional nature of tourism activities, which simultaneously generate demand for specialists of various professions, qualifications, and competencies, as well as for personnel oriented toward the application of advanced and innovative technologies in tourism services [139, p. 286].
Experts in tourism theory and practice emphasize that the innovative content of education and training can be effectively implemented through system-modular (profile-based) learning technologies that employ active training methods. A distinctive feature of this approach lies in its ability to provide individualized learning trajectories, flexible scheduling, and cost optimization, thereby ensuring a high level of professional competence among graduates.
In addition, an essential component of the lifelong tourism education system is continuing professional education, which includes retraining and advanced training programs designed to equip tourism personnel with the skills to meet evolving professional standards and market requirements. Overall, the system of training and retraining for the tourism industry is grounded in a competency-based approach, the core objective of which is to align the structure and content of vocational education with the actual needs of the labor market [139, pp. 286–287].
As noted earlier, a number of national universities in Kazakhstan have established specialized faculties for training tourism professionals. The effectiveness of these institutions in preparing highly qualified specialists capable of operating in a rapidly changing tourism environment largely depends on the extent to which their educational programs correspond to the contemporary demands of the tourism services market in all its diversity.
Task 3–3: Digitalization of the tourism industry
At present, digitalization should be regarded not as a long-term objective, but as an imperative necessity that provides tangible competitive advantages, particularly in sectors closely linked to international interactions and global markets.
In this regard, the priority task in the field of digitalization of the tourism industry should be to promote the introduction of online interaction technologies between tourism business entities, tourists and government authorities.
Also, as part of the digitalization of the tourism industry, the Regulator should pay considerable attention to the development of a virtual type of tourism, for which it is necessary to develop special services that allow, through the use of modern information and communication technologies and means of their implementation, creating and receiving the most realistic sensuous information about all Kazakhstani tourist destinations, both existing and promising [89].
In addition to the strategic directions presented in the Regulator's Strategic Development Plan, the following directions, in our opinion, are equally important.
Strategic Direction 4 – Establishment of a scientific and methodological framework for comprehensive research on tourism industry development under dynamic external and internal influences.
An analysis of the state of the tourism sector in Kazakhstan allows us to conclude that many aspects of development, to put it mildly, are left “on their own”, bearing in mind that there is no single, scientifically sound basis for the formation of systemic management decisions. In accordance with this, we can set two urgent tasks, in our opinion.
Task 4-1: Formation of a base for comprehensive scientific and methodological research on the development of the tourism industry.
In our opinion, the solution of this task is of exceptional importance for making considered, balanced decisions on the development of the tourism industry in all aspects. At the same time, it is possible to fully share I. Barchukov’s opinion that it is the unity of scientific knowledge that determines the complex nature of the development of any scientific problems. For example, it is impossible to improve the management systems and methods in the tourism industry without drawing on knowledge of strategic planning, business planning, economics, information and communication technologies, psychology, and other scientific disciplines.
In accordance with the competent opinion of the expert community, the need for an integrated approach to solving scientific problems is also determined by the fact that new possible directions for fruitful research, both general theoretical, fundamental and applied, are also opening at the junction of various sciences, which should be used to the full [140, p. 8].
In this regard, it can be assumed that the Regulator will not ignore the need to involve the domestic scientific and expert community in conducting full-fledged scientific and methodological research, which can serve as a basis for justifying certain programmatic measures in the development of a sustainable and competitive tourism industry.
Task 4–2: Enhancement of tourism industry statistics
The need to improve accounting and statistical systems in the tourism sector has been emphasized repeatedly. The relevance of this task is closely linked to the preceding objective, as robust scientific and methodological justification for tourism industry development must be grounded in a comprehensive and reliable information base - both in terms of indicator coverage and the consistency of their dynamic representation.
It should be noted that the importance of strengthening statistical systems is explicitly reflected in the Sustainable Development Goals adopted by the international community. Since 1 January 2016, countries worldwide have been implementing the 2030 Agenda for Sustainable Development through an Action Plan encompassing 17 goals aimed at addressing key global challenges. In particular, Target 17.19 of this Agenda emphasizes that, by 2030, additional indicators complementary to gross domestic product should be developed to better assess progress toward sustainable development. Achieving this objective requires substantial capacity-building efforts in the field of statistics, especially in developing countries [141].
While this formulation outlines the task in a broad and general manner, it nonetheless underscores the strategic importance of statistical development. Within this context, the Regulator should engage in coordinated interaction with official statistical authorities and relevant government agencies to address the specific challenges associated with improving statistical accounting and data quality in the tourism sector.
Strategic direction 5 – Diversification potential of the tourism industry
There is an opinion of the expert community that, with a considerable degree of probability, the ongoing geopolitical and other transformational shocks of the world space can have a significant impact on Kazakhstan, and in these conditions, a situation will develop when it will not be entirely advisable to continue the further development of already established tourist destinations [142, p. 54].
That is why, in order to reduce risks for the tourism industry, it is necessary to develop the existing potential for diversification of the tourism industry, bearing in mind the development of sustainable and no less promising forms of tourism activity.
Forms such as rural and business tourism can be among such directions.
Task 5-1: Diversification based on the development of rural tourism
When applying the concept of rural tourism specifically to agricultural enterprises, particularly small-scale farms, it is advisable to draw on the experience of several European countries, where agrotourism systems have proven highly adaptable to such households. These systems commonly include guesthouses, boarding houses, and small family-run hotels offering accommodation and catering services. This format of agrotourism has gained increasing popularity among urban residents seeking temporary relief from city life and opportunities for recreation in a natural rural environment.
Expert assessments also provide quantitative insight into the factors shaping demand for rural recreation. In particular, urbanisation-related pressures account for approximately 30% of such demand, environmental pollution for 25%, limited financial capacity for expensive resort vacations for 21%, established traditions of rural recreation for 10%, interest in rural customs and traditions for 8%, and proximity and accessibility of natural environments for 6% [143, p. 24].
European experience demonstrates that the development of agrotourism, especially in the form of small family-based hotel enterprises that serves as an effective policy instrument for integrating rural populations not directly employed in agricultural production into the service sector. Empirical evidence indicates that this model is most successful when implemented as part of a comprehensive national socio-economic strategy aimed at supporting rural development [144, p. 419].
An analysis of international practices has led E. Imeskenova, I. Ishigenov, and other researchers to identify strong state support as one of the key determinants of successful rural tourism (agrotourism) development in Europe and beyond. From its inception, this form of activity was regarded as a social stabilizer during the restructuring of the agricultural sector, enabling the redirection of surplus rural labor into alternative service-based activities and facilitating job creation in rural areas.
Another important factor contributing to the rapid expansion of agrotourism services is their close alignment with the needs of middle-income consumers. For this group, international travel is often financially constrained, while domestic rural tourism represents an affordable and attractive alternative, forming a substantial segment of effective demand for recreational services [145, p. 35].
From a broader perspective, the expert community highlights a range of advantages associated with rural tourism as a diversification pathway for agricultural enterprises, benefiting public authorities, business actors, and society as a whole:
1. a reduction in environmental pressure on local ecosystems through the regulation of tourist flows, improved waste management by small accommodation providers, and heightened environmental awareness among rural residents;
2. the resolution of key local governance challenges, including increased employment, reduced unemployment, higher household incomes, expansion of local budget revenues, and infrastructure development with relatively low public expenditure;
3. enhanced income stability for rural populations through the development of complementary activities such as local food markets, handicrafts, and folk art production;
4. opportunities for farmers to redirect part of their agricultural output (e.g., dairy products, meat, vegetables, and fruits) toward servicing rural tourism demand, thereby expanding production volumes and strengthening the economic resilience of agricultural businesses [145, pp. 27–28].
In addition, rural tourism generates a significant social effect by contributing to the reduction of rural-to-urban migration. This is achieved both by engaging economically active rural residents who are not interested in traditional farming activities and by increasing household incomes and overall living standards in rural areas.
In conclusion, diversification processes within Kazakhstan’s agricultural sector encompass a wide spectrum of possible directions, ranging from narrowly specialized to more integrated models. As demonstrated above, the most promising approach under current conditions appears to be the development of rural tourism, the substantial potential of which remains insufficiently utilized in Kazakhstan [134].
Task 5-2: Diversification based on the development of business tourism
Again, in the previous section of the work, we have already considered some aspects of MICE tourism. It also emphasizes its importance in terms of ensuring the sustainability of the tourism industry.
On the one hand, in terms of profitability in the economies of developed countries, business tourism is practically not inferior to the oil business. Besides, there are a number of features that determine its priority in the economic policy of many states, namely: 
– off-season nature, bearing in mind that events with the participation of business travellers can be organized throughout the calendar year; 
– predictability, bearing in mind the high confidence in planning a business event at the designated time and place; 
– mass participation, in the context of the growing interest of the business community in business meetings in an informal setting; 
– the focus of business tourism on the consumption of medium- and high-quality services. 
On the other hand, resilience to adverse situations in the global economy and international politics [136, p. 38,39].
To be fair, it should be noted that recently, within the framework of the Regulator’s activities, measures have been taken to support the development of business tourism. At the same time, taking into account the above circumstances, interested government agencies, including those in the regions, should fully engage in this issue.
In general, a similarly organized strategic view in the form of the considered directions of development of the tourism industry will make it possible to rationally organize management processes (Fig. 34). 
The problem is urgent, especially given the understanding that the issues of managing socio-economic systems are not subject to limits on their improvement.
According to G. Nametova, currently there is an intensification of the search for new approaches to management all over the world, while there is a tendency that in the coming years it will not be goods, not equipment, not technologies, but management systems that will compete on the world market.
[image: ]
Note: developed by the author of the research
Figure 34 – A diagram of the interrelationships of strategy and tactics (specific management) in the development of the tourism industry

In this light, it is important to realize that the situation in the domestic tourism industry is a consequence of insufficiently effective public administration and imperfect management practices at tourism enterprises. This expert, based on the analysis of the management structure of the domestic tourism industry, logically argues that there are no management links at the district level and, thus, the overall management of the tourism industry is characterized by inconsistency and contradictory of tasks and strategies of tourism industry entities operating at the grassroots management levels – in districts, in specific destinations [146, p. 131].
From these positions, it is important that with such a consideration of the approach to strategic directions and tactical management tasks, a sound basis is created for the formation of measures of state support in the development of the tourism industry. This is important in the light of the prevailing opinion of the expert community on the need to pay attention not only to general issues of management effectiveness, but also to issues of effective state support measures.
In this regard, we can fully agree with A. Mukanov’s opinion that one of the reasons for the underdevelopment of the country’s tourism infrastructure is precisely the low level of state support, which is a consequence of the low efficiency of state regulation of tourism activities [147, p. 343-345].
Moreover, some experts express the opinion that it is necessary, as a matter of priority, to improve the processes of organizing state regulation of tourism activities in the regions of the country, and to develop a system of measures to increase tourist attractiveness in specific regions [148, p. 152, 153].
In our opinion, this is quite justified, based on the fact that the main tourist activity is focused on the meso- and micro-levels of management, bearing in mind that all destinations and tourist business enterprises are concentrated in them.  
From all of the above, a logical conclusion can follow: the adequacy of state support measures in solving the tasks of achieving sustainable and competitive development of the tourism industry is determined by the entire complex of theoretical, methodological and scientific-methodological justification of the development strategy and building on this basis a system of effective management of the tourism industry.


[bookmark: _Hlk162349981]3.3 Government support for the potential of the tourism industry in Kazakhstan
Historically, state support measures for tourism have existed throughout various stages of tourism development. However, for a long time, such measures did not play a decisive role, as tourism was traditionally perceived as a socially oriented service sector and therefore remained within the scope of residual policy attention, even among other branches of the social sphere.
The situation began to change as the state gradually recognized the strategic importance of tourism for the socio-economic development of both the country and its regions. Tourism started to function as a full-fledged industry, which, according to expert assessments, exerts an influence on the development of more than thirty related sectors of the economy.
The scale of state support expanded significantly during the COVID-19 pandemic and the post-pandemic period, as the tourism sector—particularly inbound and outbound tourism—experienced one of the deepest and most prolonged crises, exceeding the downturn observed in many real-sector industries. In response, during 2020–2021, the Government of the Republic of Kazakhstan, in cooperation with the National Chamber of Entrepreneurs Atameken and professional associations such as the Kazakhstan Tourism Association, implemented a comprehensive anti-crisis measures package. These included tax exemptions, loan repayment deferrals, unification of preferential lending rates, and the introduction of new support instruments, including state-funded minimum wage payments during lockdown periods [149, p. 68].
In 2021, a number of significant legislative amendments were adopted, enabling the introduction of additional state support measures from 1 January 2022. These included subsidies to tour operators per foreign tourist, partial reimbursement of equipment costs for ski resorts, subsidization of air tickets for underage passengers under the “Kids Go Free” principle, compensation for infrastructure construction and reconstruction costs, support for the acquisition of tourist buses, and reimbursement of operational expenses related to sanitary facilities.
Further legislative changes introduced the concept of priority tourism territories, reduced investment thresholds for obtaining tourism-related investment preferences, and differentiated tour operator licensing by tourism type [150]. These measures contributed to improving the institutional environment for tourism development.
A critical factor shaping tourism development—particularly during and after the pandemic—has been digitalization. In 2020, Kazakhstan launched the eQonaq digital platform, designed to register accommodation facilities and monitor inbound and domestic tourist flows in real time. The system is integrated with national security and migration databases, significantly simplifying tourist registration procedures. Additional digital platforms were also introduced, including tourstat.kz, tourismonline.kz, tourismjobs, and the AIS project management system View Project, enhancing analytical capacity, professional training, labor market matching, and interagency coordination [149, pp. 68–69].
Despite these efforts, experts note that a number of systemic challenges remain. As Ye. Zholumbetov emphasises that insufficient state involvement in tourism regulation may lead to a gradual erosion of the competitiveness of domestic tourism products in both global and national markets, with negative implications for economic and social development programs [151, p. 31].
In particular, the sphere of social tourism remains underdeveloped. Empirical evidence indicates that a sharp decline in social tourism participation has had adverse effects on public health and social cohesion. Similar trends are observed in Kazakhstan, underscoring the need to strengthen support mechanisms aimed at expanding access to tourism services for socially vulnerable population groups. The development of social tourism could play an important role in addressing growing disparities in living standards across different social strata.
Experts also highlight the importance of introducing special economic zones (SEZs) of a tourist and recreational nature, offering targeted incentives and guarantees to investors. Effective implementation and continuous monitoring of such zones would allow for the correction of regulatory shortcomings and the diffusion of successful practices across regions with tourism potential [42].
The development of SEZs could further stimulate cluster-based regional development and support diversification processes in agriculture through rural tourism. To achieve this, it is necessary to strengthen the organizational and legal foundations of tourism activity in rural areas. This includes updating tourism legislation to define “tourism entrepreneurship,” expanding public–private partnership mechanisms, introducing targeted financial incentives for rural tourism projects, and improving access to affordable credit resources.
At present, agricultural enterprises primarily rely on general state programs, while financial instruments offered by specialized institutions remain insufficiently attractive. In this context, the idea of establishing a specialized agricultural bank continues to attract attention within the expert and farming communities [152].
Finally, experts emphasize the importance of developing a unified yet flexible regional tourism policy capable of accounting for the diverse natural, climatic, cultural, and socio-economic characteristics of Kazakhstan’s regions. This also requires further development of legislation on local self-government, particularly with respect to supporting regional tourism clusters. Additionally, there is a clear need to strengthen the legal framework for business tourism, which remains insufficiently defined as a distinct segment within the national tourism legislation.

Table 27 – Government support measures for tourism in Kazakhstan
	No.
	Development Area
	Measure
	Responsible Authority
	Timeline

	1
	Tourism infrastructure development
	Construction and modernization of transport and tourism infrastructure (roads, restrooms, campgrounds, information points).
	Ministry of Transport of Kazakhstan jointly with the Ministry of Tourism and Sports
	2025–2027 (phased development by regions).

	2
	Tourism investment subsidy program
	Provision of tax incentives, subsidies for the construction of hotels, glamping sites, and eco-resorts.
	Ministry of Tourism and Sports jointly with the Ministry of National Economy
	 Starting from 2022, continue until 2030

	3
	Promotion of Kazakhstan as a tourism brand
	National marketing campaign, participation in international exhibitions, creation of a unified tourism portal.
	Ministry of Tourism and Sports
	From 2025 - ongoing campaign.

	4
	Support for SMEs in the tourism sector
	Access to preferential loans, training programs, grants for the development of tourism projects.
	Ministry of Trade and Integration jointly with DAMU Entrepreneurship Development Fund and the Ministry of Tourism and Sports
	Implementation starting in 2026.

	5
	Education and workforce training
	Development of new educational programs, professional retraining of guides, development of tourism colleges.
	Ministry of Education and Science jointly with the Ministry of Tourism and Sports 
	2026-2030

	6
	Visa regime simplification
	Expansion of the visa-free regime, introduction of e-visas and a digital tourist ID.
	Ministry of Foreign Affairs jointly with the Ministry of Internal Affairs and the Ministry of Tourism and Sports
	2026-2027

	Developed by the author



It is also reasonable to concur with S. Kozhabekov’s view that the development of international tourism in Kazakhstan is closely linked to the expansion of business activity. According to expert assessments, in recent years, the average annual volume of Kazakhstan’s business tourism market amounted to approximately USD 1.5 billion. At the same time, this estimate remains approximate due to the lack of detailed statistical data on specific segments of the meetings industry. Nevertheless, current volumes have undoubtedly increased, despite the challenging post-pandemic environment.
State measures aimed at promoting domestic business tourism in the global tourism space should also be taken into account, particularly given the favorable prerequisites created by Kazakhstan’s participation in major international organizations, which provide additional opportunities for positioning the country as a business tourism destination [136, p. 44].
In this context, significant potential can be derived from the Tourism Development Strategy until 2030, developed under the auspices of the Central Asian Regional Economic Cooperation (CAREC). This association unites eleven countries, including Kazakhstan, with the objective of fostering inclusive development, accelerated economic growth, and shared prosperity among member states. Tourism cooperation represents one of the seven priority clusters identified within the CAREC 2030 Program, approved at the 16th CAREC Ministerial Conference in October 2017.
Thus, tourism development increasingly transcends national boundaries, while subregional cooperation in shaping a common tourism space contributes to strengthening economic, social, and cultural ties among participating countries. This, in turn, enhances the subregion's overall image and increases its attractiveness to foreign tourists and investors.
The CAREC Tourism Development Strategy up to 2030 is based on a vision of establishing a sustainable, safe, affordable, and attractive tourism subregion capable of providing high-quality, year-round tourism services along the Silk Road, while ensuring an equitable distribution of tourism benefits among member states. Tourism governance and cooperation within the subregion are guided by five core principles: prioritizing quality over quantity to ensure environmental, social, and cultural sustainability; adapting to global trends through active destination branding and regional synergies; reducing regional and interstate disparities by empowering local communities; promoting multi-season tourism through product diversification; and applying a holistic, phased approach to the development of tourism networks along the historic Silk Road corridor.
Within this framework, seven priority regional tourism clusters have been identified based on their strategic importance, visitor flows, and development potential. Kazakhstan participates in four of these clusters, which underscores the substantial opportunities associated with coordinated subregional tourism development. According to estimates by analytical institutions affiliated with the CAREC Secretariat, enhanced cooperation could increase inbound tourist arrivals to Kazakhstan to approximately 13 million by 2030, while additional gross value added generated by tourism development may reach 344–350 billion KZT [155, p. 26].
Overall, the effective implementation of the outlined state support measures for the domestic tourism industry—combined with their continuous adaptation to evolving internal and external conditions—requires well-coordinated interaction between central and local executive and legislative authorities. In this process, the coordinating role of the Regulator, currently performed by “Kazakh Tourism” National Company JSC as a subsidiary body of the Ministry of Tourism and Sports, is of critical importance.
To enhance the effectiveness of its activities, it is advisable for the Regulator to rely on the results of scientific and methodological research conducted by the national academic and expert community, including the proposals advanced in this study regarding a systemic approach to ensuring the sustainable and competitive development of Kazakhstan’s tourism industry.
                                     


CONCLUSION
The conducted research makes it possible to draw a number of substantive conclusions and formulate practical proposals aimed at improving the management processes of tourism industry development in the Republic of Kazakhstan.
1. Tourism represents a complex and continuously evolving system of interactions between the subjects and objects of the tourism products and services market. From a theoretical and methodological perspective, not all aspects of tourism development have been sufficiently explored. At present, the following issues remain unresolved:
– the absence of a unified understanding of mechanisms and instruments for effective regulation of tourism industry development;
– the overly generalized nature of definitions and principles proposed by international organizations, which do not always reflect the dynamic transformation of the tourism sector;
– the lack of a consolidated scientific approach to key problem areas of tourism development, particularly with regard to its diverse functional forms and segments.
Despite the temporary decline experienced during the pandemic, the tourism sector continues to demonstrate relatively high growth rates across its main areas. However, this does not eliminate the need to further improve the tourism governance system, especially when examined through the lens of managerial hierarchy.
2. Based on an analysis of domestic and international research on tourism development, a generalized methodological framework for the regulation of tourism at the macro-, meso-, and micro-levels was developed. The study demonstrates that the majority of practical management measures are concentrated at the regional level, where tourism destinations serve as the primary objects of regulation by both central and local authorities.
Special attention is given to the importance of continuous monitoring of tourism service quality across all levels of governance. Such monitoring enables the assessment of both qualitative and quantitative indicators of tourism development and provides a basis for timely adjustments to planning and management decisions. A comparative analysis of international practices confirms that the proposed methodological approach is consistent with global experience in the effective formation and utilization of tourism potential.
3. For many years, tourism development in Kazakhstan remained a secondary priority due to the dominance of structural reforms in the real sector of the economy. Only over the past two decades has tourism begun to be perceived as an independent economic sector. During this period, relevant public administration bodies were established, strategic and program documents were adopted, and the regulatory framework was expanded.
Nevertheless, these measures were implemented in a fragmented and inconsistent manner, which prevented the tourism sector from evolving into a fully integrated industry linked through value chains with other sectors of the economy and the social sphere. The study identifies and systematizes the key constraints hindering tourism development. To enhance the effectiveness of public administration in this field, it is necessary to clearly demonstrate the socio-economic significance of tourism through quantitative assessments of its contribution to national and regional development.
4. To address this task, the study applies economic and mathematical modelling tools and develops a five-level model complex for the comprehensive assessment of tourism development efficiency in Kazakhstan. The estimated results indicate that by 2030, GDP growth attributable to the tourism industry, including multiplier effects, may reach 5.5 trillion KZT.
From a social perspective, tourism development may generate approximately 544.6 thousand additional jobs and expand budgetary financing of social programs by up to 2.0 trillion KZT, thereby contributing to an increase in the overall standard of living. Environmental assessments show that additional tourism-generated income could raise the share of environmental expenditures in GDP to at least 0.5%. Overall, the proposed methodological approach serves as a systematic analytical and forecasting tool that can be used to substantiate long-term strategic priorities for tourism development in Kazakhstan.
5. Based on the results of the SWOT analysis, the study formulates the mission of the tourism industry as the creation of conditions that ensure the fullest possible realization of individuals’ rights to active recreation and meaningful interaction with the surrounding world. Within this conceptual framework, five strategic directions for tourism development are identified:
– promotion of Kazakhstan’s tourism potential in domestic and international markets;
– development and enhancement of tourism resources to improve destination attractiveness and accessibility;
– strengthening the competitiveness of national tourism products through quality improvement;
– formation of a scientific and methodological base to support evidence-based management decisions under changing external and internal conditions;
– diversification of tourism activities, including rural tourism, MICE tourism, and other forms resilient to geopolitical and structural global transformations.
6. The implementation of these strategic directions provides a solid foundation for the development of effective state support measures in the tourism sector. This is particularly important in light of expert assessments emphasizing the need to improve not only governance efficiency but also the structure and targeting of public support instruments.
7. In conclusion, the successful realization of the proposed management measures and state support mechanisms requires effective coordination between central and local authorities, active involvement of the business community, and the integration of scientific expertise. Continuous monitoring and adaptive policy adjustment in response to changing internal and external conditions are essential prerequisites for the sustainable and competitive development of Kazakhstan’s tourism industry.
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Tools for sustainable tourism development


Regulatory (development indicators, indicators of sustainable development, throughput capacity, limits and confines, etc.)


Controlling (licensing, standardization and certification, etc.)


Economic (taxes and subsidies, material incentives, monetary rewards, financial support, etc.),


Voluntary (codes of conduct, voluntary certification,subsidies,  voluntary donations, exchange of information and experience, etc.) 


Additional (visitor management, environmental management, marketing and demarketing, training of tourists and locals, etc.) 


Formation of a database of key indicators of the development of the tourism industry in dynamics over a long period of time


Building a complex of interrelated economic and mathematical models


Implementation of forecast calculations based on a set of economic and mathematical models of key indicators of the development of the tourism industry in Kazakhstan


The derivation of estimates of the direct economic effect of the development of the tourism industry in the foreseeable future


Derivation of estimates of the indirect (cumulative) economic effect of the development of the tourism industry in the long term using the IOB model


The derivation of estimates of the full economic effect of the development of the tourism industry in the foreseeable future


The derivation of estimates of the social effectiveness of the development of the tourism industry for the foreseeable future


The derivation of estimates of the environmental efficiency of the development of the tourism industry for the foreseeable future


Level 1 model:  VVP = f1(VDS)


Level 2 model: VDS = f2(VTUR)


Level 3 model: VTUR = f3(KOR, KONR)


Level 4 model: 
KOR = f41(MMR, KZTUR)
KONR = F42(MMR, KZTUR)
MMR = f43(KMR, FINTUR) 
KMR = f44(FINTUR)
KZTUR = f45(KMR, FINTUR)


Level 5 model: FINTUR = f5(t)


Share of total publications in top 10 countries according to Scopus database

Доля от всего количества	
США	Китай	Великобритания	Австралия	Испания	Индонезия	Италия	Индия	Канада	Португалия	9.5724832751405961E-2	9.2579759588475169E-2	6.7961121920449188E-2	5.0467763000079963E-2	4.8477660207716981E-2	3.0966532512415931E-2	3.0171379834217329E-2	2.8247909947848645E-2	2.2548575388469841E-2	2.2055491884112051E-2	


Science Direct	2007	2014	2015	2016	2017	2018	2021	2022	2023	1	2	1	1	1	2	2	2	Emerald	2007	2014	2015	2016	2017	2018	2021	2022	2023	1	1	2	2	2	SAGE	2007	2014	2015	2016	2017	2018	2021	2022	2023	2	Wiley	2007	2014	2015	2016	2017	2018	2021	2022	2023	1	Taylor 	&	 Francis	2007	2014	2015	2016	2017	2018	2021	2022	2023	1	1	1	1	4	3	4	3	



Доля публикаций	
США	Великобритания	Германия	Франция	Италия	Канада	Япония	Казахстан	9.5724832751405961E-2	6.7961121920449188E-2	1.8470641541618912E-2	1.6920315928818288E-2	3.0171379834217329E-2	2.2548575388469841E-2	1.3326581198859244E-2	2.2210968664765408E-3	


Number of respondents	
18-24	25-39	40-55	Over 55	310	396	271	193	


Distrubution by gender	
Female	Male	0.56399999999999995	0.436	


Number of respondents	
Akmola region	Aktobe region	Almaty region	Atyrau region	East-Kazakhstan region	Zhambyl region	West Kazakhstan region	Karagandy region	Kostanay region	Kyzylorda region	Mangystau region	Pavlodar region	North Kazakhstan region	Turkestan region	Astana	Almaty region	Shymkent 	107	62	59	65	69	62	34	92	70	52	58	73	51	20	141	81	74	


Number of trips per year	
Every month	Once a quarter	Once a year	Twice a year	Do not travel	3.9E-2	0.14399999999999999	0.45300000000000001	0.23400000000000001	0.129	


Number of travel days	
2-3 days	4-7 days	8-10 days	11-14 days	15-18 days	Not given	0.223	0.32600000000000001	0.159	0.112	5.0999999999999997E-2	0.129	


Expences	
<	 50 000 tg	<	 70 000 tg	<	 100 000 tg	<	 150 000 tg	<	 200 000 tg	Over 200 000 tg	Not given 	0.189	0.29699999999999999	0.21299999999999999	0.13100000000000001	2.5999999999999999E-2	1.4999999999999999E-2	0.129	


Types of tourism	

Rural tourism	Gastronomical tourism	Urban tourism	Gambling tourism	Caravaning 	Cultural-leisure tourism	Hunting and fishing	Beach tourism	Wellness tourism	Event tourism	Silk Road tourism	Sacral tourism	Eco tourism	Extreme tourism	0.28699999999999998	0.34799999999999998	0.36399999999999999	0.104	0.152	0.51200000000000001	0.33200000000000002	0.61499999999999999	0.36899999999999999	0.42599999999999999	0.47199999999999998	0.29699999999999999	0.49099999999999999	0.27900000000000003	


Столбец2	
Sanatoriums	Self-rented housing	Campings	Accomodation at relatives/friends	Hotels and similar accommodations	0.156	0.42399999999999999	4.2000000000000003E-2	0.22600000000000001	0.16200000000000001	


Ряд 1	
1 - very bad	2- bad	3 - satisfactory	4 - good	5 - very good	0.154	0.215	0.34300000000000003	0.17199999999999999	0.11600000000000001	


Ряд 1	
Car 	Railroad	Plane	Bus 	0.46200000000000002	0.14499999999999999	0.29399999999999998	9.8000000000000004E-2	


Ряд 1	
Almaty city tour	Astana city tour	Bayanaul resort area	Bukhtarma water reservoire	Belukha mountain	Shymbulak mountain resort	Aksu-Zhabagly national park	Konayev and Burabay casino zones	Imantau-Shalkar resort are	Kapchagay water reservoir	Karkaraly national park	Katon-Karagay national park	Caspian Sea	Kolsay Lakes national park	Korgalzhyn national park	Baikonur cosmodrome	Saryagash resort ares	Khozha Akhmet Yessewi mausoleum	Alakol lake	Balkhash lake	Kaiyndy lake 	Markakol lake	Petrogliphs of Tamgaly Tas	Singing dunes and Saka mounds	Mangystau sacral places	Charyn canyon	Scherkala	Schuchinsk-Burabay resort area	0.34799999999999998	0.30099999999999999	0.28399999999999997	0.20300000000000001	0.13800000000000001	0.35099999999999998	0.183	0.104	0.14699999999999999	0.25800000000000001	0.20699999999999999	0.34100000000000003	0.313	0.24299999999999999	0.17199999999999999	9.8000000000000004E-2	0.30499999999999999	0.28199999999999997	0.41099999999999998	0.38900000000000001	0.23799999999999999	0.20599999999999999	0.161	0.14000000000000001	0.24399999999999999	0.28899999999999998	0.185	0.46800000000000003	


VVP model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	7100.9983086604798	8405.5091157444494	5346.6089656150261	7772.0684973668758	14591.807230165618	17963.263615266304	19058.942102597412	26039.303441932141	18618.450454545029	23924.561705896311	29970.036804276635	35176.998799265042	44611.54751992465	53559.502046099311	58281.275912802303	69311.20166163324	78984.904801305471	78960.332774541093	82060.695187374149	88459.930421223689	103023.54191310301	127086.5096701008	VVP fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	4612	5870.1	7590.6	10213.700000000001	12849.8	16052.9	17007.599999999999	21815.5	28243.1	31015.200000000001	35999	39675.800000000003	40884.1	46971.199999999997	54378.9	61819.5	69532.600000000006	70649	83951.6	103765.5	119442	136693	



VDS fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	296.3	346.5	227.7	322.2	578.1	701.1	740.7	989.5	724.8	914.7	1127.4000000000001	1308.0999999999999	1630.8	1932.3	2089.9	2454.6	2771	2185.5	2871	3078.2	3160.9	3163.5	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	VDS model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	32.678499999999985	182.40289999999999	233.32139999999993	391.88209999999992	547.2296	716.2331999999999	787.23419999999987	944.99159999999995	1060.9774	1201.8654999999999	1346.7700999999997	1543.8891999999998	1640.5958000000001	1818.4357	2118.3771999999999	2177.3287	2405.7764999999999	2070.3076999999998	2503.5969999999998	3192.3356999999996	3394.2745999999997	3541.4284399999997	





VTUR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	14.5	21.3	15.8	23.7	31.2	40.4	37.4	45.2	47.8	53.5	59.7	72.400000000000006	72.599999999999994	82.9	108.4	103.9	120.5	110.2	118.9	182.9	196.2	202.68	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	VTUR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	15.2	23.533903626959798	17.899999999999999	25.2	32	39.200000000000003	38.4	46.4	49.8	55.2	60.923999999999999	73.599999999999994	73.8	85.4	108.7	110.4	127.8	112	112.8	152.6	154.9	167.3	



KOR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	726.3	814.5	963.5	1140.0999999999999	1416.6	1258.0999999999999	1792.5	1954.7	2261.5	2507	2721.7	3125.4	3110	3495.3	4387.5	4695.8999999999996	5286.8	3328.6	5145.2	6407.3	6705.2	6607.67	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	KOR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	337.81139999999994	472.05700000000002	817.05259999999998	1377.5610999999999	1575.1052	1642.7683999999999	1788.7674000000002	2053.7415999999994	2228.9872	2348.8138999999996	2624.9766	3118.9360999999999	3408.7393000000002	3936.2220000000002	4356.8806999999997	4810.5823	5175.8251	5287.4690999999993	5574.9632999999994	5901.6620999999986	6115.5352999999996	6346.5370299999995	



KONR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	1590.8	2394.6999999999998	2401.9	2840.2	3676.1	4117.2	3774.4	4097.3999999999996	5686.1	6163.2	6841.1	6332.7	6430.2	6509.4	7701.2	8789	8515	2034.8	1330.2	4728.8	9204.2000000000007	10896.2	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	KONR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	1555.5006866985452	2179.0304974821288	2732.7894748162266	3325.0041904103155	3727.3301989427873	4166.9990470422945	4511.4012554823857	4870.9565400940301	5192.7128489138377	5469.4709160793327	5797.1856720828328	6155.6954425795393	6456.1629830550046	6823.1697665375923	7131.4366513636332	7440.4002827017321	7725.8730278605626	7954.9066031841876	8211.7860199850384	8459.8589742076456	8684.6090889758852	8935.6908330734113	



MMR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	22.2	24.3	33.4	53.8	58.4	64.400000000000006	67.900000000000006	76.099999999999994	81	83.1	92.1	109.1	118.4	138.1	152.6	168.6	181.2	183.6	193	203.5	209.6	217.58	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	MMR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	23.369599999999998	25.625599999999999	30.8352	51.015000000000001	57.014200000000002	63.4206	66.566199999999995	77.117800000000017	86.026399999999995	81.752399999999994	92.710799999999992	107.679	119.51179999999999	135.96200000000002	148.84180000000003	170.36780000000002	180.69899999999998	182.565	188.66279999999998	197.64959999999999	208.71080000000001	217.40679000000003	



KMR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	239	273	385	871	992	1138	1235	1494	1642	1526	1678	2056	2338	2754	2987	3322	3592	3514	3686	3970	4114	4301.01	KMR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	160.547	340.28699999999998	517.79100000000005	705.01300000000003	893.61099999999999	1067.847	1207.941	1375.5550000000001	1611.1089999999999	1773.6489999999999	2057.105	2219.0430000000001	2396.375	2558.3130000000001	2810.4650000000001	3180.6950000000002	3331.8829999999998	3612.2429999999999	3753.0250000000001	3856.3969999999999	4150.3450000000003	4342.0389999999998	



KZTUR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	322	379.3	333.6	356.5	320.8	307.2	313.7	333.3	329.4	353.4	354.3	412.8	428.5	414.1	442.5	463.7	469.9	458.3	463.1	488.6	498.4	469.09	KZTUR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	279.25289999999995	279.67989999999998	282.57429999999999	295.77849999999995	298.11279999999999	302.2534	307.48929999999996	315.45619999999997	315.0926	312.37459999999999	308.56419999999997	320.46399999999994	328.38619999999997	341.40699999999998	342.31569999999994	337.44619999999998	346.96	336.59499999999997	343.99219999999991	357.47739999999999	352.65019999999998	356.70139499999999	



FINTUR fact	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	15.9	24.9	31.3	49	68.3	70.900000000000006	33.799999999999997	28.7	102.6	91.6	221.2	209.5	215.7	204	297.2	527.70000000000005	503.5	629.5	593.20000000000005	513.4	655.20000000000005	678.1	FINTUR model	2003	2004	2005	2006	2007	2008	2009	2010	2011	2012	2013	2014	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	96.053000000000011	114.685	133.31700000000001	151.94900000000001	170.58100000000002	189.21300000000002	207.84500000000003	226.47700000000003	245.10900000000004	263.74100000000004	282.37300000000005	301.005	319.637	338.26900000000001	356.90100000000001	375.53300000000002	394.16500000000002	412.79700000000003	431.42900000000003	450.06100000000004	468.69300000000004	487.32500000000005	
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